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SYSTEM REQUIREMENTS 


16MB RAM 


100MB FREE HARD DRIVE SPACE 


A HEALTHY DOSE OF 


PARANOIA 




DELL DIMENSION DESKTOPS 


Common features: * Mini-Tower Model ♦ 512KB Integrated L2 Cache ♦ 56K Capable* 
♦ Microsoft lntelliMouse®*.3-Year Limited Warranty' ♦ 1 -Year On-site" Service 


U S. Robotics x2 WinModem ♦ 3.5" Floppy Disk Drive ♦ 2 Universal Serial Bus (USB) Ports 


NEW DELL DIMENSION XPS R400 

400MHz PENTIUM® II PROCESSOR 

FEATURING MMX™ TECHNOLOGY 


• 128MB 100MHz SDRAM Memory 

• 16.8GB Ultra ATA Hard Drive (9.5ms) 

• 1600HS 21" (19.8" vis, ,26dp, 

1600 x 1200 max. res.) Trinitron® Monitor 

• STB nVidia 4MB 3D AGP Video Card 

• 2X DVD-ROM Drive and Decoder Card 

• Turtle Beach Montego A3D Sound Card 

• Altec ACS-495 Full Dolby Surround 
Sound Speakers with Subwoofer 

• Iomega Zip 100MB Internal Drive 

• Microsoft Office 97 Small Business 
Edition plus Encarta 98 

• Dell® QuietKey® Keyboard 


$3899 


NEW DELL DIMENSION XPS R400 

400MHz PENTIUM II PROCESSOR 

FEATURING MMX TECHNOLOGY 


• 128MB 100MHz SDRAM Memory 

• 11.5GB Ultra ATA Hard Drive (9.5ms) 

• 1200HS 19" (17.9“ vis, ,26dp) Monitor 

• Diamond Permedia 2 8MB 3D AGP 
Video Card 

• 32X Max” Variable CD-ROM Drive 

• Turtle Beach Montego A3D Sound Card 

• Altec ACS-495 Full Dolby Surround 
Sound Speakers with Subwoofer 

• Iomega Zip 100MB Internal Drive 

• Microsoft Home Essentials 98 
with Money 98 

• Dell QuietKey Keyboard 

$2999 


NEW DELL DIMENSION XPS R400 
400MHz PENTIUM II PROCESSOR 

FEATURING MMX TECHNOLOGY 


•64MB 100MHz SDRAM Memory 
• 11.5GB Ultra ATA Hard Drive (9.5ms) 


• STB nVidia 4MB 3D AGP Video Card 

• 32X Max” Variable CD-ROM Drive 

• Crystal Wavetabie Sound 

• Altec Lansing ACS-295 Speakers 
with Subwoofer 

• Iomega Zip 100MB Internal Drive 

• Microsoft Home Essentials 98 
with Money 98 

• Dell QuietKey Keyboard 


$2599 


NEW DELL DIMENSION XPS R400 
400MHz PENTIUM II PROCESSOR 

FEATURING MMX TECHNOLOGY 


• 64MB 100MHz SDRAM Memory 

• 11 -5GB Ultra ATA Hard Drive (9.5ms) 

• 1000LS 17" (15.9" vis) Monitor 

• STB nVidia 4MB 3D AGP Video Card 

• 32X Max* Variable CD-ROM Drive 

• Crystal Wavetabie Sound 

• Altec Lansing ACS-90 Speakers 

• Microsoft Home Essentials 98 with 
Money 98 

• Dell Comfort Key Keyboard 

• Iomega Zip WOMB Internal Drive 
with Two Cartridges, add $99. 


$2299 


OPEN ALL NIGHT. 


DELL INSPIRON NOTEBOOKS 


Common features: ♦ Modular 3.5" Floppy Disk Drive ♦ 512KB L2 Pipeline Burst Cache* 128-bit Graphics Accelerator* Zoom Video and USB Ports 

♦ Stereo Speakers with 3D Surround Sound and Yamaha Software Wavetabie ♦ Smart Lithium Ion Battery * Cardbus Ready/Fast IR11 ♦ MS® Windows 95 

♦ FREE Microsoft Windows 98 Upgrade Packet'' ♦ MS Internet Explorer ♦ Touchpad * Extendable 1-Year Limited Warranty' 


NEW DELL INSPIRON 3200 D266XT 

266MHz PENTIUM II PROCESSOR 

FEATURING MMX TECHNOLOGY 

NEW DELL INSPIRON 3200 D233XT 
233MHz PENTIUM II PROCESSOR 

FEATURING MMX TECHNOLOGY 

DELL INSPIRON 3000 M233ST 

233MHz PENTIUM II PROCESSOR 

FEATURING MMX TECHNOLOGY 

DELL INSPIRON 3000 M200ST 

200MHz PENTIUM PROCESSOR 

WITH MMX TECHNOLOGY 

• 13.3“ XGA Active Matrix TFT Display 

• 96MB SDRAM Memory 
•6.4GB Ultra ATA Hard Drive 

• NEW Modular 2X DVD-ROM Drive 
and Decoder Card 

• 56K Capable" K-Flex Global Modem 

• Deluxe Nylon Carrying Case 

• 2nd Primary Lithium Ion Battery 

• MS Office 97 Small Business Edition 

• 6.9 Pounds* 

• Upgrade to 144MB SDRAM, add $149. 

• 13.3" XGA Active Matrix TFT Display 

• 64MB SDRAM Memory 

• 4GB Ultra ATA Hard Drive 

• NEW Modular 2X DVD-ROM Drive 
and Decoder Card 

• MS Office 97 Small Business Edition 

• 6.9 Pounds* 

• Upgrade to 96MB SDRAM, add $99. 

• Upgrade to a 6.4GB Ultra ATA 

Hard Drive, add $299. 

• 56KCapable**x2Modem, add$149. 

• 12.1" SVGA Active Matrix TFT Display 
•64MB SDRAM Memory 

• 4GB Ultra ATA Hard Drive 

• Modular 24X Max** Variable 

CD-ROM Drive 

• Leather Carrying Case 

• MS Office 97 Small Business Edition 

• 6.4 Pounds* 

• Upgrade to 80MB SDRAM, add $49. 

• 2nd Primary Lithium Ion Battery, 
add $129. 

• 12.1 "SVGA Active Matrix TFT Display 

• 32MB SDRAM Memory 
•2.1GB Ultra ATA Hard Drive 

• Modular 24X Max”” Variable 

CD-ROM Drive 

• MS Home Essentials 98 
•6.4 Pounds* 

• Upgrade to 64MB SDRAM, add $99. 

• Upgrade to a 3.2GB Ultra ATA 

Hard Drive, add $99. 

• Deluxe Nylon Carrying Case, add $59. 

$3999 

Personal Lease 0 : $149/Mo„ 36 Mos. 

Order Code #800603 

$2999 

Personal Lease 0 : $112/Mo., 36 Mos. 

Order Code #800610 

$2499 

Personal Lease 0 : $94/Mo„ 36 Mos. 

Order Code #800616 

$1999 

Personal Lease 0 : $75/Mo„ 36 Mos. 

Order Code #800616 



pentium*[[ 


Pricing not discountable. ‘Prices and specifications valid in U.S. only and subjectto change without notice. tFor a complete copy of Guarantees of 
Limited Warranties, write Dell USA LP, Attn: Warranties. One Dell Way, Round Rock, IX 78682. ‘On-site service provided pursuant to service 
contract with third-party provider. May not be available in certain remote areas. ’'Each Dell Dimension XPS D and XPS R series system or Dell Inspired 
notebook, with Windows 95 factorv installed shinned after4/1 m and nrinrtn imion u «n ho oiinihio w a m:—^ nn 


_ Reference the appro priate order code to 

"Personal leasing arranged by Dell Financial Services L.P., 

an independent entity, to qualified customers. Amount of 




DM in options bay. The Intel Inside logo and Pentium are 

.--- arks of Mien , ___ 

oark of Sony Corporation. ©1998 Dell Computer Corporation. All rights reserved. 


mummy icaac payiiieuis duuve udsea on jo-montn lease 
All above monthly lease payments exclude taxes which 
may vary; (for example, Hartford City, IN sales tax 
$7.25/month). Shipping cost due with first payment. No 
security deposit required; subject to credit approval and 
availability. Lease terms subject to change without notice. 




































♦ McAfee VirusScan ♦ Microsoft® Windows® 95 « FREE Microsoft Windows 98 Upgrade Packet' 1 ♦ Microsoft Internet Explorer 4.0 


SOFTWARE 

DESCRIPTIONS 



NEW DELL DIMENSION XPS R350 
350MHz PENTIUM II PROCESSOR 

FEATURING MMX TECHNOLOGY 

DELL DIMENSION XPS D333 

333MHz PENTIUM II PROCESSOR 

FEATURING MMX TECHNOLOGY 

DELL DIMENSION XPS D266 

266MHz PENTIUM II PROCESSOR 

FEATURING MMX TECHNOLOGY 


• 64MB 100MHz SDRAM Memory 

• 64MB SDRAM Memory 

• 64MB SDRAM Memory 


• 8.4GB Ultra ATA Hard Drive (9.5ms) 

• 8.4GB Ultra ATA Hard Drive (9.5ms) 

• 4.3GB Ultra ATA Hard Drive (9.5ms) 


• 1000LS 17" (15.9" vis) Monitor 

• 1000LS 17" (15.9" vis) Monitor 

• 1000LS 17" (15.9" vis) Monitor 


•STB nVidia 4MB 3D AGP Video Card 

• STB nVidia 4MB 3D AGP Video Card 

• STB nVidia 4MB 3D AGP Video Card 


• 2X DVD-ROM Drive and Decoder Card 

•32X Max’Variable CD-ROM Drive 

• 32X Max* Variable CD-ROM Drive 


• Turtle Beach Montego A3D Sound Card 

• Turtle Beach Montego A3D Sound Card 

• Yamaha Wavetable Sound 


• Altec Lansing ACS-295 Speakers 

• Altec Lansing ACS-90 Speakers 

• Altec Lansing ACS-90 Speakers 


with Subwoofer 

• Microsoft Office 97 Small Business 

• Microsoft Home Essentials 98 with 


• Iomega Zip 100MB Internal Drive 

Edition plus Encarta 98 

Money 98 


• Microsoft Home Essentials 98 with 

• Dell QuietKey Keyboard 

• Dell QuietKey Keyboard 


Money 98 

★ Upgrade to the Dell Comfort Key 

★ Upgrade to an 8.4GB Ultra ATA 


• Dell QuietKey Keyboard 

Keyboard, add $19. 

Hard Drive (9.5ms). add $89. 


$2399 

$1999 

$1699 


Personal Lease”: $90/Mo., 36 Mos. 

Personal Lease”: $75/Mo„ 36 Mos. 

Personal Lease”: $64/Mo., 36 Mos. 


Order Code #500602 

Order Code #500608 

Order Code #500601 


Microsoft Office 97 Small 
Business Edition includes: 

• Word 97 

• Excel 97 

• Publisher 97 

• Outlook 

• Small Business Financial Mgr. 97 

• Automap Streets Plus 

Microsoft Home Essentials 98 
includes: 

• Word 97 

• Encarta 98 Encyclopedia 

• Money 98 
•Works 4.5 

• Greetings Workshop 2.0 

• Puzzle Collection 
Featured Software: 

• Game Pack I (sold with Dell Dimension 
only) includes: Command & Conquer: 
GOLD. Myst and Warcraft II. add $49. 


www.dell.com 


GREAT VALUES. FROM PRINTERS TO SOFTWARE. 


DESKTOP UPGRADES 

• Upgrade from an 11,5GB Ultra ATA 
Hard Drive to a 16.8GB Ultra ATA 
Hard Drive, add $229. 

• Upgrade from 64MB SDRAM to 
128MB SDRAM, add $169. 

• Upgrade from a 32X Max’ Variable 
CD-ROM Drive to a 2X DVD-ROM 
Drive and Decoder Card, add $169. 

• Upgrade from a 1000HS17" (16.0" vis, 
,26dp) Monitor to a 1200HS 19" (17.9" 
vis, ,26dp) Monitor, add $79. 

• Upgrade from a 1000HS 17“ (16.0" vis, 
,26dp) Monitor to a 1400FP14.1" Flat 
Panel Monitor, add $865. 

• Upgrade from the STB nVidia 4MB 3D 
AGP Video Card to the Diamond 8MB 
3D AGP Video Card, add $49. 

• Iomega Zip 100MB Internal Drive with 
Two Cartridges, add $99. 

• Microsoft Sidewinder Precision Pro 
Joystick, add $69. 

• Upgrade to 3-Year Next-Business-Day 
At-home a Service, add $99. 


PRINTERS/SCANNERS 



• HP® DeskJet® 722C, add $299. 

• HP LaserJet® 6Lse, add $429. 

• HP OfficeJet 600, add $499. 

• HP ScanJet 5100Cse Scanner, 
add $299. 

POWER STRIPS/SUPPLIES 

• APC SurgeStation Pro 8T2, add $39. 

• APC Back-UPS Pro 420, add $229. 

• APC Back-UPS Pro 650, add $289. 

SOFTWARE 

• Quicken Deluxe 98, add $62. 

• JumpStart Kindergarten & Ready 
to Read with Pooh, add $69. 

• Education Pack I (sold with Dell 
Dimension only) includes: Reader 
Rabbit 1, Math Blaster and Logic 
Quest, add $49. 


receive featured configuration and pricing. 


24 HOURS 
A DAY 


ACCESS SPECIAL PROMOTIONS 
DESIGN YOUR IDEAL COMPUTER 
CHECK THE STATUS OF YOUR ORDER 
ACCESS 24HR ONLINE TECH SUPPORT 


You don't always have time during the business day to 
call and talk to someone about a computer. Now you 
don't have to. Because Dell's website means you never 
have to pick up the phone. You can custom configure and 
buy your own system online, exactly the way you want. 
You can check on your order status at any time. And 
receive technical support 24 hours a day. We believe it's 
the easiest, smartest way to buy a system. So stop in for 
a visit today. For directions, see the headline. 


DMX 



800 - 698-3355 

TO ORDER ONLINE 

www.dell.com/buydell 

Mon-Fri 7am-11 pm CT • Sat-Sun 8am-8pm CT 
In Canada? call 800-839-0148 
GSA Contract #GS-35F-4076D 
[Keycode #88187 ; 
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Features 


Roger Ebert/Critical Eye 

On the Web, less is more 


Privacy Online—A 2-Part Special 

Charles Pappas/Safety Net 

Part 1: How to stop kids from being stalked 

Angela Gunn/Dot. Dot.Dot.Com 

Part 2: Banning never stopped anything 


(Ti) Y-Life’s X-Files 

By Rob Bernstein 

The mother ship called—we answered. Yahoo! Internet Life's 
comprehensive online X-Files report includes: 

© Gillian’s Island 

Gillian Anderson reminds us that she’s only acting 

© The Best X-Files Sites 

Our spy sorts and grades the official sites and other pages 

© Y-Life Bookmark Cards 

Crucial addresses on our collectible bookmark cards 

© The F/X Files 

Secrets of extraterrestrial technology revealed 
© Musings of a Cigarette Smoking Man 
He’s a lot nicer than you think. But then he would have to be 
© An X-Phile’s Internet Episode Guide 
Whenever the Net revealed itself on the show, Phil Farrand was 
there...watching, waiting, analyzing 
© The Web’s 15 Best Conspiracy Sites 
None other than Lone Gunman Dean Haglund chooses his favorites 


(tj) Voulez-Vous L’lnternet? 

By Joel Lewis 

France did well with Minitel. Now she joins the rest of us 


(?T) Shortsited 

By Jeri Clausing 

Is the Net addressing specialized needs? Occasionally... 

Anatomy of a Web Site: Roadside America 

By Michael Shapiro 

The exotica that decorates America’s back roads 


^ ^ Is WebTV Cool or Does It Suck? 

~ By Angela Hickman 

There’s a new version. How much better is it? 


Columns 






















personalized 

Nothing says more about you than what you drive, especially if it’s a RAV4. Just the simple 

license plates 

act of driving the RAV4 says it loud and clear: you are you and no one else is. 

would be 

Unless of course, you have an identical twin. And then they could always buy one, too. 

redundant. 



1 8 OO-GO-TOYOTA + www.toyota.com 


©1997 Toyota Motor Sales. USA, Inc. Buckle Up! Do it for t 
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Departments 


Editor’s Note 

X marks the opening slot 

Backchat: Letters to the Editor 

Kids’ rights on the Net, Mac addicts, and more 

Click! 

Hyperclick from Kathy Najimy via the Shroud of 
Turin to sites that will help you move home or even 
relive the experience of Desert Storm. All within 
the usual Click! categories: news, personal ,, games, 
forward, life, charts, and attitude 

Cool Tools 

What your paycheck is for 

E-Z User 

If only all of life had instructions like these 

E-Z Shopper 

Spend quality time with your credit card 

Old Way/Net Way 

Real life arm wrestles Net life 

Incredibly Useful Sites 

Ways to make the Net work for you 

Touched by the Net 

At the heart of the Internet 

Pretty Strange 

We’re coming to take them away, ha-ha 


Reviews 


New, Notable & Fun / Contents 
Y-Life Site Test: Renting a Car 
Jeanne P. Goldberg: Nutrition 
Reviews by Topic 


























SURGEON GENERAL'S WARNING: Smoking 
Causes Lung Cancer, Heart Disease, 
Emphysema, And May Complicate Pregnancy. 


11 mg. "tar", 0.9Jhg. nicotine av. per 
cigapttfrby FTC method. 
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WITH THE PRESS OF A BUTTON APLIO ENABLES ANY PHONE TO BE AN INTERNET PHONE. 



WANT TO CALL FIFI IN FRANCE FOR FREE ON THE INTERNET? It’s easy. 
Dial as usual; after the customary, “Bonjour, ma petite chou!,” push the button 
on your Aplio/Phone. Wait 45 seconds or so for the call to be switched to 
the Internet and voila! Bye bye long distance phone bills. No PC gear. No 
gateway. Just a phone line, any touch tone phone, an ISP account, and 
' a pair of Aplio/Phones. To purchase your Aplio/Phone, or to get more 
information visit our Website at www.aplio.com, or call 888-0H-APLI0. 

NO PC REQUIRED! © 1998 Aplio, Inc. Aplm Is a trademark owned by Aplio SA. Free long distance is defined as long distance calls for the price of a local call. 


AfliO 

Swwrt I'Hftrvttt appliWef. 




















Here’s our handy tear-out card of the Web site addresses listed in 
this issue. For updates and more, see us online at www.yil.com. 


10 NET ESSENTIALS new ! a guide to the bookmarks you must have 1 

SEARCH THE WEB 

CONSULT 24-HOUR TECH SUPPORT 

Yahoo! www.yahoo.com 

No Wonder 

FIND A MAILING LIST 

www.nowonder.com 

Liszt www.liszt.com 

UPDATE PLUG-INS 

SEARCH USENET 

Plug-In Plaza 

DejaNews www.dejanews.com 

browserwatch.internet. com/plug-in. html 

LOOK UP A PERSON 

PERSONALIZE NEWS DELIVERY 

The Ultimates 

Excite Newstracker nt.excite.com 

www. theultimates, com 

FIND A NEW ISP 

CHAT INSTANTLY 

The List thelist.internet.com 

AOL Instant Messenger 

FIND LIVE WEB EVENTS 

www.aol.com/aim 

Yahoo! Net Events events.yahoo.com 


FEATURES 

Y-LIFES X-FILES INTERNET FIELD 

HANDBOOK (Pages 66-79) 

□ TVgen/Chris Carter www.tvgen.com/ 
sci-fi/qa/ql 11297a.htm 

The Web’s Most X-Cellent Sites 

□ The Official X-Files Web Site 
www.thex-files.com 

□ The FBI Database ounvorld.compuserve.com/ 
homepages/Neil_Grant/x-files.htm 

□ The X-Files Movie (Unofficial) 
www.geocities.com/Hollywood/Academy/2364 

□ GAWS gaws.ao.net 

□ DDEB3 min.simplenet.com/ddeb3 

□ The Chris Carter Home Page 
members.aol.com/carterconn/index.htm 

□ X-Review traveller.simplenet.com/ 


□ David Duchovny Image Galleries 

sites.intemetcorp.net/abourque/Davidmain.html 

□ Kiss David Duchovny!! www.geocities.com/ 


□ Lovers of David Duchovny Web Ring www. 
geocities.com/Hollywood/1424/X_Fiies.html 

□ Mulderisms and Scullyisms www.psych. 
purdue.edu/~thinker/X-isms.html 

□ SPCDD: Society for the Prevention of 
Cruelty to David Duchovny www.geocities. 
com/~spcdd 

Bookmark Cards: Fantasy Sites 

□ The Gossamer Archives www.gossamer. 


□ The X-Files Multimedia Archive 

treehouse.simplenet.com/xfiles 

□ The X-Files Rogue Gallery 

www.webpak.net/~kirkhamt/xfiles.html 

□ The Gossamer Archives www.gossamer. 
simpienet.com 

□ Best X-Files Mailing List www.chaos. 


□ The X-Files Frequently Asked Questions 

bedlam.rutgers.edu/x-files/xfilesFAQ.html 

□ The Original X-Files Alphabet Book 

www.iinet.net.au/~jcw/xfiles 

□ Dante’s Inferno www.berksalive.com/ 


gravespa2/muldglas.htm 

Bookmark Cards: David Duchovny 
□ Addicted to David Duchovny users.bart.nl/ 


□ Gertie’s Fanflc Archive 

com/fanfic/main.htm 

□ The Love Is Out There www.geocities.com/ 
Area51/7008 

□ ’Shippers, Welcome Home!! www.geocities. 
com/Area51/Corridor/9752 

□ X-Files Institution for Relationshippers 

pages.prodigy.com/KYOUSE/xf-love.htm 

□ The X-Files Romantic www.geocities.com/ 
Area51/4261 

Bookmark Cards: Gillian Anderson 

□ The Desk For Dana Fund www.geocities. 
com/TeievisionCity/Set/3473/desk. html 

□ The Gillian Anderson Archive 
www.intemaute.fr/GArchive 

□ GAWS gaws.ao.net 

□ The Gillian Anderson Mailing List 
tonestar.texas.net/~xphiie 

□ The Gillian Anderson Testosterone Brigade 
www.bchs.uh.edu/~ecantu/GATB/gatb.html 

□ Mulder, it’s Me... home.interstat.net/~tomveil/ 
gillian.html 

□ Scully?: A discussion of the photographic 
journey of Gillian Anderson www.geocities. 
com/Hollywood/Lot/1055/ 


Bookmark Cards: The Good Guys 

□ The Shrine of Pendrell www.geocities.com/ 
Area51/Conidor/1828/shrine.htmt 

□ The Office of the Assistant Director: 

A.K.A. The Mitch Piieggi Home Page 
www.hieran.com/office 

□ Broad Reform Advocates For Walter 
Skinner hudson.idt.net/~ameii/braws.htm 

□ Dean Haglund www.deanx.com 

□ The Lone Gunmen Estrogen Brigade 
www. geocities. com/Area51/Rampart/7913 

□ The Official Melissketeer Home Page 
www.geocities.com/Hollywood/Hills/7194 

Bookmark Cards: The Bad Guys 

□ The Black Lung Association www.chaos. 
tayiored. com/home/blacklung 

□ Cancerman’s Lungs www.thegrid.net/ 


□ Government Adversary Profile www.geocities. 
com/SunsetStrip/Palms/5097/Adversar.html 

□ The Lair of the Rat www.mindspring.com/ 


□ The Pro-Files www.mania.com/tv/guides/ 
xf_profiles.html 

□ Conspiracy X www.geocities.com/Area51/ 


Bookmark Cards: Creatures & Mutants 

□ The Doug Hutchinson Devotion Page 

www.vaxxine.com/nfrc/DOUGPAGE.HTM 

□ The Flukeman Fan Club www.geocities.com/ 


□ Temple of Modell shipper.simplenet.com/ 
temple.htm 

□ The X-Files Rogue Gallery www.webpak.net/ 


Bookmark Cards: Chris Carter & Crew 

□ The Chris Carter Home Page 

members.aot.com/carterconn/index.htm 

□ Effects and Sound www.tcfhe.com/trustno1/ 
shock/behind/b7main.htmi 

□ Mark Snow www.wbr.com/marksnow 

□ Morgan and Wong Worship Ground * 

pathcom.com/~noogerAiameboy/ 


□ Vince Gilligan Shrine shipper.simplenet.com/ 
Vince.htm 

□ X-Files Cast Lists www2.cybernex.net/ 


Bookmark Cards: Episode Guides 

□ Autumn Tysko’s XF Reviews www.geocities. 
com/Area51A/auit/1411/main_rev.html 

□ The FBI Database ourwortd.compuserve.com/ 
homepages/Neil_Grant/x-files.htm 

□ Tiny Dancer’s X-Files Episode Guide 
www.nelsonbay.comAnsanity/tiny/xfindex.html 

□ The Ultimate X-Files Information Complex 


□ X-Review traveller.simplenet.com/ 
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□ TheX-FilesTme Line www.usd.edu/ 
~mmarek/xf/xftime.html 

Web of Deceit 

□ The Black Lung Association www.chaos. 


Gillian’s Island 

□ Gillian Anderson Estrogen Brigade 


□ Y-Lifefs poll www.yil.com/musicpoll 

SHORTSITED (Pages 90-93) 

□ CPB/WGBH National Center for Accessible 
Media (NCAM) www.wgbh.org/wgbh/pages/ncam 

□ National Federation of the Blind www.nfb.org 

□ Trace Research & Development Center 


□ Gillian Anderson House of Worship 

crunchie.simplenet.com/gahow.html 

□ The Gillian Anderson Picture Vault 

www. geocities. com/HollywoorVTheater/2527 

The Web's IS Best Conspiracy Sites 

□ Y-Lifef s best conspiracy sites www.yil.com/ 


□ ParaScope www.parascope.com 

□ Citizens for Truth about the Kennedy Assas¬ 
sination www.webcom.com/~ctka/index.htmi 

□ Human Radiation Experiments tis-nt.eh.doe. 
gov/ohre 

□ Outbreak www.outbreak.org 

a HAARP Home Page w3.nd.navy.mil/haarp.html 

□ MUFON www.mufon.com 

□ The Smoking Gun www.thesmokinggun.com 

□ The Coke-a-Cola Conspiracy www. geocities. 


□ Americans with Disabilities Act 

www. usdoj. gov/crt/ada/adahom 1.htm 

□ Telecommunications Act of 1996 
www. fee. govAelecom. html 

□ Web Accessibility Initiative www.w3.org/WAi 

□ HTML 4.0 Specification www.w3.org/TfV 
REC-html40 

□ Bobby www.cast.org/bobby 

5-STAR SITE: ROADSIDE AMERICA 
(Pages 94-96) 

□ Roadside America www.roadsideamerica.com 

□ HotWired www.hotwired.com 


□ The Crop Circular www.nh.uttranet.com/~ioveiy 

□ Lennon FBI Files ourworid.compuserve.com/ 
homepages/Jon_ Wiener/fbi. htm 

□ The Official FBI Home Page www.fbi.gov 

□ The Omega File www.eagte-net.org/omega 

□ Mind Control Forum www.mk.net/~mcf 

□ Bert is Evil! fractalcow.com/bert/bert.htm 

VOULEZ-VOUS L’INTERNET? (Pages 82-85) 

□ Jerry Lewis Comedy Museum and Store 

www.jerrylewiscomedy.com 

□ MinitelWeb www.minitel.fr 

□ The Eiffel Tower www.tour-eiffel.fr 

WHO’S YOUR FAVORITE INTERNET MUSIC 
STAR? (Page 86) 

□ Intel New Music Festival www.intelfest.com/ 


COLUMNS 

ROGER EBERT: CRITICAL EYE (Page 60) 

□ MSNBC msnbc.com 

□ Reel Views: Film Reviews and Criticism by 
James Berardinelli movie-reviews.colossus.net 

□ Mr. Showbiz Movie Guide www.mrshowbiz. 


□ Chicago Sun-Times www.suntimes.com 

□ The lndependentwww.independent.co.uk 

CHARLES PAPPAS: SAFETY NET (Page 62) 

□ Electronic Privacy Information Center 

www.epic.org 

□ Ethical Hackers Against Pedophilia 

www.hackers.com/ehap 

□ National Center for Missing & Exploited 
Children www.missingkids.com 

□ CyberTipline www.missingkids.com/cybertip 

ANGELA GUNN: DOT.DOT.DOT.COM (Page 64) 

□ Entertaindom entertaindom.imdb.com 

□ SBFocus.com www.sbfocus.com 

□ ChocolatEpicure www.chocolatepicure.com 



□ People www.pathfinder.com 

Click Life 

□ Virtual Ri 

www.virtualrelocation.com 

□ Log-Me-0n.com Log-Me-On.com 

□ The Lucent Personalized Web Assistant 

lpwa.com 

□ NextCard www.nextcard.com 

□ National Association of Securities Dealers 
(NASD) www.nasdr.com/2000.htm 

Click Personal 

□ Celebrities with Bad Teeth 
www.cascade.net/~paul 

□ American Cultural Knowledge for Confused 
New Zealanders nz.com/NZ/Cuiture/ 
AmericanCulture.html 

□ Vintage Calculators www.dotpoint.com/ 
xnumberArintage.htm 

□ Nazi Connections to the Occult user.fastinet. 
net/kaiagonis/index/other.htm 

□ The Ad Graveyard www.zeldman.com/ad.html 

□ Go West gowestsf.com 

□ Sports Fine and Suspension Ticker 
www.geocities.com/CoiiegePark/Campus/ 
4353/SportsTicker. html 

□ Ellery Eskelin home.earthlink.net/~eskelin 

□ The Vietnam Veterans Memorial Wall Page 
www.thewall-usa.com 

Click Games 

□ Gamespot www.gamespot.com 
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□ Terra: Battle for the Outland www.kaon.com 

□ Dominion: Storm Over Gift3 www.eidosinteractive. 
com/dominion/intro, html 

□ Eidos Games www.eidosgames.com 

□ Die by the Sword www.interplay.com/dbts 

□ Dune 2000 www.dune2000.com 

□ Internet Weather weather.ten.net 

□ GameSpy 3D www.gamespy.com 

Click Forward: Yahoo! Internet Live 

□ Star Trek. The Novel Experience pseudo.com/ 
sitepages/bottomfram.asp?ShowShort=startrek 

□ T-DOT Live www.virtualnoise.com/tdotlive 

□ Sunday Night Fastball drew.audionet.com/sports/ 
shows/fastball/default.stm 

□ Ask Herb chat.lycoschat.com/schedule.html 

□ The Green Room www.wfmu.org/greenroom.htmi 

□ Music Business Discussion Group 
www.rhythmandnews.com/chatscheduie.htmi 

□ Conference for Young Men www.talkcity.com/ 
theinsite/chat/theinsite. htmpl 

□ Scrambled Ramble chat.lycoschat.com/ 


□ Chicago Blues Chat www.BluesChat.com 

□ Sports Talk and Trivia with Mark Tope 

chat.iycoschat.com/schedute.htmi 

□ Making the Peace www.talkcity.com/theinsite/ 
chat/theinsite.htmpl 

□ MindProbe www.scifi.com/arena/games/ 
mindprobe.html 

□ DreamThread Internet Radio Show 


□ WhirIGirl www.whirigiri.com 


□ Auto Body Blues autoshopcanada.com/ 
technical/tech_chat.html 

□ The Pink Panther pages.prodigy.eom/J/W/C/ 
JWWN11 C/chat.htm 

□ The Netwerk Live www.offthehook.com/ 
netwerk.htm 

□ Wheels with Ed Wallace www.audionet.com/ 


□ Ask the Doctor cancercenter.com/home/ 
?PAGE=151 

□ Stock-Line radio www.stock-line.com/dailycom.htm 

Up & Coming 

□ Small So/P/ers/Curiocity FreeZone 


□ Lethal Weapon 4 www.lw4.com/main.html 

□ Sinatra: A Family Album www.sinatrafamiiy.com 

□ The Ultimate Vanessa-Mae Web Site 
ds. dial.pipex. com/fntn/mae/vm. htm 

□ Virtual Rooms www.phiiamuseum.org/pogany 
Click Attitude 

□ Second Harvest www.secondharvest.org 

□ Castro Speech Database www.lanic.utexas.edu/ 
la/cb/cuba/castro.html 

□ The Ultimate Crash Web Site www.cam.org/ 
-giimour 

□ U-Haul www.uhaul.com/html/m-town_moves.htm 

□ Time 100 Leaders and Revolutionaries 

www.pathfinder.com/time/timel 00 

Click Charts 

□ AudioNet www.audionet.com 

□ UltimateTV www.ultimatetv.com 

□ Star Chefs www.starchefs.com 

□ RelevantKnowledge 

www. relevantknowledge. com 

□ Media Metrix www.mediametrix.com 

□ BarnesandNoble.com bamesandnoble.com 

□ Tower Records www.towerrecords.com 

□ ZDNet Software Library www.hotfiles.com 

□ CNET/Download.com download.com 

□ Web21 www.web21.com 

COOL TOOLS (Pages 44-46) 

□ Canon www.canondv.com 

□ Union Reality www.union-reality.com 

□ Nikon www.nikonusa.com 

□ Addonics www.addonics.com 

□ Iomega www.iomega.com 

□ Altec Lansing www.altecmm.com 

E-Z USER (Pages 51-56) 

□ MediaBuilder www.mediabuiider.com/ 
videosearch.html 

□ WebSeek www.webseek.com 

□ Yahoo! Mail mail.yahoo.com 

□ Hotmail www.hotmail.com 

□ NetOddress netaddress.usa.net 

□ TracerLock www.peacefire.org/traceriock 

□ The Informant informant.dartmouth.edu 

□ Webcatcher www.dev-com.com/~rfactory/ 
webcatcher.html 


□ Bigfoot Directory Advanced Search 

www.bigfoot.com/RUN?FN= 

BFD_SEARCH_ADVANCED 

□ Fourll www.four11.com 

□ browsercheck.com www.browsercheck.com 

□ Daily Double Download 
www.doubledownload.com 

□ File Wire 1reeweb.digiweb.com/ 
computers/emoticon 

□ NewsMonger www.techsmith.com 

□ Remove-lt 98 www.quarterdeck.com 

□ Surf School www.surfschool.com 

E-Z SHOPPER (Page 58) 

□ Coastal Tool & Supply www.coastaltool.com 

□ Fonte Santaf iora Spring Water 
www.santafiora.com 

□ Piece Unique pieceunique.com 

□ MuseumShop@Home 
www. museumshop. com 

□ Bottom Dollar www.bottomdollar.com 

□ NonProfitAuction.com 
www.nonprofitauction.com 

□ Peter Pauls Nurseries www.peterpauls.com 

OLD WAY/NET WAY (Pages 80-81) 

□ Vox Pop WMW.voxpop.org 


□ Reel www.reel.com 

INCREDIBLY USEFUL SITES (Pages 88-89) 

□ History Channel Traveler 

www.historytravei.com 

□ The Ultimate 1998 Guide to Mutual Funds 

www.pathfinder.com/money/funds/index.html 

□ How To Love Your Dog 

www.howtoioveyourdog.com 

□ information please www.infoplease.com 

□ The Columbia University College of Physi¬ 
cians and Surgeons Complete Home Med¬ 
ical Guide cpmcnet.columbia.eduAexts/guide 

□ Mayo Health 0@sis www.mayohealth.org 

□ The Semantic Rhyming Dictionary 
www.link.cs.cmu.edu/dougb/rhyme-doc.html 



Let’s talk about getting connected. 

...with one click and one connection... 

Let's talk about graphite-shafted irons. 

...the largest pro shop on the planet... 

Let’s talk about a nine handicap. 

...a personal pro at your fingertips 24/7... 












□ The Original Tipping Page www.cis. 

Columbia. edu/homepages/gonzatuAipping. html 

□ Judicial Assistance travel.state.gov/ 
judicial_assistance. html 

TOUCHED BY THE NET (Page 97) 

□ Steve Pribut's Chess Page www.clark. 
net/pub/pribut/chess.htmi 

□ Healthy Eating to Prevent/Reverse Osteo¬ 
porosis, Heart Disease, Cancer and Demen¬ 
tia (Alzheimer's) wvm2.rpa.net/~rcfisher 

□ In Memory Of www.in-memory-of-pets.com 

□ The Poetry Circle www.geocities.com/Athens/ 
6915Andex4.htm 

□ Bradley Olson www.pautbunyan.net/users/ 
cbsolson/BOIsonl 

PRETTY STRANGE (Page 116) 

□ Kill the Whales Foundation 

pw2.netcom.com/~pokey647/main.htmi 

□ The Mr T Quote of the Week 

www. uidaho. edu/~kowa9693/MrT/quotenf. htm 

□ The Cow Car www.wildfire.com/~tony/ 
cowcar.html 

□ Waffleboy’s Domain of the Waffle 

www. fgi. net/~corpalt/skaddicts/waffle. htm 

□ The Darwin Awards www.DarwinAwards.com 

□ Herman’s Heaven members.aoi.com/ 
bumingler/bananas. html 

□ Pretty Strange www.prettystrange.com 

NEW, NOTABLE & FUN (Pages 100-101) 

□ N2K Encoded Music 

www.n2kencodedmusic.com 

□ My Excite www.excite.com 

□ Financial Times www.ft.com 

□ Urban Desires www.urbandesires.com 

□ ForeignWire www.foreignwire.com 

□ datachimp www.datachimp.com 

□ DOPPLER dot NET www.doppler.net 

□ Inside Sports Online www.insidesports.com 

□ Zoetrope: All-Story www.zoetrope-stories.com 

□ Cinescape Online www.cinescape.com 

□ Mountain Bike Daily www.mountainbike.com 

□ Playboy Listening Lounge 
www.playboy.com/rhino 


□ The New Batman/Superman Adventures 

www.batman-superman.com 

□ MrBiggs.com www.mrbiggs.com 

□ videoseeker www.videoseeker.com 

□ Nick Jr. www.nicigr.com 

□ techknow www.pbs.org/kidsAechknow 

□ RibMan www.ribman.net 

□ Overboard www.pbs.org/wnet/ctosetohome/ 
overboardAndex.html 

□ Body, Mind & Modem 

www. bodymindandmodem. com 

□ Yahoo! Computers computers.yahoo.com 

□ ArtUFrame www.artuframe.com 

□ Kosher Grocer www.koshergrocer.com 

□ SportSite.com www.sportsite.com 

“THE BEST” OF WEB SITE REVIEWS 
Y-LIFE SITE TEST: RENTING A CAR 
(Pages 102-103) 

□ Insurance Institute for Highway Safety 

www.hwysafety.org 

□ Model Year 1998 Fuel Economy Guide 

www. eren. doe. govAeguide 

□ BreezeNet’s Guide to Airport Rental Cars 

www.bnm.com 

□ Maps On Us www.mapsonus.com 

□ National Scenic Byways Online 

www.byways.org 

□ Roadside America www.roadsideamerica.com 

□ The WWW Speedtrap Registry 

www.nashville.net/speedtrap 

□ The Diner Page www.astro.princeton.edu/ 
-goldberg/diner.html 

□ Yahoo! Maps 

maps.yahoo.com 

GUEST REVIEW: NUTRITION 
(Pages 104-105) 

□ Dole 5 A Day Homepage 

www.dole5aday.com 

□ V.R.G. The Vegetarian Resource Group 

www.vrg.org 

□ Kids Food Cyber Club! 

www.kidsfood.org 

□ International Food Information Council 

ificinfo.health.org 


□ Children with Diabetes 

www. childrenwithdiabetes. com 

□ healthfinder www.healthfinder.gov 

□ PHYS www.phys.com 

HARDWARE HELP DESKS (Page 106) 

□ The PC Guide www.pcguide.com 

□ PC Mechanic pcmech.pair.com 

DRIVING DIRECTIONS (Page 107) 

□ Maps On Us www.mapsonus.com 

GARDENING (Page 108) 

□ The Garden Gate www.prairienet.org/ag/ 
garden/homepage.htm 

□ Gardening.com www.gardening.com 

□ Virtual Garden pathfinder.com/vg 

STORYBOOKS FOR KIDS (Page 109) 

□ Aesop’s Fables Online Collection 

www.pacificnet.net/~johnr/aesop 

□ Bedtime-Story www.bedtime-story.com/ 
bedtime-story 

WORLD MUSIC (Page 110) 

□ RootsWorld 

www.rootsworld.com/rw/nv.html 

PUBLIC-SPIRITED INVESTING (Page 111) 

□ Co-op America 

www.coopamerica.org 

ASIAN-AMERICAN HERITAGE (Page 112) 

□ The Asian American Challenge 

www.yolk.com/magazineAss1Aest.html 

BUYING HOME ELECTRONICS (Page 113) 

□ Crutchfield 

www.crutchfieid.com 

□ First Auction 

www.firstauction.com 

FOR WORLD CUP FANS...SOCCER 
(Page 114) 

□ France 98 World Cup 

www.woridcupsoccer.org 
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Chris is always looking to improve his game We tailor made his G-Series PC with a strong 
Pentium® II processor, a ten gig hard drive and a 19-inch monitor (18" viewable). And like all new 
Gateway PCs, Chris' was preloaded with the 100% digital gateway.net” Internet service, which 
chips him onto the Net He found a great deal on irons and learned he was opening his dubface 
on his drives. We can help your game too. Call today. 
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Let’s talk about your Gateway^ 

Chris is always looking to improve his game. We tailor made his PC with a 
strong Pentium II processor, a ten gig hard drive and a 19-inch monitor (18" 
viewable). And like all new Gateway PCs, Chris’ was preloaded with the 100% 
digital gateway.net” Internet service, which chips him onto the Net with one 
separate low monthly payment. He found a great deal on irons and learned he 
was opening his dubface on his drives. We can help your game too. Call today, 
and... Let’s talk about your Gateway. 


no slouch (G6-333) 

• Intel® Pentium® II Processor -333M Hz 
with 512K Cache 

• 64MB SDRAM 

• EV70017" Monitor (15.9" viewable) 

• 4MB 3-D AGP Graphics 

• 8.4GB 8.5ms Ultra ATA Hard Drive 

• 3.5" Diskette Drive 

• DVD-Rom Drive & MPEG 2 Decoder Card 

• Ensoniq® Wavetable Audio 

• Boston Acoustics 3-Piece Speaker System 

• TelePath® Modem for Windows w/x2™ Technology 

• G-Series Mid-Tower Case 

• MultiFunction Keyboard & Microsoft® IntelliMouse™ 

• MS® Windows® 95 & MS Windows 98 Upgrade Offer 
Through June 20,1998 

• DVD Software Bundle 

• Microsoft Home Essentials Software 

• Gateway Gold™ Service & Support for G-Series PCs 

$1999 As low as* $70/mo. 


call 800-846-6933 


©1998 Gateway 2000, Inc All rights reserved. _. 
of Intel Corporation. All other brands and product r 
not include shipping and handling or any applicable 1 
and/or hardware in functionality, performance or c~ 


Rate as low as 14.9%. 



Chris’ caddy (G6-350) 

We took the G6-333 system and added a few yards to its drive. With the 
faster processor, larger monitor and bigger hard drive, Chris can download 
tons of MPEGs into his “golf tips” folder and view them on a bigger course. 

• Intel Pentium II Processor-350MHz with 512K Cache 

• VX90019" Monitor (18" viewable) 

• 10 GB 8.5ms Ultra ATA Hard Drive 

$2499 As low as* $87/mo. 
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EDITOR’S ROTE 



The X-Sites 


Now that we’ve caught your attention, I should 
point out that these X-Sites are the best X-Files sites 
among the 835 matches we found on Yahoo!, and 
they’re just the tip of an 82,000-hit iceberg on the 
AltaVista engine. Like Star Trek, this durable television series—which will 
be appearing soon in a big-screen version—is made for the Net: With its 
conspiratorial story lines, its what’s-the-government-really-up-to politics, 
and its spooky Truths, The X-Files has long been a great morning-after topic 
around that giant watercooler, the Net. 

And there’s more than just what the fans have to say to one another. From 
the start, creator Chris Carter and the “crew” of the show used the Net inten¬ 
sively, as a tool for gauging fan reaction and as the inspiration for countless 
plots. The show’s characters are Net-sawy, far more than on any other pop¬ 
ular series. Indeed, the Net plays a continuing role in many episodes, and 
Agents Scully and Mulder are two of the most wired characters on TV. Unlike 
those shows and movies in which the Internet has been mainly a plot con¬ 
trivance, on The X-Files the Net is a part of everyday life. 

So senior editor Rob Bernstein became this issue’s X-Man: picking the best 
X-Sites, interviewing everyone from Gillian Anderson and William B. Davis, the 
Cigarette Smoking Man, to the movie’s special-effects supervisor, Mat Beck. 
He also edited professional nitpicker Phil Farrand’s episode guide, and, in a 
casting coup, persuaded one of the Lone Gunmen, the very Net-sawy Dean 
(Langley) Haglund, to sort through his conspiracy bookmarks and select the 
Net’s most intriguing did-they-or-didn’t-they sites. As a bonus, we’ve 
included a sheet of stylish bookmark cards created especially for Yahoo! 
Internet Life's readers. 

Elsewhere in the issue (Yes, Gillian, there is an elsewhere), we’ve given 
the Net a French twist in Joel Lewis’s “Voulez-Vous L’Internet?”; taken an 
in-depth look at the ways the up-to-date Web hinders and only some¬ 
times helps the disabled in Jeri Clausing’s “Shortsited”; and checked out 
the latest version of WebTV in Angela Hickman’s “WebTV: Is It Cool or 
Does It Suck?”. For those of you more interested in the World Cup than 
in The X-Files, we’ve lined up the leading soccer sites. 

The truth, or some linked version of it, is in here. 


Barry Golson Editor-in-Chief 
Letters to the editor: backchat@zd.com 


OUR TEAR-OUT SITE ADDRESS GUIDE IS ON PAGE 13 


How does this magazine work together with your Web site? 

You can find parts of this issue—and other, daily features—on our site at www.yil.com. 

What’s this got to do with Yahoo!, the directory? 

You go to Yahoo! (www.yahoo.com) for directions to sites on the Web; you come to us for info about why you would 
want to go to those sites, and for a sense of what ail the daily hoopla really means. 

SUBSCRIPTIONS: URL: subscribe.yil.com/service/ email (please include your full name and the address at 
which you subscribe): yil@neodata.com Tel: (303) 665-8930 
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Everyone has their own cuervo story. 


...but don’t worry, 

citizens of Cuervo Nation 

are sworn to silence. 


got ourselves 
a nation here- 
Cuervo Nation, 


big state of 
mind where 
you can let your 
hair down and your inner 
lizard loose. The capital of Cuervo 
Nation is the Republic of Cuervo 
Gold, a Caribbean island 
created Just for Untamed Spirits 
like you. It's Ground Zero for many 
a mind- melting Cuervo story. Win 
a trip here, and no doubt you'll have 
plenty of your own to tell. Check 
our web site or call the number 
below and get all the juicy details. 
Defect now, pledge allegiance to 
the party and fire up some new 
Cuervo stories. 


kick it into cuervo- 

it 's storytime. 


















^hf.cuen/o.c 0 ^ 


kick it into cuervo 


storyline. 


Everyone has their own cuervo story . 



You can for as little as $19.95 a month. It's easy with InterLand, 1 the web hosting company who's there for you every step 
of the way with toll-free, 24 hour support. We can even help you with professional website design. Whether you're a 
beginner or a computer veteran, InterLand can bring you the world. 



•Website Hosting 
•30 Day Guarantee 
•Reseller Programs 


Pricing From 
$19.95 per Month 


HE'S GOT 

, A WEBSITE. 

DO YOU? 


•www.anYnameyouwant.com 
•80 megabyte storage 
•unlimited e-mail forwarding 
•unlimited e-mail aliases 
•unlimited e-mail 
autoresponders 
•free domain registration* 
•frontpage '97& ‘98support 
•real time credit card servers 
•unix and nt servers 
•anonymous FTP 
•real time statistics 


The Best Support and Pricing in the Industry. 


•RealPlayer 
•RealAudio 
•Cold Fusion and mi 


1 - 800 - 665-0762 

(404) 586-9999 
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• Watch TV 


while you work 


Xtreme entertainment! ...Xtreme experience! ...Xtremely Low Price! ... S99P 0 


miCTO ceike=* 
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AIMS Lab, Inc. 46740 Lakeview Blvd. Fremont, CA 94538 Ph: 510-661-2525 Fax: 510-252-1752 

Change the way you look @ computers. 


Video Highway Xtreme (VHX) is the ultimate PCI card. 

It pushes your PC into the outer boundaries of multimedia 
entertainment. This affordable Plug and Play 
card allows you to watch TV on a moveable and 
sizeable window or hill screen mode. The FM radio 
allows you to keep up with current events and 


financial reports while you surf the net or work on your 
spreadsheets. Capture still pictures or full motion video 
for video email and multimedia presentations. VHX even 
comes complete with video conferencing software. 

Don’t forget to visit our website so you can enter the Xtreme 
contest to win your own Video Highway Xtreme. 


















BACKCHAT 


A Rich Fantasy Life 

I recently read your article on the 
Ultima Online Community [“Faint¬ 
heart,” May ’98, page 108]. First, why 
would I want to pay 10 bucks per month 
for something that should be free any¬ 
way? I think it’s wrong that they expect 
you to pay this money on top of the 60 
bucks for the CD and your usual 
Internet service provider (ISP) costs. I 
have a suggestion...for 30 bucks a year, 
equal to three months on Ultima 
Online, they can do the whole fantasy 
thing for real. It’s called the Society for 
Creative Anachronism (www.sca.org). It’s 
worldwide, and it’s the same thing —but 
in real life. They can make their char¬ 
acters and actually fight real knights for 
almost free. 

—LIZ FOWLER 
pjbaby2 2 @aol.com 


Searching Questions 

I read the article “The Search Engines 
Search for Answers” [February ’98, 
page 80], and I would like to share my 
own experience. 

I noticed recently that a number of the 
major search engines are displaying a key- 
worded banner ad as the first returned 
result on some searches. While the ban¬ 
ner ad is not amongst the “official” list¬ 
ings, it appears immediately above these 
listings, is extremely large compared to 
these listings, and is clearly the first item 
seen by persons searching for information. 
The banner ad is essentially equivalent to 
selling the top fisting, in my opinion. 

For example, if someone is searching for 
information about olestra or olean on var¬ 
ious search engines, the first thing they 
will see is a Procter & Gamble banner ad 
for this highly controversial product. The 


last time I checked, the following search 
engines displayed this ad (and probably 
other keyworded ads): Infoseek, Excite, 
WebCrawler, and Hotbot. 

As you may be aware, it can be difficult 
to get a reasonably high listing on some 
search engines when controversial issues 
are involved. Combined with what some 
might consider the selling of the first- 
seen spot after a search, it can signifi- 
candy stifle independent information— 
so professionals, laypersons, and children 
are served up nothing but company PR 
on some important issues. 

On the other hand, I can imagine that 
with limited Web space for ads, the search 
engines must see dollar signs before their 
eyes with the idea of selling ads for key¬ 
words. I wonder if there is some sort of 
compromise that can be reached that pre¬ 
vents the search engine from becoming a 
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company PR tool but allows an increase 
in search-engine advertisements. 

Until I read the article, I did not know 
that others were concerned with various 
ethical aspects of search-engine adver¬ 
tisements. Thank you for your work. 
—MARK 
mgold@tiac.net 

Writing Lesson 

Good article on e-mail [“The E-Mail 
Files,” May ’98, page 68], but I can tell you 
why some companies don’t like personal 
e-mail and actually ban it: The e-mail is 
saved on the server as a log for business, 
and personal e-mail takes up real space that 
could be used for business purposes. I got 
into trouble for personal mail—not for its 
content but because we are not supposed 
to do it at all for the above reason. 
Nevertheless, what is it about people that 


makes them think they have the right to 
censor the rest of us? If you don’t like 
Melrose Place and think it’s offensive, don’t 
watch it\ I have never had any problems 
with my own searches on the Web com¬ 
ing up with inappropriate site addresses— 
and to protect myself, I actually read the 
little blurb before I go to a link. As for pro¬ 
tecting children... What are they m the Net 
for in the first place? Any child you feel 
needs policing shouldn’t be on the Internet 
anyway. Censorship should begin at home, 
not from other people outside our lives. 
—BETTINA DELANEY 
btina_ad@hotmail.com 

Apples and Oranges 

Hey, remember us? I know we are a small 
bunch, but we do, in fact, read your pre¬ 
dominantly PC-oriented magazine. Yes, 
we are the humble Macintosh user (mak¬ 


ing a move from behind, mind you). Once 
in a while, could you possibly use a Mac 
screen shot or maybe do a little feature or 
two for us? I know Microsoft owns the 
world, but Apple did virtually create it. 
Please be compassionate, and don’t treat 
the Mac users like we are some bunch of 
freaks who won’t conform to the main¬ 
stream. We use and work with computers 
just the same as all of the other readers, 
and we’d like to be treated with respect 
once in a while. 

—MarkH. Delps 

delfs@nycap.rr.com 

Put Your Trust in God 

My dream is that children will be able to 
find out about God on the Net. 

—JUDYHAIWICK 

jhaiwick@earthlink.net 

Try starting at www.yil.com/God. Amen. 





images from your scanner, digital camera, the Internet or Photo CD. Then customize them however you want. 
Crop, rotate, add captions, even create personalized photo albums you can upload directly to our free Photo Org 
Web site. For more information, call I-800-OK-CANON or visit www.software.canon.com for a free demo. 
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SUBARU© 


I presents I 


The Active In 

your official web guide to 

PADDLE SPORTS 



As summer heats up, why not 
stay cool by heading out on 
the water? Paddle sports are a 
great way to enjoy America's 
lakes and rivers because they 
can be as serene or as wild as 
you want. But before you go, 
first dip your toes into the 
waters of the Web, where 
paddle sports sites are legion. 

A good place to launch your 
virtual boat is the paddling 
section of the outdoor 
sports megasite GORP (www.gorp.com/gorp/ 
activity/paddle.htm), which features extensive 
paddle-trip guides for the U.S., broken down 
by geographic area. GORP also offers a number 
of first-hand accounts of trips that will inspire 
your paddle lust, like a weeklong kayak 
voyage in Mexico's Sea of Cortez along the 
coast of Baja, California. GORP also delivers lots 
of practical advice with forums, info on gear 
and outfitters, and how-to columns. 
RIVERSPORT.COM (www.riversport.com) is 
one of the most comprehensive and accessible 
web paddling sites, offering everything from 
a shopping mall to forums to trip planners. 
Consider for instance, RIVERSPORT's detailed 



description of Everglades paddling. The one 
hundred mile Wilderness Waterway trek is 
home to dolphins and manatees, wading birds 
like roseate spoonbills and ibis, and, of course, 
alligators. RIVERSPORT's site is quite friendly, 
and even web novices can easily navigate 
with the aid of an animated beaver called 
Wet Willie. 

F or a really inspiring adventure, steer 
your browser toward CANOE & KAYAK 
MAGAZINE'S website (www.canoekayak. 
com), where you can read the compelling 
journal of a trip undertaken by two women, 
i photographer-writer team, who canoed 2,000 


the insightful portraits of locals 
somehow convey more than the 
usual landscape photos. C&K also 
provides useful advice on pur¬ 
chasing canoes and kayaks or kits 
to build your own; especially 
helpful is the Techniques section, 
which deals with safety, health 
and fitness, and other topics. 

O nce you've spent time on 
some of the country's 
pristine rivers, you'll begin 
feeling protective of these tremen- 
1 dous natural resources. So you 
might want to put ashore at AMERICAN 
RIVERS (www.amrivers.org/index.html). 
North America's main river-conservation 
organization. It also offers an extraordinary 
list of river- and water-related links to gov¬ 
ernmental, recreational, and environmental 
sites. The site also databases "wild and scenic" 
rivers, which were officially designated by 
Congress in 1968. The act forbids damming 
these free-flowing waterways and limits their 
streamside development. 

And to see what SUBARU is doing for 
paddle sports, check out www.subaru.com. 



miles of the Yukon River in Canada and Alaska; - 

If you’d rather have an outfitter or guide take care of the details of your 
trip, try one of these: 

RED RIVER CANOE COMPANY (www.redrivercanoe.com/index.html) 
Canoe trips in the canyon country of southern Utah on the San Juan 
and Green rivers. 

AMERICAN RIVERS TOURING ASSN, (www.arta.org) A nonprofit orga¬ 
nization with a guide service and Whitewater schools. You might try 
one of their California trips, on the American, Tuolumne or the Merced j 

ZOAR OUTDOOR (www.zoaroutdoor.com/home.htm) Based in : 
Massachusetts, it offers courses in Whitewater training and sea kayak- j 
ing. A history-laden weekend kayak trip retraces parts of Thoreau’s j 
canoe trek recorded in his bookA Week on the Concord and Merrimack, 1 


and begins just a few miles from Walden Pond. 

ECHO; THE WILDERNESS COMPANY (www.echotrips.com) Guided 
California, including the Middle Fork of the Salmon and the more famil) 
NATIONAL ORGANIZATION OF WHITEWATER RODEOS (www.nowr.org) 

trips in Oregon, Idaho, and 
r-oriented Rogue rivers. 

A committee of the AWA that 
J-in-the-wool landlubber, river 

rodeos can be fun to watch. 

















Mountain biking. Extreme siding. Free-form climbing. The Subaru Outback® 
Sport feels quite at home around any of these. Its Subaru All-Wheel Driving 
System constantly monitors the road, or trail, instandy transferring power 
to the wheels with the best grip. Combine that with its 137-horsepower 
boxer engine and sport-tuned suspension, and this rambunctious cousin 
of the rugged Outback goes anywhere adventure can take it. So surf by 
www.subaru.com or call 1-800-WANT-AWD to learn more about the 
Outback Sport. Or just hike, kayak or BASE-jump your way to any impossibly 
remote point and see for yourself. One’s bound to venture by soon. 


SUBARU© 


TheBeautyofAIIAVheelDrivi 















Introducing MetaCreations 

Ray Dream 3D' 

Bring to Life Cool Characters and Scenes 
That Take Off With the Power of 3D 

New Ray Dream 3D gives you everything you 
need to jump into the exciting world of 3D and 
esome results! 

So Easy, It's Fun to Use! 

If you're new to 3D, don't worry. Ray Dream 3D guides you 
through the creative process, from idea to final render. You 
can drag-and-drop 750 animation-ready models directly into 
your scenes, choose from hundreds of surface textures and 
add hot lighting effects. Model virtually any shape imaginable 
using familiar and easy-to-use tools! Unlike other programs, 
Ray Dream 3D lets you animate everything in a scene. 

Ride the 3D Wave! 

Powerful animation and rendering tools, a highly intuitive 
interface, and compatibility with today's most popular graph¬ 
ics and web creation formats make Ray Dream 3D the 
coolest, easiest, and most fun 3D program you can buy. 

Best of all, it’s amazingly affordable! 

GET RAY DREAM 3D TODAY! H 
FOR A RETAILER NEAR YOU, CALL ^ 

800 . 846.0111 

DEPT. 540 

www.metacreations.com 

MetaCreations 


' 


81997 MetaCreations Corp. All rijkts reserved, Ray Drpfm'31) is a trademark of MetaCreations Corp. 


The Visual Computing Software Company 
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LIFESTYLES 


OF THE WELL CONNECTED 


KATHY NAJIMY 

[www.kathynajimy.com] 


She’s the wisecracking Olive on 
Veronica’s Closet and the voice 
of Peggy on King of the Hill. But 
who knew that Kathy Najimy 
also skydives and jams in a 
band called Hail Mary? These 
are just a few of the fun facts 
dished at Najimy’s new Web 
site, a welcome addition to the 
canned celebrity pages we've 
clicked around lately. Najimy’s 
clearly “at the wheel” here, 
steering fans to her picture-rich 
biography, career highlights, and 
opinions on various political 
issues. And according to the 
site’s designer, surfers love it— 
more than 12,000 of them 
flocked to the site dur¬ 
ing its first month, 
despite relatively little 
publicity. But there’s 
even more coming, 
including weekly chats 
slated to take place 
immediately after each 
of Najimy’s TV shows is 
broadcast. Our request? How 
about some video clips from 
those skydiving expeditions? 


A Camera’s Eye Finds 
the American Dream 


PICTURING THE PURSUIT OF HAPPINESS 

[www.pbs.org/jefferson/frame4.htm] 

A fter ypu’re done barbecuing in cel¬ 
ebration of our nation’s 222nd 
V birthday, finish off the revelry 
.. with an eloquent PBS-sponsored photo essay. Its theme: The pur¬ 
suit ofhappiness is a unique and personal life experience. This col¬ 
lection of interpretations ranges from subdy disarming snapshots 
of everyday, middle-class, married-with-children living to a depic¬ 
tion of the newfound yet complex j oys of 
prosperity experienced by Native Amer¬ 
ican casino operators in the Southwest. 
Equally riveting is the gallery’s amateur 
contest, showing similarly creative works. 
Thomas Jefferson’s then-revolutionary 
concept rings loud and clear in every 
photo you’ll study here—and we rec¬ 
ommend viewing them all. — B.B. 



NETOBSESSIONS 


DENISE RICHARDS 

After snagging juicy roles 
in Starship Troopers and 
Wild Things , Richards has 
become the focus of nearly 
a dozen drooling sites. 
Start @: THE DENISE 


RICHARDS UNOFFICIAL HOME¬ 
PAGE [www.geocities.com/ 
Hollywood/Bungalow/2206| 



SHROUD OF TURIN 

Is it real or just a medieval 
version of Memorex? 
Despite carbon-dating 
tests, which peg the actual 
age of this relic at about 
750 years old, true believers 
don’t care. They’ve devoted 
more than 30 Web sites to 
the alleged death shroud of 
Jesus Christ. Start 
SIND0NE: OFFICIAL WEB SITE 
[sindone.torino.chiesacattollca.it] : 



MARILYN MANSON 

His ability to fill an arena 
with loyal worshipers 
would make even Lucifer— 
Manson’s apparent role 
model—redder with envy. 
What’s more, this modern- 
day Mephistopheles has a 
fervent Web following, with 
100-plus sites. Start @: MAR- 
ILYN-MANS0N.NET [www.marilyn- 
manson.net] 
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MARTY BALI N 


Frequent Flier 

Long before Net music sites began 
acquainting surfers with bleeding- 



clubs, and other public assem¬ 
blages of San Francisco’s Haight- 
Ashbury district. Thirty years later, 
Balin’s still churning out the tunes 
while pondering the Web as a new 
place to ply his trade. 


“You would like to work with people from all 
over the world, be able to adapt to any situa¬ 
tion (especially dangerous ones!), 
be well educated, know other 
languages.. .be courageous... 
and able to accept anonymity.” 

—excerpted from a list of job qualifications for CIA 
Directorate of Operations on the CIA's Homepage for 
Kids, www.odci.gov/cia/ciakids 


Y-LIFB If the Web existed in ’65, 
could it have helped you as artists? 
MARTY BAUN: I think so.... We 
would have received national 
recognition more quickly.... But you 
also have to remember that “partic¬ 
ipating in the scene” was a major 
part of the attraction and the rea¬ 
son so many fans attended con¬ 
certs then. Some of that ambience 
is obviously lost when you see and 
hear a band on a computer screen. 
Y-LIFB. Do you look forward to link¬ 
ing with your fans online? 

BAUN: It’s great for them to be 
able to visit [www.martybalin. 
com] and get a wealth of informa¬ 
tion concerning my new album 
[,Freedom Flighf\ and upcoming 
tour dates. But I’m not that big a 
fan of chat rooms or two-way dia¬ 
logues...! probably communicate 
much more effectively to the 
masses than I do in a one-on- < 
one situation. 

Y-LIFB. Would you do a 
cyberconcert? 

BAUN: Cyberconcert? Book 
me and I will come. How 
much does the 
gig pay? —B.B. 


“Somebody asked me, ‘What are we going to 
do about this?’ And I said, ‘We are going to 
stand here and be bemused.’ [The 
Internet] is a big, open forum. It’s 
not intermediated by those of us 
_ that control the media.’ ” 

—Daniel Okrent, editor of new media at Time Inc., on the 
0 big lead of Hank, the Angry Drunken Dwarf, in Peoplds 
“50 Most Beautiful People” poll at www.pathfinder.com 


mysitua- do about tt 
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Tabloids Spread 
the E-Mail Tale 

She called it kidnapping; 
he described it to the New 
York Post as a “consensu¬ 
al evening.” Gotham 
tabloids were “all over” 
the case of a 2 2-year-old 
Barnard College stu¬ 
dent who said Ph.D. 
candidate Oliver 
Jovanovic, 31, kid¬ 
napped and tortured 
her for 20 hours in his Manhat¬ 
tan apartment last fall. The meeting was the 
result of an extensive, sexually explicit thread 
of e-mail correspondence (inadmissible as evi¬ 
dence under New York law) the two wrote in 
the weeks leading up to the ill-fated meeting. 
At press time, Jovanovic was awaiting 
mandatory 15-years-to-life sentence for 
kidnapping and sexual abuse. 



F S 


the words Playboy and Play- 
? mate as metatags (words 
embedded in the code of a 
Web page to attract search- 
engine traffic) within their 
pages. Playboy, however, was less 
successful in a similar $5 million 
suit against 1981 Playmate of the 
Year Terri Welles. A Southern 
California U.S. District judge said 
the magazine couldn’t stop Welles 
from using such metatags, 
since they were part of her profes¬ 
sional identity. Playboy continued to 
pursue the case at press time. 


Playboy Hunts 
Next of Kin 

Hidden bunnies may be fine on the cover 
of Playboy (the magazine has concealed the 
bunny symbol within its cover art for decades), 
but they don’t work on unauthorized Web sites. 
So says a Virginia court’s ruling on a $3 million 
lawsuit filed by Playboy against AsiaFocus Inter¬ 
national and Internet Promotions, sites thatused 


Primal Chat Therapy 

Meet Koko, a 27-year-old, 310-pound female 
gorilla who recently hosted an 
AOL live chat event. And 
can she talk?! Using sign 
language to “speak,” 
Koko told her adoring 
audience that she’s 
putting off child rearing 
for a while, wants a dog 
s a pet, and likes apple 
juice. According to AOL, more 
than 8,000 members went gonzo for Koko— 
making her the top April live event and plac¬ 
ing the lovable primate well within the ser¬ 
vice’s all-time Top 10 live-events roster. 




BASTILLE DAY 
SPECIAL (PART ONE) 
Marie Antoinette ..9,055 
Butty Sainte-Marie .. 635 
(Cissy and) Butty ...737 
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Make Your 
Move Easier 


With school out for summer, it’s 
time to “indulge” in one of those 
great American summer pas- 


Virtual Relocation.com [www. 
virtualrelocation.com] takes the 
pain out of the latter, with more 
than 20,000 links to 1,000-plus 
worldwide destinations. The site 
covers each step of moving 
madness, from dealing with 
real-estate agents and mort¬ 
gage lenders to the nitty-gritty 
drudgery of computing the cost 



of living differences between 
locations, taking out title insur¬ 
ance, and making child care 
arrangements. VR also delivers 
the skinny on more than 12,000 
school districts and tackles the 
details of moving your pets. With 


there ends up being half the fun. 

—C.P. 

Never Lose 
a Bookmark 

It’s happened to most everyone at 
some point: Losing a set of book¬ 
marks is one of Web surfing’s 
more painful moments. So when 
the next browser upgrade or PC 
crash separates you from your 
beloved URLs, let Log-Me-On.Com 
pick up the pieces. This free ser¬ 
vice stashes not only your book¬ 
marks lists, but also e-mail address 
books and passwords, so you can 


strikes. Now you can stop worry¬ 
ing and get back to having fun. 



Beat Those Annoying 1 
Site Registrations 

I t’s 4:45 p.m. and you’ve got some heavy surfing left to 
do. Problem? Every Web site you visit requires you to 
compete a laborious—and often invasive—registra¬ 
tion form. How do you get around these annoying Web 
doormen and just get the information you need? THE LU¬ 
CENT PERSONALIZED WEB ASSISTANT [lpwa.com] keeps the gate¬ 
keepers at bay by creating multiple registration “person¬ 
alities” for you. Once you register at the site (ostensibly 
using your real name, please) and configure your brows¬ 
er, just enter “\u” (for username), “\p” (for password), or 
“\@” (for e-mail address), and the PWA submits a cre¬ 
ative alias in response to the nosy registration forms. It 
even takes the lie to the next logical step—when the site 
starts sending e-mail to the phony address provided, a 
PWA remailer forwards 
the missive to your real 
e-mailbox. It’s an easy bar¬ 
gain to strike: You create 
multiple identities and the 
PWA manages them—you 
get the information you 
need while not compromis¬ 
ing your productivity or 
privacy. Oh, and don’t wor¬ 
ry about Lucent spilling 
the beans—it doesn’t reveal 
the identities of its covert 
visitors. — C.P. 



Credit When 
You Can’t Wait 

Gratification, at least the 
financial type, can’t be any 
more instant than it is with 
NEXTCARD [www.nextcard.com]. 
Online approval for a Visa 
card is the order of the 
day here—requisite credit 
checks are completed while 
you wait, and approval 
takes a few minutes. 

What’s more, NextCard 
protects your online shop¬ 
ping expeditions, offering 
100 percent protection 
from losses because of 
Internet fraud. — D.F. 

Whom Can 
You Trust? 

Your smooth-talking 
stockbroker may seem 
honest, but so did the guy 
who sold you a lovely plot ■ 
in Whitewater. Do a back¬ 
ground check on Slick 
Sammy through the 
NATIONAL ASSOCIATION OF 
SECURITIES DEALERS (NASD) 
site [www.nasdr.com/2000. 
htm]. Type in a broker’s 
name and firm and you’ll 
get an e-mail report within 
five business days that 
includes past employment 
and a disciplinary record. 

By fall, the NASD promis- I 
es you’ll be able to retrieve | 
this data directly from the | 
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Covers all the bases. 

Delivers a rich, rewarding PC experience 

Provides the performance you need for 
today's and tomorrow's software 

The Intel Inside® symbol is your assurance of 
exceptional quality, reliability and compatibility 



Covers the basics. 

Designed for budget-minded PC buyers 
Meets basic computing needs 

The Intel Inside® symbol is your assurance of 
exceptional quality, reliability and compatibility 


Presenting Intel’s 
family of 
microprocessors. 


intel. 

The Computer Inside.™ 
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YAHOOYENTA 


WRITE YENTA AT CLICK@ZD.COM 



I need an etiquette 
1 call here. Once upon a 
time (1994), if you called 
someone on the phone, you 
received a phone call back. Now, I’ll 
call someone, whether it’s to make 
a date or to just say “Hi!,” and I get 
back e-mail. This practice offends 
me. Do you agree, or should I just 
get over my old-fashioned ways? 

—Dissed in Dubuque 


Such a sensitive child you are. Did 
you also feel bad if your teacher 
didn’t pick you to collect the milk 
money? Actually, it’s not all about 
your neuroses, bubala, you have 
somewhat of a point—it just 
depends upon the situation. If you’re 
calling just to chat and someone 
answers with a short note, you 
should perhaps feel a little...unloved. 
(At least by that person—your Yenta 
loves everyone!) But if you’ve called 
to invite cousin Francine to mah- 
jongg, then what’s the harm in get¬ 
ting her “Yes” back on-screen? Look 
at the bright side: You don’t have to 
hear a 20-minute monologue about 
her son Marvin and how wonderful 
he’s doing in med school! 


EXTRftflvIELY 


SPECIALIZED SITES 


CELEBRITIES WITH BAD TEETH 

www.cascade.net/~pau‘ 



AMERICAN CULTURAL KNOWLEDGE 
FOR CONFUSED NEW ZEALANDERS 

nz.eom/NZ/Culture/AmericanCul:u-e.-tm 

VINTAGE CALCULATORS 

:wwvv.dotpoint.com/xnumber/vintage.htm 

NAZI CONNECTIONS TO THE OCCULT 

user.fastinet.net/kalagonis/index/ 

other.htm 


HOMEGROWNKSf 

Y-LIFE PRESENTS NOTABLE PERSONAL PAGES ON OUR RADAR THIS MONTH 



POP CULTURE 
THE AD GRAVEYARD 

Who needs Howard Stem when you have adver¬ 
tising copywriter Jeffrey Zeldman? When clients 
reject his sometimes far-flung proposals, he 
doesn’t gripe; he posts them here. Take, for 
instance, the proposed Washington Post ad hawk¬ 
ing all the news “from soup to nuts.” The ad’s 
visual? Tomato soup and convicted terrorist Tim¬ 
othy McVeigh, [www.zeldman.com/ad.html] 

TRAVEL/ADVENTURE 
GO WEST 

Jim and Hellen Boswell have a right to be 
ded about El Nino—they’re sailing 
the Pacific right now in Go West, their 
38-foot yacht. Will they make it 
through Part 1 of a round-the-world 
trip? Read their harrowing tales from 
the high seas, [gowestsf.com] 



SPORTS 

SPORTS FINE AND SUSPENSION TICKER 

Now sports fans everywhere can check in on 
their favorite bad boys and what’s getting them 
into trouble. Who had to post bail for a drug bust? 
Who’ll be missing the next five games (minus 
salary) for “conduct unbecoming”? Check the 
ticker and find out. [www.geocities.com/ 
CollegePark/Campus/4353/SportsTicker.htmO 

MUSIC 
ELLERY ESKELIN 

Before there were records and record labels, trav¬ 
eling musicians simply played their hearts out 
wherever they could. Here, a jazz sax¬ 
ophonist says “here I am” to would- 
be fans—and industry types—the 
old-fashioned way: sending out dig¬ 
ital riffs as cool as they come. 
[home.earthlink.net/~eskelin] — T.W. 


PERSONAL 
HOME PAGE 
COUNTER 


3 j5|7|7|,6[2|0| 



YAHOO! CREATORS JERRY YANG AND DAVID FILO SELECT A SITE BUILT WITH TRUE PASSION 

Naming’ the Casualties of War 


THE VIETNAM VETERANS MEMORIAL WALL PAGE 

^"flv^.thewaikisa.com] 

A s conflicts continue to erupt around the 
world, The Vietnam Veterans Memorial 
Wall Page is an indelibly grim reminder 
of where ‘‘conflicts” often lead. In this site’s apt 
re-creation of the actual wall, each name and casu¬ 
alty is linked to an information page listing race, 
religion, age, and cause of 
death (i.e., hostile, misad¬ 
venture, accidental)—the 
barest essentials for 
describing such sweeping 



personal tragedies. Survivors’ and family mem¬ 
bers’ poems augment the sad mood here, while 
vivid, colorful maps ofVietnam bring back mem¬ 
ories of the endless news reports of the time—an 
abrupt end to the nation’s era of post-World War 
II innocence. Though the pages are designed by 
a single individual (“Alan, ” who prefers anonymi¬ 
ty to avoid “distractions from his work”), several 
3 Silicon Valley companies 
§ support the site. They 
1| should be proud to have 
their names associated 
with this wall. 
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THE PLAYERS 


MULTIPLAYER PICKS 
The five most popular game titles 
in the America Online Games area* 

1 SLINGO 

2 Boxer Jam’s Strike a Match 

3 Boxer Jam’s Out of Order 
Antagonist' 

5 Puzzle Zone 

•Rankings reflect total hours played during April. 

TOP DEMOS 
Gamespot’s most downloaded titles* 



1 OUTWARS 

2 Burnout 

3 The Deer Hunter 

4 Tomb Raider 2 

5 Total Annihilation 

•Rankings reflect April downloads at 


QA 


I KRISTY PALLAN 
I (aka iasp), 


games 

Desert Storm Meets the Outland 


H ow realistic are the battle environs in 
youi: latest game fetish? Unless 
Pentagon alumnus A1 Stevens de¬ 
signed it, the answer is, 

“There’s better.” Stevens, co¬ 
founder of Kaon 
Interactive, has based 
the game publisher’s re¬ 
cent release, Terra: 

Battle for the Outland 
[www.kaon.com], on his vast 
experience choreo¬ 
graphing batde simula¬ 
tions for 10 years at the 
Pentagon (including 
1991’s Operation Desert Storm). Now Stevens 
just wants to have fun while also bringing a 
heightened sense of realism to the virtual bat¬ 
tlefield. In fact, Terra reflects some of the most 
true-to-life aspects of battle, emulating “con¬ 



flicts” as opposed to declared wars in particu¬ 
lar. Most notably, no one wins a Terra war. 
Players instead create units and fight among 
them for top ranking. And in yet another dis¬ 
turbing parallel to the politics of combat, 
there’s no limit as to the 
number of soldiers 
thrown into the ongo¬ 
ing warfare. Other re¬ 
alistic touches include 
a day and night cycle 
as well as unpredictable 
weather patterns. 
These similarities con- 
TERRA I sidered, what does 
Stevens see as the biggest difference be¬ 
tween the real battlefield and his recent cre¬ 
ation? “It’s harder to kill people in Terra,” 
he says. In this case, real-life battles should 
pose such difficulties. — E.K 


GAMING IE:® WMID) TDMP 


I League (PGL) 

AGE/OCCUPATION: 18, student 
HOME: Victoria, British Columbia 
PGL TEAM: The Femme Fatales, a top- 
ranking PGL team 

PREFERRED WEAPON: Rocket launcher 
HOW DO YOU CELEBRATE A WIN? 

With a cigarette 
IS THERE LIFE AFTER FRAG? 

Yes, [sigh, grumblel work 

YOUR CHOICE TO PLAY LARA CROFT IN 

THE QUAKE MOVIE? 

Bruce Campbell (Ash from the Evil 
DeadIWm trilogy) 

WHO SHOULD PLAY YOU WHEN HOLLY¬ 
WOOD DOES THE PGL STORY? 

Claire Danes 

WHICH GAME CHARACTER WOULD 
YOU MOST WANT TO BE? 

Vore, Quake’s spider dude 
ALSO PLAYS: Warcraft2, StarCraft 


DOMINION: STORM OVER 61FT3 

A powerful ancient artifact sends a sig¬ 
nal throughout the universe. Four 
races respond, starting a battle over 
the planet that holds it. This real¬ 
time strategy features 48 missions 
to start (find more on its Web 
site), and it’s also the first free 
title in play on Eidos’s n 
gaming server [wwi 
eidosgames.com]. 

Eidos; $50; PC only 
[www.eidosinteractive.com/ 
dominion/intro.htmO 

DIE BY THE SWORD 

Fluid body movements 
and credible sword fights (see 
right) make the complicated con¬ 
trols of this medieval adventure 
worth learning. Lone wolves will 
enjoy the three modes of single¬ 
player action, while multiplay¬ 
er mode hosts a four-person 
melee in a trap-filled arena. 

Interplay; $54.95; PC only [www. 
interplay.com/dbts] m 


DUNE 2000 

Steeped in Frank Herbert’s mythology, this rad¬ 
ically new spin on Dune pits three races against 
one another in the ultimate quest for “the Spice” 
(no, not them, silly—this is Dune’s mannalike 
currency, a gold standard of sorts). Westwood 
Studios; $39.99; PC only [www.dune2000.com] 

FASTER GAMERS, 
KILL, KILL! 

Is your Internet 
provider’s slow 
speed cramping 
your game style? 
Total Entertain¬ 
ment Network’s 
Internet Weather 
[weather.ten.net] gauges 
the nation’s Top 22 
ISPs using a familiar color-coded 
chart system (green is fast, red is 
slooow). With an even broader mis¬ 
sion, GameSpy 3D [$20; shareware; 
www.gamespy.com] software helps you find 
the fastest connections and points you to¬ 
ward games about to start or in progress on 
the Web at any given moment. — E.K. 
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Monster Truck Madness® 2 is here, with more ground-pounding, trash-talking fun than the original. Featuring 20 trucks that 
show the damage you dish out, including four new WCW™ and nWo™ WrestleTrucks like “Hollywood" Hogan. Risky night racing 
and nasty weather options. Thumping force-feedback support. The Summit Rumble, an outrageous multiplayer game of “king of the hill." 
And 11 wild new tracks. Get your free demo and start crushing the competition at www.microsoft.com/games/monster/ 
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I YAHOO! INTERNET LIVE 


A Y-Life sampler of lively Net events. 
Daily updates at www.ylive.com 
SUN DAYS 

7 P.M.-8 P.M. 

STAR TREK: THE NOVEL EXPERIENCE 

Meet the writers and editors 
of Star Trek books. 
pseudo.com/sitepages/bottomfram. 
asp?ShowShort=startrek 

T-DOTLIVE 

live, weekly hip-hop Webcast. 


SUNDAY NIGHT FASTBALL 

A virtual dugout for baseball issues. 



MONDAYS 

SP.M. 

ASK HERB 

Philosophical chats for deep thinkers. 
chatlycoschat.com/schedule.html 



6 P.M.-8 P.M. 

THE GREEN ROOM 

Interviews with big names in science. 
www.wfmu.org/greenroom.html 

tO P.M. 

MUSIC BUSINESS 
DISCUSSION GROUP 

Q&A for aspiring musicians. 


chatschedule.html 

TUESDAYS 

5 P.M. 

CONFERENCE FOR YOUNG MEN 

Sexism, sexuality, and guy-girl issues. 

www.talkcity.com/theinsite/ 

chat/theinsite.htmpl 

6 P.M. 

SCRAMBLED RAMBLE 

Fast-paced word game. 
chat.lycoschat.com/schedule.html 

10 P.M. 

CHICAGO BLUES CHAT 

Explore the Second City blues scene. 
www.BluesChat.com 


WEDNESDAYS 

5:30 P.M. 

SPORTS TALK AND TRIVIA 
WITH MARK TOPE 

Fans chat and compete. 

chat.lycoschat.com/ 

schedule.html 



W5P&COMING 


FILM 

Fans of animated action flicks 
such as TOY STORY get another 
imaginative netherworld 
to visit this month. Universal 
Pictures/DreamWorks SKG’s 
SMALL SOLDIERS, a combined 
live-action/animation adven¬ 
ture, depicts the battle be¬ 
tween two armies of action fig¬ 
ures—the Commando Elite 
(led by its Major, voiced by 
Tommy Lee Jones) and the 
evil Gorgonites. Chat with the 
stars and meet the soldiers at 
the CURIOCITY FREEZONE 
[www.freezone.com/smallsoldiers]... 
Wasn’t Lethal Weapon’s elder 
law enforcer Roger Murtaugh 
(Danny Glover) close to re¬ 
tirement in 1987? Three se¬ 
quels later, LETHAL WEAPON 4 
still finds the LARD. veter¬ 
an paired with Martin Riggs 
(Mel Gibson) and fighting 
foes out for blood 
(theirs). Preview the 
car crashes and oth¬ 
er damaged-prop- 
erty claims 
[www.lw4.com/ 
main.html]. 

MUSIC 

SHEETMUSIC , a 
21-track ret¬ 
rospective 
from Nancy 
Sinatra, in¬ 
cludes seven 
never-before 


released songs. Among its 
more interesting cuts 
is Nancy’s cover of The 
Doors’ “Light My Fire.” 
Visit [www.sinatrafamily.com] 
for some liner notes.. .Ifyou’re 
like many pop-music fans, vio- 
lins conjure thoughts of 
sleep...deep sleep. But you 
probably won’t get much rest 
by listening to STORM, the lat¬ 
est CD from violinist Vanessa- 
Mae. Her latest collection in¬ 
cludes a spirited rendition of 
Donna Summer’s 1977 disco 
classic “I Feel Love.” Join her 
reverent fans at The Ultimate 
Vanessa-Mae Web Site, part 
of her ever-growing Web ring, 
at [ds.dial.pipex.com/fnfn/mae/vm.htm]. 

ART 

The Philadelphia Museum of 
Art’s VIRTUAL ROOMS show at 
[www.philamuseum.org/pogany] ush¬ 
ers in the era of three- 
dimensional museum 
exhibits on the Web. 
This virtual-reali¬ 
ty-based tour fo¬ 
cuses on Con¬ 
stantin Brancusi’s 
Mile. Pogany 
sculptures and 
depicts five gal¬ 
leries of text, 
photos, and 
objects that 
related to 
the sculp¬ 
tor’s works. 
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6 P.M. 

MAKING THE PEACE 

Help fix the ravages of racism. 

www.talkcity.com/theinsite/chat/ 

theinsite.htmpl 

7 P.M. (ALSO MONDAYS AT 9 P.M.) 

MINDPR0BE 

Test your sci-fi smarts against online 
competitors. 

www.scifi.com/arena/games/ 

mindprobe.html 

8:15 P.M.-8:45 P.M. 

DREAMTHREAD INTERNET RADIO 
SHOW 

What do your dreams mean? 
www.dreamthread.com/ 


THURSDAYS 


Meet this twenty-first century superhero. 
www.whirlgirl.com 


FRIDAYS 

7 P.M. - 9 P.M. 

AUTO BODY BLUES 

Learn tips on all makes and models. 

autoshopcanada.com/ 


THE PINK PANTHER 

A red-hot place for the feline’s fans. 

pages.prodigy.eom/J/W/C/ 

JWWNIIC/chathtm 

9 P.M, - MIDNIGHT 

THE NETWERK LIVE 

Hot chats with cool rap and soul stars. 

www.offthehook.com/netwerk.htm 

SATURDAYS 
8 A.M.-11A.M. 

WHEELS WITH ED WALLACE 
Everything you ever wanted to 
know about cars but were 



www.audionet.com/radio/talk/ 
klif/weekend/wheels.htm 
11 A.M.-1 P.M. 

ASK THE DOCTOR 

cancercenter.com/home/?PAGE=151 


DAILY AND OTHER 
NOON, WEEKDAYS 
STOCK-LINE RADIO 

Real-time interviews with CEOs, 


www.stock-line.com/ 
dailycom.htm —R.M. 
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Three things your mSh§e cant do: 



It’s time to find a more faithful companion for your PC: the Philips 
SpeechMikel” This revolutionary input device contains a trackball, 
microphone and speaker-all in one ergonomically designed handheld 
device. With SpeechMike, you’re no longer chained to the 
keyboard-you don’t even need a flat surface to work on. And that just 
might leave your old mouse in the doghouse. Find out more about J 
SpeechMike on-line at: WWW.SPEECHMIKE.PHILIPS.COM 

or call 1-888-SPEECH-4. © I998 Philips Electronics North America Corp. f. 


PHILIPS 


[e/i wafa ln&M 
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WISH LIST 


‘ by Mark Glaser 

[1] Y1.9K: THE Y2K SOLUTION 

If we can’t fix all the Year 2000 
computer-date glitches in time, 
let’s agree to do 1900 over again. 
Maybe this time William McKinley 
(1843-1901) can decline the 
presidential nomination and 
dodge that bullet. 

[2] THE P.c. PC FILTER 

Say “Ciaol” to legal bills.This 
e-mail add-on does spell-checking 
one better: It filters out sexual in¬ 
nuendos, sexism, and all-around 
tactlessness from your messages. 

[3] BANDWIDTH-HOG ZAPPER 

A remote electric shock discon¬ 
nects greedy surfers who conve¬ 
niently “forget” to turn off their 
modem while they’re watching TV 
or walking the dog. 

[4] BLINK SYNCH 

It’s a metronome-type device that 
adjusts blinking text on a Web 
page to your own blinking inter¬ 
vals. The result: “What blinking 
text? It looks fine to me!” 

[5] WEEKEND BREAK CHIP 

This factory-installed device dis¬ 
ables laptops, pagers, and cell 
phones from Friday at 5 P.M. till 
Monday at 9 A.M., thus reintro¬ 
ducing the concept of the five- 
day workweek. 

Mark Glaser is a San Francisco-based freelance 
own wishes afglaze@sprintmail.com. 

search IHTHH 

SUMMER TITLES 

Summer of '42. 545 

Summer Lovin’.131 

The Boys of Summer.587 

I Know What You Did Last Summer 1,148 
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MUCH TO DO ABOUT HUNGER 

It’s a fact: 30 million Americans went hungry 
last year. Second Harvest, a national network 
of 186 food banks, reports the facts about this 
“curable disease” at its site, while also letting 
surfers know how and where they can pitch in 
to make a difference, [www.secondharvest.org] 

SUBJECT: HALLELUJAH! 

Thank Sanford Wallace and his junk e-mail ma¬ 
chine, Cyber Promotions, for making spam a 
household word once again. But now the litigious 
junk e-mailer has announced (on Usenet, of all 
places) that he has called it quits. Let’s 
hope the retirement plans stick. 

VIVA LA ARCHIVE! 

Despot? Perhaps. But 
there’s no denying Cuban 
leader Fidel Castro’s place in 
twentieth-century history. Read 
I the words that sparked our Cold 
War of fear and loathing for 
yourself. It’s hardly a pretty site, 
but then again, he’s 
i especially 
pretty guy. [www. 
lanic.utexas. 
edu/la/cb/ 




TOWER, WE HAVE A PROBLEM 

In July 1989,111 of the 296 people aboard United 
Airlines Flight 232 perished during an emer¬ 
gency landing. Want to see the pictures? Click 
to The Ultimate Crash Web Site, a chillingly en¬ 
cyclopedic archive of tragic accidents. As for us? 
We’ll leave this excess baggage on the carousel. 
[www.cam.org/~gilmour] 

U-HAUL SAYS, “U-LOOK IT UP” 

Visit the U-Haul Web site 
to find a rental location 
n and you’ll find this pleas- 
" ant passage: “Pick up your 
white pages—we’re list¬ 
ed under U-Haul.” 
Now how helpful is that? 
[www.uhaul.com/html/in-town_moves.htm] 

GRASSROOTS MAYHEM 

The idea is noble: Pathfinder’s Time site asks 
for surfers’ input in choosing the most influ¬ 
ential people of the century in five categories. 
The results? Though some fill the bill (Enrico 
Fermi and Jonas Salk head up the “Scientists 
and Thinkers” list), others, such as Charles 
Azanavour leading the pack as entertainer of 
the century, reveal the true willy-nilly nature 
of public consensus by the Web. The vote con- 
tinues until 2000, so there’s still time. 
[www.pathfinder.com/time/timelOO] 
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You could win the 

Just return this card, call 

1 800 WORLDNET, ext. 157, 

or visit the Web site below for 

Name 


BMW* of your choice. 

Address 

Apt. 

fiust by getting online^ 

your free AT&T WorldNet® 
software and receive your first 

c,„ 

State Zip 


month of service free.* And 

Home Phone 

Business Phone 


Call I 800 WORLDNET, ext. 157 


get online for a chance to win 
in our “Come To Your Senses” 
Sweepstakes. Your BMW* 
could be waiting. 


Are you an AT&T Long Distance customer_yes or_no 

Do you own a-Windows® 3.lx PC or_Windows® 95 PC 

—Macintosh® or —Power Macintosh® 

Do you prefer a —CD-ROM or_Floppy Disk 


Or download at 
www.worldnetnow.net/yahoo 


*Telephone access and other charges and taxes may apply. 
Other terms and conditions apply. Offer subject to change 
without notice.© 1998 AT&T. All rights reserved. 
tSee official rules for complete details. 



AT&T 


WOrldNef Service 


For your free* month, call I 800 WORLDNET, ext. 157 

Or download at www.worldnetnow.net/yahoo 


It’s all within your reach. ^ WOrldNef Service 

AT&T 
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WISH LIST 


OUR RESIDENT NET UTOPIAN’S 
NOT-SO-MODEST PROPOSALS 

by Mark Glaser 


yippee 



[1] Y1.9K: THE Y2K SOLUTION 

If we can’t fix all the Year 2000 
computer-date glitches in time, 
let’s agree to do 1900 over again. 
Maybe this time William McKinley 
(1843-1901) can decline the 
presidential nomination and 
dodge that bullet. 

[2] THE P.C. PC FILTER 

Say “Ciao!” to legal bills.This 
e-mail add-on does spell-checking 
one better: It filters out sexual in¬ 
nuendos, sexism, and all-around 
tactlessness from your messages. 

[3] BANDWIDTH-HOG ZAPPER 


MUCH TO DO ABOUT HUNGER 

It’s a fact: 30 million Americans went hungry 
last year. Second Harvest, a national network 
of 186 food banks, reports the facts about this 
“curable disease” at its site, while also letting 
surfers know how and where they can pitch in 
to make a difference, [www.secondharvest.org] 

SUBJECT: HALLELUJAH! 


TOWER, WE HAVE A PROBLEM 

Injuly 1989,111 of the 296 people aboard United 
Airlines Flight 232 perished during an emer¬ 
gency landing. Want to see the pictures? Click 
to The Ultimate Crash Web Site, a chillingly en¬ 
cyclopedic archive of tragic accidents. As for us? 
We’ll leave this excess baggage on the carousel. 
[www.cam.org/~gilmour] 

U-HAUL SAYS, “U-LOOK IT UP” 

Visit the U-Haul Web site 
find a rental location 
and you’ll find this pleas¬ 
ant passage: “Pickup your 
white pages—we’re list- 


Thank Sanford Wallace and his junk e-mail ma¬ 
chine, Cyber Promotions, for making spam a 
household word once again. But now the litigious 
junk e-mailer has announced (on Usenet, of all 
places) that he has called it quits. Let’s 
hope the retirement plans stick. ^ 



9 World Net 

AT&T Service 


NO POSTAGE 
NECESSARY 
IF MAILED 
IN THE 

UNITED STATES 


To run AT&T WorldNet Service on your IBM-com¬ 
patible PC, you will need: I) A 486SX processor or 
faster. 2) Windows®95, Microsoft Windows® 3.lx, 
or Windows® for Workgroups 3.11. 3) 8-16MB 
RAM and I5-66MB of available hard-disk space, 
depending on platform (some additional tempo¬ 
rary space may be required during installation). 4) 
A modem connected to a phone line running at 
14.4 kilobits per second or faster, but not to a 
Local Area Network (LAN) or ISDN line. 


BUSINESS REPLY MAIL 

FIRST-CLASS MAIL PERMIT NO. 1221 SANDY, UT 


POSTAGE WILL BE PAID BY ADDRESSEE: 

AT&T WorldNet® Service 

PO Box 1519 

Sandy UT 84091-9882 


To run AT&T WorldNet Service on your 
Macintosh? you will need: I) Macintosh® 
running System 7.1 or higher or Power 
Macintosh® running System 7.5.3 Rev 2 or 
higher. 2) Apple Open Transport 1.1+ (if using 
Open Transport). 3) 8MB RAM (or more for 
better performance) with Virtual Memory 
turned on, I3-20MB of available hard-disk 
space, depending on platform. 4) A modem 
connected to a phone line running at 14.4 
kilobits per second or faster, but not to a 
Local Area Network (LAN) or ISDN line. 
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Download at www.worldnetnow.net/yahoo or 

Cell I 100 WORLDNET, ext. IS7. 
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Get a Free* month on the Internet. 

And a chance to win the BMW of your choice. 


Enter the AT&T WorldNet 19 “Come to Your Senses” Sweepstakes and you could win our grand 
prize, one of four BMWs — 528i 4-door Sedan, Z3 roadster, M3 Coupe or 328i Convertible 
— plus $10,000 in cash. For details, visit our Web site and follow the prompts. Then find out more 
about AT&T WorldNet Service and get one month of fast, reliable Internet access — FREE* 


World-class customer support 


Free personal web pages 


For your free* month, call I 800 WORLDNET, ext. 157 

Or download at www.worldnetnow.net/yahoo 


It’s all within your reach. 


AT&T 


WorldNet 


Service 










LISTS & STATS 


TOP CHATS 

1 Koko the Gorilla, (4/27) 

2 The Undertaker, WWF star (4/29) 

3 MTV Road Rules 1/ Cast, (4/13) 

4 Rider Strong, Boy Meets World (4/09) 

5 Tyra Banks, supermodel (4/16) 

6 Rosie O’Donnell, 

Interactive Mondays (4/13) 

7 WWF’s Unforgiven, 
pay-per-view event (4/26) 

8 Melissa Joan Hart, 

Sabrina, the Teenage Witch (4/17) 

9 Dr. Bernard Lewinsky, (4/16) 

10 Mindy McCready, country star (4/29) 

Rankings reflect April chat attendance 



TOP LIVE EVENTS 


AUDIONET.COM 

1 NASA TV, shuttle 
launch (4/17) 

2 Willie Nelson, 

CD launch (4/15) 


wrestling, (4/2) 

4 Steve Jobs, speech (4/6) 

5 Baseball, Yankees vs. A's (4/3) 

6 Nashville tornado coverage, (4/17) 

7 Yahool quarterly report, (4/8) 

8 NASCAR DieHard 500, (4/26) 

9 Bonnie Raitt, CD listening party (4/7) 
10 NationsBank/BankAmerica, merger 

announcement (4/13) 

Rankings reject April chat attendance 


TOP TV SHOWS 

The most requested TV-show promo videos 
in UltimateTV’s Promo Lounge. 

WWW.ULTIMATETV.COM 

1 Sabrina, the Teenage Witch, ABC 

2 Just Shoot Me, NBC 

3 Buffy, the Vampire Slayer, 

The WB Network 

4 The X-Files, Fox 

5 South Park, Comedy Central 

6 Merlin, NBC 

7 The Drew Carey Show, ABC 

8 Dawson’s Creek, The WB Network 

9 Wild Discovery, Discovery Channel 
10 Star Trek: Voyager, UPN 

Rankings represent April viewing requests. 

TOP RECIPES 

The Top 10 recipes requested at StarChefs 
and their creators. 

WWW.STARCHEFS.COM 

1 Stuffed Artichoke Heart Barigouie 

Hubert Keller 

2 The Best Leg of Lamb Mark Peel 

3 Flan Nancy Silverton 

4 Wild Onion and Mushroom Steak 

Emeril Lagasse 

5 Tibetan Noodle Stew Steven Raichlen 

6 Cumin Rubbed and Roasted Pork 
“Havana” Norman Van Aken 

7 Grilled Halibut Steaks with Fresh 
Tomato Sauce Chris Schlesinger 

8 Seared Steak with Carmelized 
Shallots Molly O’Neill 

9 Red Roasted Chicken 

Mary Sue Milliken and Sue Feniger 

10 Deluxe Chicken or Turkey Salad 
Julia Child 

Rankings reflect April requests. 


charts 



Q33CD 


WWW.TOWERRECORDS.COM 

■ The Web surf’s looking good 
I for Brian Wilson. The former 
I Beach Boy rises near the top 
I of the Web charts, though he 
I doesn’t even place among 
I retail chart toppers. 


BARNESANDNOBLE.COM 
WEB SALES 

1 Frontpage 98: 

Introduction 
Ziff-Davis Education 

2 Essentials of 
Microsoft Networking 
Ziff-Davis Education 

3 Black and Blue* Ouindlen 

4 Instant SQL Programming 
Celko 

5 Web Page Design Morris, Hinrichs 

6 Built Your Own PC Pocket 
Reference Bigelow 

7 Beginning Visual Basic 5 Wright 

8 Troubleshooting Computers 

Bigelow 

9 Beginning Access 97 VBA 
Programming Sussman, Smith 

10 Teach Yourself C++in 21 
Days Liberty 


WEB SALES 

1 From The Choirgirl Hotel, Tori Amos 

2 Imagination, Brian Wilson 

3 Romanza, Andrea Bocelli 

4 Ray Of Light, Madonna 

5 Titanic, original sound track 

6 Left of the Middle Natalie Imbruglia 

7 Before These Crowded Streets, 
Dave Matthews Band 

8 Songs That Made The Phone 
Light Up, Various Artists 

9 Big Bad Voodoo Daddy, 

Big Bad Voodoo Daddy 


ON THE SHELVES 

1 Message in a Bottle Sparks 

2 Don’t Sweat the Small Stuff 

Carlson 

3 Dr. Atkins’ New Diet Revolution Atkins 

4 Into Thin Air Krakauer 

5 Beanie Baby Handbook Fox 

6 Black and Blue* Ouindlen 

7 The Horse Whisperer Evans 

8 Plum Island DeMille 

9 Long Road Home* Steele 
10 N is for Noose* Grafton 
*Hardcover. Rankings fry the month of 
April courtesy ofBamestmdNoble.com. 


10 Let’s Talk About Love, Celine Dion 

ON THE RACKS 

1 City Of Angels, original sound track 

2 Ray Of Light, Madonna 

3 Titanic, original sound track 

4 Fundamental, Bonnie Raitt 

5 Left Of The Middle, Natalie Imbruglia 

6 Let’s Talk About Love, Celine Dion 

7 Pilgrim, Eric Clapton 

8 Savage Garden, Savage Garden 

9 The Player’s Club, original sound track 
10 Moment Of Truth, Gang Starr 

Both lists represent the week ending 4/28/98. 


LISTS & STATS 


TOP SHAREWARE 
DOWN LOADS 
ZDNETAAWW.HOTFILES.COM 

1 Paint Shop Pro (32-bit) 

Graphics manipulation and viewing tool 

2 Animated 3D Objects Screen Saver I 

3-D screen protection 

3 Netscape Communicator for Windows 4.05 

An integrated browser, e-mail, and 
information-retrieval suite 

4 Sandra 2.2 

PC performance-analysis tool 

5 Applet Button Factory 2.5 

Button-building kit for Java-based Web pages 

CNET/DOWNLOAD.COM 
1 ICQ (32-bit) 


service providers 

2 PowWow 

File-sharing and chat software 

3 WinZip (32-bit) 

File compression/decompression tool 

4 LView Pro 

Image editing and display in several 
file formats 

5 Netscape Navigator 

A stand-alone version of the popular browser 

Rankings reflect April total downloads. 


FORECAST: BLUE SKIES 
FOR WALL STREET 


Surfing preferences ef the nation's best-heeled 
households (earning $75,000 or more annually): 
Reference information . 6846* 


Stock quotes . 48% 

Personal investing info. 38% 


| *Percentage of total adult U.S. Web users who 
cite these categories as primary types ofdesti- 

logue’s ”1997 American Internet Survey." 
j Duplicate answers exceed 100%. 


THE WEB’S CELEBS 

America's CEO regains the helm, as 
his significant other joins the list and 


WEB21 

1 President Clinton +1 

2 Pamela Lee -1 

3 Madonna 

4 Michael Jordan 

5 Bill Gates 

6 Hillary Clinton NeU 

7 Princess Diana -1 

8 Cindy Crawford -1 



9 Demi Moore -1 


and in supporting roles... 

17 Monica Lewinsky 
31 Paula Jones 


Web21 (www.web2 l.comf tracks keywords and 
phrases within the top 500,000 most trafficked 
Web sites. Read the fidl list at ww.web2 l.com. 


42 


1998 YAHOOI INTERNET LIFE 


rife# 































File Edit Uiew Go Bookmark Options Directory Window 


12:14:02 PM 


How to find everything 
from A to Z. 


Netscape: Yahoo! Search Results 


4= 
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tl 
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Back 


Home 


Reload 

Images 

Open 

Print 

Find 


II 


I Location: | http://|earch.yahoo.com/bin/search?p=pink+floyd~ 


'fejIOOF. 


Yahoo! Mail - Stock Quotes - Yahoo! Chat 


Categories 


Web Sites 


T 


AltaVista 


Found 1 category and 188 sites for pink floyd 


Yahoo! Category Matches (i -1 of i) 

Entertainment: Music: Artists B y Genre: Rock and Pop: Pink F 

Yahoo! Site Matches (i -10 of too) 



How to find everything from 
A flat to G sharp. 

Throughout the Yahoo! music categories, you’ll find 
links to CDnow. The most exciting music store on the 
web (or anywhere else, for that matter). 

And why not? After all, if it’s music, it’s at CDnow. 

We have more than five times the selection of 
typical music stores, with the top-selling CDs marked 
down as much as 30%. Our Album Advisor™ makes it 
fast and easy to discover music you like. And you can 
even listen to audio samples of music before you buy. 

So look for the CDnow link on Yahoo! Or log on 
directly at cdnow.com. We make music—from Abba to 
ZZ Top—more enjoyable than ever. 


CDNOW 

www.cdnow.com >J|i 

A better music store. 












































CAMCORDER 

MINI 

CANON ZR 


HEADS-UP 

SURFING 

UR GEAR HEADSET 


The UR Gear Headset looks like a prop 
from the set of the late TV series Buck 
Rogers in the 25th Century. The device 
is a sleek albeit silly looking comput¬ 
er peripheral that functions as a head- 
activated PC controller. The headset 
comes with stereo headphones and 
speech-recognition software (“Turn 
Right. Turn Left. Fire!”) for hands-free 
surfing and gaming experiences. Just 
don’t sneeze when using it. 


PICTURE 

PERFECT 

NIKON SUPER 
COOLSCAN 2000 


Canon ZR, $1,999 • 
Canon • 800-OK-CANON 

www.canondv.com 


In the world of digital camcorders, 
smaller is sexier. The Canon ZR 
weighs in at only 19 ounces. The 
state-of-the-art unit comes with a 
2.5-inch LCD panel; settings for a 
movie mode and a photo mode; and 
16-bit, two-channel audio. A dock¬ 
ing unit connects the ZR to a PC, 
making it easy for users to upload 
video, audio, and photos to the Net. 


Post your photos to the Net. This 
desktop drum scanner can retouch 
pictures harmed by water stains, 
tape, scratches, and fingerprint 
smudges through a defect- 
correcting technology called Digital 
ICE. Unfortunately, the scanner falls 
short of mending photos (and rela¬ 
tionships) that have been torn into 
more than one piece. 


UR Gear Headset, 

«Union Reality* 


















First we made it easy to use. 

Then we made it easy to justify. M 





JUST $149 


SNAPSCAN tl 

A scanner for your family's PC can 
make schoolwork or your work a lot 
more productive, Provided, of course, 
everyone can figure out how to use it. 
So we made the SnapScan EZ scanner 
easy to install by simply plugging it into 
your printer port. We also equipped it 
with home and office software that lets 
you easily manipulate your scanned 
images. And now, at a suggested price 
of just $149, it’s easier than ever to get 
your hands on one. To find the Agfa 
retailer nearest you, call 1-888-281-2302 
ext. 6780 or go to www.agfahome.com. 

AGFA^ 

The complete picture. 



BSINDOWS 








ZIP LOCKER 

P OCKET ZIP 

No, it can’t quite fit into your back 
pocket, but the tiny 13-ounce 
Addonics Pocket ZIP drive is a con¬ 
venient device for downloading and 
transporting large Internet files— 
particularly for laptop owners. Like 
an Iomega Zip drive, the Pocket ZIP 
handles 100 MB Zip data cartridges. 
Unlike your standard Zip drive, 
however, the Pocket ZIP has the 
capacity to run off of a laptop bat¬ 
tery. So now you can have power¬ 
ful storage capability without hav¬ 
ing to plug into an outlet. 

CHEAP DIGITAL 
STORAGE 
CLIK! DISKS 

You can hold your whole world in 
the palm of your hands with clik!. 
Store all of your e-mail and then 
some on this tiny 40 MB disk. 
Iomega has designed the product 
to work with various personal dig¬ 
ital assistants, digital cameras, cell 
phones, handheld computers, 
printers, and desktop and notebook 
computers. The storage craze is 
taking off, and so might clik! if the 
hardware becomes readily acces¬ 
sible. It’s a cute product, but it’s 
not a storage substitute for your 
1 GB and 2 GB Zip disks. 


SPEAKER EASY 

AD 305 SPEAKERS 

The speaker experts at Altec Lans¬ 
ing take the online audio experience 
very seriously. The company’s new 
line of digital computer surround- 
sound speakers offers 40-watt 
audio playback, Universal Serial Bus 
(USB) connections, and audio man¬ 
agement software that integrates 
the PC, sound-card, and speaker- 
volume controls. Altec Lansing 
speaker software also allows the 
user to customize audio controls 
right on the PC screen. 


www.iomega.com 


clik! disks (actual size), 
$9.95 each • Iomega • 
800-697-8833 


AD 305 Speakers, $199* 
Altec Lansing • 717-296-4434 

www.altecmm.com 
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Now, ffnyOne csn surf. 


Plug it into the wall. Plug it into the phone line. 

Plug it into your TV. 


That’s how easy it is to plug into the internet 
with WebPal. There’s even an n/ 
optional wireless keyboard that ( I 
you don't have to plug in. 


So now you can stay more in touch with 
family and friends. Research reports and 
class assignments. Chat with new friends. 
Or just surf the internet and see the sites. 

Easy? You bet. Expensive? No way. And you 
can use just about any internet service provider, 
and schools get free internet access. 

Catch the wave. Get on the web with WebPal. 


NEWtOM 


www.newcominc.com 818.597.3200 





A Pentium Pro... 

At an Amateur Price 



IBM Means Business 

IBM is the company that developed the 
PC. Everyone knows that they're big, 
advanced... and expensive ? Well, two out 
of three ain't bad. Big? Oh yeah. 
Advanced? Definitely. Expensive? Think 
again. Value America can save you a bun¬ 
dle on an IBM business computer. 

Running on NT 

IBM and Value America have teamed up 
to bring you a spectacular value on a very 
special computer. The PC 365's fast Pen¬ 
tium Pro processor and robust operating 
system make this the perfect computer for 
mid-size networks. It runs on Windows 
NT Workstation 4.0, which is 32-bit opti¬ 
mized for increased efficiency and pro¬ 
ductivity. NT is an incredibly stable 
operating environment. It offers signif¬ 
icant security advantages, and will 
i run most Windows 95 programs like 
Office 98. And the PC 365 comes with 
Lotus Smart Suite, which just may be 
all the software you'll ever need. 


Network Nirvana 

With IBM, set up, service and soft¬ 
ware distribution can all be done 
remotely, along with performance 
tuning, resource monitoring and 
security manage-ment...at four 
o’clock in the morning from any¬ 
where you like. It's achieved with 
such innovative technologies as 
Wake on LAN, NetFinity 5.0, j 
CoSession and IBM's S.M.A.R.T dri¬ 
ves, that warn you of potential fail¬ 
ures before they happen... so your 
business is always up and running. 

PC 365 

• Intel® Penti 
200MHz 

• 32MB RAM, Expandable to 512MB 

• 4.2GB S.M.A.R.T. EIDE Hard Drive 

• Windows NT Workstation 4.0 
Lotus Sms 

256KB Level 2 Cache 
4MB Video RAM 
16X CD-ROM I 


a® Pro Processor 


$799 




PC 300GL-233 


More than enough power and speed 
to run sophisticated, RAM-hungry 
software. 


• Intel® Pentium® II Processor 

• 233 MHz. 

• 32MB SDRAM (256MB max.) 

• 2.5GB S.M.A.R.T. Hard Drive 

• 512 KB L2 Cache 

• 2MB Video RAM 

• 64-bit SVGA Graphics 

• 4 Slots, 4 Bays 

• Windows 95 Installed 

• Warranty: 3 Years Parts, 1 Year 
Labor, 1st Year On-site. 


$999 


PC 300GL-266 Tower 

Need room to expand? This is it... 
Fast, powerful and roomy, this IBM 
mini-tower has six open slots and 4 
open bays. 

• Intel® Pentium® II Processor 266 MHz. 

• 32MB SDRAM (256MB max.) 

• 4.2GB S.M.A.R.T. Hard Drive 

• 512 KB L2 Cache 

• 2MB Video RAM 

• 6 Slots, 6 Bays 

• Windows 95 Installed 

• Warranty: 3 Years Parts, 1 Year 
Labor, 1st Year On-site. 

* 1,099 


PC 300GL-266 

The perfect blend of powerful office 
computer and fast multimedia work¬ 
station. 

• Intel® Pentium® II Processor 266 MHz. 

• 32MB SDRAM (256MB max.) 

• 4.2GB S.M.A.R.T. Hard Drive 

• 512 KB L2 Cache 

• 2MB Video RAM 

• 32x CD-ROM 

• 4 Slots, 4 Bays 

• Windows 95 Installed 

• Warranty: 3 Years Parts, 1 Year 
Labor, 1st Year On-site. 

* 1,199 


IBM Monitors... 

When the computer says IBM, so I 
should the monitor. We've got great val- j 
ues on IBM monitors and peripherals. 


$19999 


G72 17" FST Color Monitor 

• .28 Dot Pitch, 1024 x 768 Resolution 


$39999 


IBM 56K Modem & Fax 
IBM 100/10 Ethernet Card 
• Your choic 


$9999 































The Road Warrior's Weapon of Choice 


War is Heck 

These days, you need every advantage. Those long 
plane flights between one meeting and the next are 
no longer 'downtime.' Now they're the one place 
where you can actually get some work done with¬ 
out being interrupted. How? With an IBM ThinkPad 
380 notebook. 

Get It All 

ThinkPad 380s have all the features you're looking 
> for in a notebook, starting with Intel® Pentium® 
processors with MMX technology, at dock speeds of 
up to 233MHz! Their 12.1 inch displays, big hard 
drives, and ample (and expandable) memory rival 
their desktop cousins. The built-in CD-ROM drives, 
along with integrated full-duplex speakers, Sound 
Blaster support and MPEG-1 video playback give 
them the multimedia muscle you're looking for. 
And 380s come with Lotus Smart Suite, powerful 
software with a retail value of $679. 



ThinkPad 380D 

The 380D features IBM's TFT active 
matrix color display for a bright clear 

• 150 MHz Intel Pentium® MMX 

• 16 MB RAM (80MB max.) 

• 2.1 GB EIDE Hard Drive 

• 12.1" TFT Active Matrix Display 

• 800 x 600 Resolution 

• 1.125MB Video DRAM 

• 256KB L2 cache 

• 8X CD-ROM 

• Lithium-Ion Battery 

• Infrared Port 

• 6.9 Pounds, 2.4” Thick 

• Windows 95, Lotus Smart Suite 

• One Year Warranty 


* 1,249 





ThinkPad 380XD 

2635-8AU 

When only the best of everything is 
good enough, the 380XD is the 
ThinkPad of choice. 


• 166 MHz Intel Pentium® MMX 

• 16 MB RAM (80MB max.) 

• 2.1GB SMART EIDE Hard Drive 

• 12.1" FRSTN Color Display 

• 800 x 600 Resolution 

• 1.125MB Video DRAM 

• 256KB L2 cache 

• 20X CD-ROM 

• Lithium-Ion Battery 

• 7 Pounds, 2.4" Thick 

• Windows 95, Lotus Smart Suite 

$1399 

Less $200 Factory Mail-In Rebate 


• 166 MHz Intel Pentium® MMX 

• 16 MB RAM (80MB max.) 

• 3GB SMART EIDE Hard Drive 

• 12.1” TFT Active Matrix Display 

• 800 x 600 Resolution 

• 1.125MB Video DRAM 

• 256KB L2 cache 

• 20X CD-ROM 

• Lithium-Ion Battery 

• 7.1 Pounds, 2.4" Thick 

• Windows 95, Lotus Smart Suite 

$1999 

Less $200 Factory Mail-In Rebate 


• 233 MHz Intel Pentium® MMX 

• 32 MB RAM (96MB max.) 

• 3.2GB SMART EIDE Hard Drive 

• 12.1" HPA Color Display 

• 800 x 600 Resolution 

• 1.125MB Video DRAM 

• 512KB L2 cache 

• 24X CD-ROM 

• Lithium-Ion Battery 

• Infrared Port 

• 7.1 Pounds, 2.4" Thick 

• Windows 95, Lotus Smart Suite 

• One Year Warranty 


RIgL 

WMF 

KKUUHs 


VALUE AMERICA.COM is your 
factory direct source for IBM 
PCs, servers, notebooks, moni¬ 
tors and peripherals, always at 
unbeatable prices. We have a 
dedicated IBM sales force ready 
to answer your questions and 
help you choose the right system 
for your needs, whether you're 
configuring an entire network or 
a single workstation. 

We are an authorized IBM Busi¬ 
ness Partner, backed with an IBM 
Letter of Supply. We welcome 
VISA, Mastercard and govern¬ 
ment IMPAC Credit Cards, so 
visit us online, or call us toll-free 
to discover how we can make 
your budget go farther with IBM. 

Order Online or Call 

ValueAmerica.com 
1-888-510-VALU 


*1199 * 1,799 


* 1,899 



Join today! 
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HOW TO GET THE MOST NET IN THE LEAST TIME 


Got a nagging Net question? E-mail surfguru@zd.com. 


■■■■■ 


Check E-Mail from the Road; 
Keep Tabs on New Sites 

I travel overseas a lot, and ift hard to configure my e-mail program to 
get messages. Is there a simple way to get e-mail when I’m on the road? 

Indeed. You should really look into free, Web-based e-mail 
services. These services let you check your e-mail and com¬ 
pose messages from the Web, so you never need to reconfig¬ 
ure any computer settings. As long as you have a connection 
to the Net, you’re all set from anywhere in the world. Some 
of the better free, Web-based e-mail services out there are 
Yahoo! Mail (mail.yahoo.com), Hotmail (www.hotmail.com), and 
Net@ddress (netaddress.usa.net). 


How can I keep track of 
when new things become 
available on the Net? 

Free Web services can ac¬ 
tually help you monitor 
new sites on the Web. 
Take a look at TracerLock 
(www.peacefire.org/ 
tracerlock), The Informant 
(informant.dartmouth.edu), 
and Webcatcher (www. 
dev-com.com/-rfactory/ 
webcatcher.html). These 
free search services let 
you choose the topics 
you’d like to be informed 
of and then e-mail you 
when anything new ap¬ 
pears on the Net. 


Fill out the data forms at TracerLock (top) 
or The Informant (above) to receive 
e-mail updates on new Web sites. 


I received an e-mail from someone who seems to know me, but 
the person didn’t sign his or her name. How can I find out who 
this mystery person is? 

Go to Bigfoot Directory Advanced Search at www.bigfoot.com/ 
RUN?FN=BFD_SEARCH_ADVANCED. Scroll down to the end of the 
page where you see “Profile Search.” In this field, type in the 
“From” address or “Return Address” in the “Profile Search” 
field and click on “Search Bigfoot.” If this doesn’t work, try a 
second e-mail search at www.fourl 1 .com. 


Picture This: 

Video Search Engines 

Whoopie (a database of rated video 
clips), and the Space Movie Archive 
(1,600 video clips of NASA footage 
and sci-fi clips). 

We found WebSeekthe most ver¬ 
satile of the trio. To use this index, 
follow our search for Armstrong’s 
giant leap for mankind. 


This month marks the 29th an¬ 
niversary of Neil Armstrong’s his¬ 
toric July 1969 moon walk. Want to 
show the kids a video clip of this 
milestone? The Web “crawling” of 
AltaVista, Excite, and Lycos will yield 
reams of text-only documents. 
What you need is a video search en¬ 
gine. MediaBuilder’s video search- 
engine page ( www.mediabuilder: 
com/videosearch.html) offers three 
search options: WebSeek (www. 
webseek.com ; a database of 
650,000 images and movies), 


M Click on the “Astronomy/ 
; II NASA” heading. 


m\ Click on the heading 
Ell “astronomy/NASA/ apollo.” 

BJi When the search form ap- 
Hl pears, type in Armstrong. 

Ml If there’s a match, WebSeek 
■■will show you thumbnails of 
the video file results. 

19 Click on a thumbnail image to 
HI retrieve it. —Ron Bel Bruno 


51 

































E 


user 


Upgrade Your Browser 
in Five E-Z Steps 



■ WHICH BROWSER VERSION 
AM I USING? 

If you don’t know which brows¬ 
er version you’re using, head over 
to www.browsercheck.com. 
When you visit the site, you’ll be 
alerted (right on the home page) 
as to which browser version is in¬ 
stalled on your system. 

■ WHAT IS THE LATEST VER¬ 
SION OF MY BROWSER? 

At Browsercheck, click on the link, 
“Check my browser.” The site will 
compare your version with the 
latest offering. 


0 HOW DO I GET THE 
DOWNLOAD? 

: On this same page, you will see 
j links to the latest browser down- 
j loads under the first category 
: heading, “Available Platforms.” 

: Choose the appropriate platform 
: link (i.e., Windows 95 or 
; Macintosh/PowerPC), as well as 
; the browser version you’d like to 
I download (usually the first op- 
: tion). You will be connected to 
: another link page that provides 
; download sites. Choose the loca- 
: tion nearest you and click on the 
: corresponding .exe link. This will 
: begin the download process. You 
: will be prompted by your com- 
i puter to choose a “save” location 
: for this file. We suggest you save 
: the browser file to your desk- i 
; top. If you choose to save the | 
i file elsewhere, be sure to make 
: note of the location. 


■ WHY SHOULD I UPGRADE? 

If you don’t have the latest 
browser version, the site will of¬ 
fer a link, “Find out WHY you 
should upgrade.” The link will 
take you to a page explaining 
what’s new in the latest version 
and why you might want to con¬ 
sider downloading it. 


H HOW DO I INSTALL THE 
IB! NEW BROWSER? 

Double-click on the .exe program 
that you just downloaded. This 
will initiate the installation 
process for your new browser. 
Your upgrade is nearly complete. 
Finish by following the simple on¬ 
screen instructions. 



Modem Silence Is Golden 



Turn off that horrible modem shrieking noise. In Windows 
95, go to “Control Panel” and choose “Modems.” Choose the 
modem that your system uses and then click on the Properties 
button. Next, click on the “Connections” tab, and then the 
Advanced button [A]. Add a zero to the end of the letter(s) or 
number(s) in the “Extra Settings” field. If there are no letters 
or numbers in this field, try typing “atmO” (atmzero) without 
the quotes [B], Hit “OK.” 



THE SERVICE PROVIDERS 


America Online 

Are you fretting because you 
forgotMother’s Day? Father’s 
Day? Then go straight to 
Keywords: Gift Reminder. This 
free AOL service reminds you 
of important dates before 
they pass you by. 


Yahoo! Online 

New users installing Yahoo! Online will have the option to 
download the Yahoo! news ticker. We suggest you accept the 
service option—the ticker offers live links (by double-clicking 
on them) to breaking news stories. Customize the ticker by 
right-clicking on the My Yahoo! button in the lower-right- 
hand comer of your computer. Choose “Preferences” and 
then click on the “Ticker” tab. 


DUO OF DOWNLOADS, VISIT WWW.DOUBLEDOWHLOAD.COM 
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I The Challenge 

I Surge suppression is vital to the 
0 health of your electronic equipment. 
The SurgeStation", APC's latest offering, 
accepts the challenge issued by APC 
to incorporate several “dream features” 
maintaining the key elements and high-perfor 
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http://promo.apcc.com D5o?z 
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FREE Guide to Surge Protection! 

H The SurgeStation ", APC’s latest offering, accepts the challenge issued by APC customers to incorporate 
several “dream features" while maintaining the key elements and high-performance that make 
SurgeArresf one of the best selling surge suppressors in the world. Just mail th is completed card to 
APC for your FREE guide to surge protection. 

□ YES! Please send me information about new SurgeStation. 

□ NO, I am not interested in SurgeStation at this time, but please 
add me to your quarterly newsletter mailing list. 
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in Five E-Z Steps 
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■ WHICH BROWSER VERSION 
AM I USING? 

If you don’t know which brows¬ 
er version you’re usin ' 1 m - ° r 
to www.browserc 
When you visit the s 
alerted (right on the 
as to which browser \ 
stalled on your syste 

■ WHAT IS THE U 
SION OF MY BR 

At Browsercheck, clic 
“Check my browser.” 
compare your versi 
latest offering. 

■ WHY SHOULD I 

If you don’t hav 
browser version, the 
fer a link, “Find ou 
should upgrade.” T 
take you to a page 
what’s new in the la 
and why you might v 
sider downloading it 


■ HOW DO I GET THE 
DOWNLOAD? 

On this same page, you will see 
links to the latest browser down¬ 
loads under the first category 
heading, “Available Platforms.” 
Choose the appropriate platform 
link (i.e., Windows 95 or 
Macintosh/PowerPC), as well as 
the browser version you’d like to 
download (usually the first op- 


BUSINESS REPLY MAIL 
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DEPT. D507Z 

132 FAIRGROUNDS ROAD 
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America Online 

Are you fretting because you 
forgot Mother’s Day? Father’s 
Day? Then go straight to 
Keywords: Gift Reminder. This 
free AOL service reminds you 
of important dates before 
they pass you by. 


Yahoo! online 

New users installing Yahoo! Online will have the option to 
download the Yahoo! news ticker. We suggest you accept the 
service option—the ticker offers live links (by double-clicking 
on them) to breaking news stories. Customize the ticker by 
right-clicking on the My Yahoo! button in the lower-right- 
hand comer of your computer. Choose “Preferences” and 
then click on the “Ticker” tab. 


LY DUO OF DOWNLOADS, VISIT WWW.DOUBLEDOWNLOAD.COM 
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I The Challenge 

I Surge suppression is vit 

h of your electronic equipment. 

The SurgeStation", APC’s latest offering, 
accepts the challenge issued by APC ci 
to incorporate several “dream features” w 
maintaining the key elements and high-performance 
that make SurgeArrest* one of the best selling surge 
suppressors in the world. 


Not all surge protectors are alike 

Life presents many risks, most people seek out the 
best insurance to reduce the threat of these risks, so 
why would you trust the protection of your PC to 
some outlet strip? APC is the world leader in power 
protection; we provide you with premium, reliable 
surge protection, and the peace of mind that comes 
from knowing you have the best protection. 


lems virtually guaranteed to damage unprotected elec¬ 
tronics, you won’t find a better protection value. 

For Home Office/Small Office Applications 

The SurgeStation series offers premium protection 
for small business/home office computers, high-per¬ 
formance stereo and video equipment, laser printers, 
and modems. 

So join the over Lifetime Equipm 

8,000,000 satisfied Protection Policy 
computer users who nlmaimpMwym 


Better yet, order It today at: 

http://promo.apcc.com I 


□ YES! 
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E-Z PIECES 


Finding Files; 
Uninstalling 
the Safe Way 

Bookmark of the Month 
File Wire 

free web. digiweb. com/computers/ 
emoticon 

Find shareware and freeware files 
fast at this metasearch site. 

Download of the Month 
NewsMonger 

www.techsmith.com 
Improve newsgroup searches and 
filter out junk listings (spam). 

Mailing List of the Month 
NEW-LIST 

The latest mailing lists are an¬ 
nounced on NEW-LIST. To sub¬ 
scribe, send an e-mail to LISTSERV 
©LISTSERV.NODAK.EDU. Type 
“SUB NEW-LIST yourfirstname 
yourlastname” (without quotes) in 
the body of the message. 

Software of the Month 
Remove-lt 98 

Quarterdeck ($19.95) 
www.quarterdeck.com 



REMOVE;!!.?? 


The Big Picture 

How to Send and Post Photos to the Internet 


H DIGITIZE YOUR PHOTOS 

The first step in putting your photos on the 
Net is “digitizing” your film—in other words, 
your film needs to be converted into a lan¬ 
guage that your computer understands. The 
easiest way to do this is to have your film spe¬ 
cially developed by a photo shop. The next 
time you bring in your film for development, 
choose the “Picture Network” option on your 
processing envelope (Kodak offers such a ser¬ 
vice). In a few days, you’ll receive notification 
via e-mail that your photos are ready. The no¬ 
tification will also provide a password and Web 


Windows Imaging on your computer, just 
double-click on a photo file. Your comput¬ 
er will then prompt you to choose a program 
to open the photo. Choose your browser to 
view this photo file. 

[71 E-MAILING PHOTOS 

j Regardless of which e-mail program you 
use, you’ll have the option of sending your 
photo files to others as “attachments” (files 
that can be sent with your messages). When 
you begin a new message, click on the “at¬ 
tachment” option [4a]. You will then be 
prompted to attach a particular file. Choose 
the photo file from your “New Folder” that 
you would like to ship off [4b]. Hit Send. The 
recipient will receive the photo file in his or 
her e-mail in-box and be able to view it so long 
as he or she has photo-imaging software or a 
browser, too. Your photo has now 
been sent over the Internet. 


This isthe safe wayto uninstallfiles and 
purge Net gunk from your system. 

Newsgroup of the Month 
alt. computer, workshop, live 

Having computer problems? This 
newsgroup is ready to help. 



I FROM DISK TO 
I DESKTOP 

Once you’ve digitized your 
photos, you’ll want to find 
a safe place to store them 
on your computer. Create 
a new folder (in Windows 
95, by right-clicking on your 
desktop and choosing “New” and 
then “Folder”). Place the photo files 
in this folder. 

| OPENING YOUR PHOTO FILES 

To view your photos, you’ll have to use 
photo-imaging software. If your PC is fair¬ 
ly new, it likely has Windows Imaging on it. 
Open this program and navigate to your pho¬ 
to files by choosing the “File/Open” menu 
option. If you can’t find or don’t have 


B PHOTO FINISH 

To post your photos to the Web, go to 
PictraNet (www.pictranet.com). Here, you can 
download free software to help you organize 
a virtual photo album. —Angela Hickman \~ 


For more tips, tricks, and Net shortcuts, see www.surfschool.com 
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Heard any great monitors lately? 


Our big monitor cranks big sound. 

ViewSonic’s new MB110 multimedia monitor 
is like nothing you’ve ever heard-or seen 
before. It’s a big-sound beauty with an 
acoustic design sound system engineered 
for the MB110 by the sonic wizards at 
Nakamichi® It features two 5-watt speakers 
built into the bezel and a 10-watt subwoofer 
for “earresistable” sound quality, a built-in 
microphone and external jacks for external 
headphones and microphone. But that’s 
not all. The MB110 also has a 4-port 
Universal Serial Bus (USB)* hub mounted 
in its base which allows the user the 
flexibility to easily and instantly connect 
additional USB peripherals as needed 
while your PC is running. 

At 21" (20.0" viewable), the new MB110 
is a big-screen beauty with a .26mm dot 
pitch and a SuperContrast" screen that 
delivers the high level of performance and 
clarity you’ve come to expect from ViewSonic® 

Pushing the multimedia 

envelope. Again. 

ViewSonic is the recognized leader in 
multimedia monitor technology. And now, 
from 3-D gaming and video conferencing 
to training and education to web site 
design and internet surfing, the new 
MB110 brings that leadership technology 
home to more users than ever before. 

The big-sound, big-screen MB110. Only 
ViewSonic could have put it all together. 
Come see and hear all about it today. 

For the dealer nearest you, call 
ViewSonic at (800) 888-8583 and 
ask for agent 81313, or visit our 
website at: www.viewsonic.com. 
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aViewSonic MB110 

• .26 dot pitch (.22mm Harz., 

14mm Vert.) 

2 built-in 5-watt speakers 
10-watt subwoofer 
Acoustic Design by 



ViewSonic® 


See The Difference! 
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SMART BUYS FOR BUSY PEOPLE 


PICKS OF THE MONTH BY 


A lower Bill for 
That Killer Drill 



D Finally, you don’t have to 
leave the house to get what you 
need to fix it. Browse among the 
1,000-plus power tools (with an 
average 10 percent markup) and 
related supplies here, from 45- 
cent screwdriver bits to $975 
panel saws. How’s that, you 
“Tool Timer”? 

Coastal Tool & Supply 
www.coastaltool.com 


When You Get 
over Evlan 

□ Keep yourself adequately 
hydrated this summer with 
bottled water delivered 
to your door a few days after 
you place your order. The 
bottlers at Fonte Santafiora, 
in Italy’s fabled Tuscan coun¬ 
tryside, are determined to 
win your allegiance from 
those French brands. 
Remember, Evian spelled 
backward is naive. Pricing 
starts at $19.99 for 12 1.5- 
liter bottles. 

Fonte Santafiora Spring Water 

www.santafiora.com 



Shopping amid the 


Michelangelos 

□ If you’re the kind of art lover 
who spends 1 hour in the museum 
and 3 hours in its gift shop, save 
your phony oohs and ahhs for this 
Web gallery instead. Museum 
Shop is really a museum mall and 
features the best objets d’art from a 
dozen institutions. Prices start at $10 
for illustrated note cards. 
MuseumShop@Home 
www.museumshop.com 


JACLYN EASTON 



Castaways 

El Bargain couture is no longer 
an oxymoron, thanks to Piece 
Unique. Its virtual clothing racks 
feature high-end designer gar¬ 
ments and accessories from fash¬ 
ion photo shoots, at half price 
and in pristine condition. Imag¬ 
ine showing up for the Rotary 
Club dinner in that slinky black 
thing from Tyra Banks’s last gig. 
Prices start at $90. 

Piece Unique 
pieceunique.com 

It’s not easy being a fly when Peter 
Pauls Nurseries is selling all those 
Venus’s-flytraps to exotic-plant 
lovers. It’s your first Web stop for 
predatory plants, from those 
hungry flytraps to terrestrial and 
aquatic bladderwortsthattrap and 
slurp insects unfortunate enough 
to cross their paths. Prices start 
at $3.79. All plants are guaran¬ 
teed to arrive healthy—and with 
an appetite. 
www.peterpauls.com 


ask ESSDS2S3 

Q. With all the sites now sell¬ 
ing CDs and books, how do I 
know I’m getting a good deal 
without checking out a zillion 
Web sites? 

A. The answer is a URL: 
www.bottomdollar.com. Tell its 
search form what you’re look¬ 
ing for and It’ll price books, CDs, 
movies, hardware, software, 
toys—just about anything you 
can think of—from a selection 
of top Net storefronts. It saves 
time, money, and a heap of 
mouse-clicks. 

| auctions] 

Benefit your favorite charities 
while getting a cool deal 
at www.nonprofitauction. 
com. Bid on collectibles, 
electronics, travel packages, 
or any of 13 other categories. 
Recent finds: a Toshiba 
Portege 660CDT laptop for 
$1,450 ($2,700 value); one 
week at an Arizona resort, 
$400 ($1,500 value). 

































A TRULY 
TITANIC 
SELECTION. 


Now there's one place where you can 
buy thousands of CDs, Videos, 
and more. Set your course today. 

WWW.TOTALE.COM 

Your key to total entertainment. 



















MICRON KNOWS 
WHAT YOU'RE 
LOOKING FOR. 


(AND IT'S NOT A CATCHY HEADLINE) 



350MHz & 400MHz systems 
feature the new Intel BX 
chip set with fast 100MHz bus 


Features new 350MHz or 400MHz 
Intel Pentium® II processors 


"Power users will love the 
new Micron Millennia " 

- PC Magazine 


32X Variable CD-ROM 

Or upgrade to DVD-ROM** 


Expandable Storage 

Integrated 100MB 
Iomega Zip drive 


Awesome Sound! 

64 voice PCI Wavetable 
stereo sound speakers available 
with powered subwoofer 


Technology freaks unite. The Millennia®’ 400 desktop is a multimedia dream machine. Whether you 
have big ideas for audio, video, publishing or are in the market for the ultimate gaming machine, 
there's no system more ideal for what you need and no system more ready to meet your needs in 
the future. The Micron ” Millennia desktop line, long a favorite among industry pundits and experts, 
offers the latest in technology all at factory direct prices that lead the industry. 










MICRON - RANKED #1 IN TOTAL CUSTOMER 
SATISFACTION BY THE READERS OF PC WEEK 

Micron is so popular among the tech savvy set focus is unmatched in the PC industry. They 

that the readers of PC Week just voted Micron also know that Micron systems are the most 
#1 in overall customer 
satisfaction. Four out of 
five PC geeks (the fifth 
probably just builds their 
own) prefer Micron 
because they recognize 
Micron's engineering 

driven, award-winning product ' _ systems manufacturer. 



dependable. Micron uses the finest quality 

components that are backed up by 
our responsive and knowledgeable 
tech support and sales force - all at 
prices that you wouldn't expect to 
find from a top-tier 
$2 billion direct 


CHECK OUT OUR NEW LOW PRICES ON HIGH-PERFORMANCE MICRON™ MILLENNIA® DESKTOPS 

Millennia 266 

Millennia 333 

Millennia 350 

Millennia 400 

Millennia 400 

• 266MHz Intel Pentium® II 

• 32mVsDRAM 

• 333MHz Intel Pentium II 

• 64MB SDRAM 

• 350MHz Intel Pentium II 

• 64MB PC100 SDRAM 

•400MHz Intel Pentium II 

• 64MB PC100 SDRAM 

• 4.3GB Ultra ATA hard drive 

•26dp monitor (16" display) 

• 82440LX chip set 

• 6.4GB Ultra ATA hard drive 

.26dp monitor (16" display) 

• 82440LX^chip set ^ 

• 17*' G Micron 7^0 FGx^ 

•26dp monitor (16" display) 

• 82440BX chip set 

• 6.4GB Ultra ATA hard drive 

• 17" Micron 700 FGx, 

.26dp monitor (16" display) 

• 82440BX chip set 

• 8.4GB Ultra ATA hani drive 

• 17" Micron 700 FGx, 

•26dp monitor (16" display) 

• 82440BX chip set 

2MB flash BIOS 

• 3.5" floppy drive 

CD-ROM drive able SPMd 

• 128-bit AGP Diamond Viper 

V330 OlVidia), 4MB EDO SGRAM 

• 32X EIDEvariable speed 

CD-ROM drive 

• 128-bit AGP Diamond Viper 

V330 (nVidia), 4MB EDO SGRAM 

2MB^aTh%ToS 

• 3.5" floppy drive 

• 32X EIDE variable speed 

CD-ROM drive 

•128-bit AGP Diamond Viper 
V330 (nVidia), 4MB EDO SGRAM 

2MB flash BIOS 

• 3.5" floppy drive 

• 128-bit AGPDiamond Viper 
V330^(nVidia), 4MB EDO SGRAM 

2MB flash BIOS 

• Integrated 100MB Iomega Zip 
drive/3.5" floppy drive 

• DVD-ROM drive and PCI 

•128-bit AGP Diamond Viper 

• Integrated 32-mice Wavetable 

• 56Kx2 data/fax modem' akefS 

• Microsoft" IntelHMoiise® 

• Microsoft Windows" 95 and 

• Integrated 32-voice Wavetable 

3D stereo sound 

• Advent AV009 stereo speakers 

• 56K x2 data/fax modem' ^ 

Microsoft JSST 95 and 

• Integrated 64-voice Wavetable 

• Advent AV009 stereo speakers 

• 56K x2 data/fax modem' 

• 104-key enhanced keyboard 

• Microsoft Intelli Mouse 

• Microsoft Windows 95 and 

• Advent AV009 stereo speakers 

• 56K x2 data/fax modem* 

• M?crosoVlnu"l C iMouse b ° ard 

• Microsoft Windows 95 and 

& 3 MPEG Vldia) ' 4MB ED ° SGRAM 

• Integrated 64-voice Wavetable 

• Advent AV009 stereo speakers 

• 56Kx2 data/fax modem* 

• Microsoft InteUiMouse 

Business Emon 97 SmaU 
• 5-year/3-year Micron Power” 1 

• Microsoft Office 97 Small 

• 5-year/3-year Micron Power 

• Microsoft Office 97 Small 

• 5-year/3-year Micron Power 

• Microsoft Office 97 Small 

• 5-year/3-year Micron Power 
limited warranty 

• Microsoft Office 97 Small 

Business Edition 

• 5-year/3-year Micron Power 
limited warranty 

$1 AAQ $66/mo* 

■/VTV Consumer Lease 

$1999 $ 80 /mo* 

* 2,099 

$0 1QQ $88/mo* 

■ f 1 VV Consumer Lease 

$2 $99/™* 



ORDER ONLINE AT WWW. ItlicrOnpC-COItl OR CALL TOLL-FREE 888 - 807-5806 

ASK ABOUT OUR WINDOWS 98 UPGRADE OFFER 


























A TRUE DESKTOP REPLACEMENT 
YOU CAN ACTUALLY AFFORD 



Powered by the 233MHz or 
266MHz Intel Pentium* processor 
with MMX™ technology 


Enjoy Big Color 

•A giant 13.3" or 12.1" TFT 
active matrix display 
• Powered by 128-bit graphics 
accelerator 


Everything You Need 

Modular bay that accepts variable 20X CD-ROM 
drive & 3.5" floppy (both included) 


Jump on the Net with 
an optional speedy 56K' 
modem ($149) 


THE NEW TRANSPORT TREK - A TRUE DESKTOP 
REPLACEMENT THAT YOU CAN ACTUALLY AFFORD 


"The Transport Trek is the fastest budget 
notebook we've run through our mill" 

-PC World, Ranked #1 May ‘98" 

Geeks, experts and industry pundits all agree that Micron 
makes the world's best notebooks. We've won the coveted 
PC Magazine's Editors' Choice Award for practically every 
notebook we've ever released. And the new Transport Trek is 
no exception. PC World just ranked the new TransPort Trek 
the # 1 budget notebook available today. The TransPort Trek 
is the single best desktop replacement notebook you can buy. 


TransPort Trek ” Portables 























GET THE ONLY NOTEBOOK WITH 
UP TO 11 HOURS OF POWER 



Exclusive Programmable 


...il, Powered by the 233MHz or 

penuum 266MHz Intel Pentium processor 

with MMX technology 


THE NEW MICRON GOBOOK. 

UP TO 11 HOURS OF POWER. JUST 1.35" THIN & 4.4 LBS 


'The GoBook is the notebook by which 
all others will be measured in 1998!" 


have a notebook with insane battery life, top 
irmance, all the features and a cool, thin, 
weight form factor. This notebook transforms 
eet your needs - whether you're heading across 
i or across the Pacific. With its innovative 

design, the GoBook offers up to 
11 hours of power. 




ORDER ONLINE AT WWW.ITliCI'OlipC.COm OR CALL TOLL-FREE 888 - 807-5806 


ASK ABOUT OUR WINDOWS 98 UPGRADE OFFER 
























On the Web, less is more 


CRITICAL EH 


ROGER EBER 



When I hit a fresh 
Web page, any¬ 
thing I don’t want 
is exactly what I 
don’t want. In a 
perfect world, my 
screen would be filled with exacdy what 
I was seeking—no more, no less. No 
menus, banner ads, buttons to other 
pages, or links to other sites. Just the 
recipe for Fat-Free Bocaburgers 
Stroganoff, and Bob’s my uncle. 

But it doesn’t work that way. 
Consider my recent visit to MSNBC 
(msnbc.com). I am accustomed to a 
graphics-intensive top page, with a 
picture of Bill Clinton, a logo pushing 
the All-Star Game, and a menu of 
news categories running down the 
left-hand side of the screen. This 
takes a long time to load, but I put 
up with the doodads to get the news. 

Not this time, 

This time I got 
a screen 
informing me 
that improve¬ 
ments were 
under way, and 
that by clicking the 
indicated link I 
could go to a page 
where various Java 
applets and sundry 
other engines and 
gizmos could be down¬ 
loaded in only about 2 minutes. 

“Aaargh!,” I murmured. It wasn’t the 
2-minute wait that annoyed me. It was 
the prospect that, once I had all those 
new widgets on board, I’d have an even 
longer wait every time I visited, because 
the palpitating bull’s-eye on the 
Breaking News Alert would have to load 
and do its annoying little dance. 

The more I use the Web, the less I 



want. The less I want graphics and 
attachments and special effects and litde 
animated men jumping around with 
their eyes bugging out. And the more I 
simply want the content. 

Consider one of my favorite sites, 
James Berardinelli’s movie reviews 
(movie-reviews.colossus.net). Any visitor 
here wants one thing: movie reviews. 
Pure text. It should load in an instant. 
But noooo. James provides a litde run¬ 
ning scroll at the bottom of his page, 
telling me the names of the latest 
movies he has reviewed—movies I can 
find for myself, since they are at the top 
of his fist of new reviews. The Java 
applet for this scroll takes at least 30 sec¬ 
onds to load on an ISDN line, while I 
fume at the uselessness of it all. 

Look, too, at the Mr. Showbiz movie 
review page (www.mrshowbiz.com/reviews/ 
moviereviews/index. 
html), which provides 
litde box of 
scrolling Critics’ 
Picks movie 
tides. Why? 

If you try to 
click on one of 
them, it scam¬ 
pers out from 
beneath your 
cursor. Is this is 
n arcade game? If 
I hit a title, do I win 
a goldfish in a baggie? (The Picks have 
not changed in months, by the way— 
proof that their function is to scroll, 
not to inform.) 

Web page designers work on their 
own machines. Everything they do 
comes up instantly. They don’t have to 
wait like we do. Their bias is toward 
form, not function. Too many Web 
pages represent the work of designers 
whose goal is to place their work 


between the seeker and the sought. 

I know it’s a conflict of interest for me 
to say this, but what the hell, I’ll say it 
anyway: One of the best newspaper sites 
is the Chicago Sun-Times’s (www. 
suntimes.com), because it offers a text- 
based series of headlines arranged in 
simple menus. You click, you go there, 
you read the story. Visit overdesigned 
newspaper sites and you’re careening 
through a bewildering maze of graphics, j 

effects, and folderol. You can read the 
Sun-Times story online and finish a cup 
of coffee before you can even load the 
story elsewhere. 

For fast news, one of my favorite Web 
sites is My Yahoo!. I have it customized 
to give me the latest nine headlines in 
many different categories; all these 
headlines arrive as text, in a flash. I’ve 
also sneakily customized it to give me 
the top stories from MSNBC, Wired, 
ZDNet, E!, and The Independent 
(www.independent.co.uk) —sidestepping 
those sites’ slow load times. But some¬ 
where at Yahoo! there is no doubt even | 
now a yahoo who is fretting that 
MSNBC has all those neat whirligigs 
and Yahoo! only has text. Form follows 
function. Less is more. Two good rules. g 
I wasn’t the first to say them. Am I the 
last to remember them? 


EPILOGUE IN NET TIME: I sent a draft of 1 
this column to James Berardinelli. He | 
responded: “There’s irony in this. I 
logged onto my site this weekend 
from a remote location running at 
14.4, and ended up getting stuck for 
an unreasonably long time because of §| 
the JavaScript applet. The girl I was 
with made the suggestion that I dump j 
it. Now, with your piece, any fingering 9 
doubts have been swept away. The 
‘crawl’ will be gone when I update the fl 
site tonight.” Q 
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Banning Privacy: A Radical Proposal 

Part 1: How to stop kids from being stalked online 


sunn net 

CHARLES PAPPAS 

Privacy and 
anonymity are 
our most cher¬ 
ished tenets of 
online life. A need 
so immense that 
Marc Rotenberg of the Electronic Pri¬ 
vacy Information Center (www.epic.org) 
declared that we might need a kind of 
Department of Privacy. He’s not 
alone: 72 percent of surfers think 
there should be new laws to protect 
their privacy. 

It’s a radical, 180-degree turn to 
take, but...what if we’re all wrong ? 

What if this belief that privacy + 
anonymity = social good has become as 
self-destructive and delusional as a 
drunk who thinks one more scotch will 
make him feel better? 

Like Marley’s ghost, privacy may be 
coming back to haunt us. And that 
ghost’s name is pedophilia. How bad is 
it? Disguised as a 13-year-old, I was 
directly propositioned on AOL in 
fewer than 10 minutes on each of six 
separate attempts. I entered a chat 
room—usually called something like 
“x9xl0xll” or even “JonBenet Ram¬ 
sey” (code words that alert pedophiles 
where to swarm)—and waited for the 
assaults to start. 

Even when I didn’t enter a chat 
room, the offers kept coming in from 
pedophiles prowling for victims. One 
wanted to send me pictures of himself. 
Another asked for a phone number. “I 
want to do my daughter,” one con¬ 
fessed to me. Later, when I searched 
for their screen names, they had all 
disappeared into the anonymous elec¬ 
tronic mist. 

AOL monitors kids’ chat rooms con¬ 
tinuously. (Parents can also set the AOL 
software so their children can’t use chat 
rooms.) “We have a zero-tolerance pol¬ 


icy when it comes to anything illegal,” 
assures AOL spokeswoman Tricia 
Primrose. “We have about 8,000 moni¬ 
tors scanning up to 19,000 chat rooms, 
message boards, member profiles, and 
other areas. When we get any kind of 
complaint, we immediately check it 
out. And we’re working with the FBI, 
customs, and 
other officials.’ 

It’s not just 
AOL, of 
course. Child 
molesters 
“operate on 
every avenue 
of the Net,” says 
PhotonRain (not 
his real name) of 
Ethical Hackers Against 
Pedophilia (www.hackers.com/ehap), 
a group that aids law enforcement 
combating child pornography. “WWW, 
newsgroups, IRC, ICQ, FTP servers...” 

We already know it’s widespread and 
easy to encounter. But how often have 
we heard—and parroted—the party 
line that problems on the Net just 
reflect real-world problems, no more 
and no less? Holland slays that sacred 
lamb: “The amount of pedophilia on 
the Net is extremely disproportional 
to...society as a whole. They hide 
behind the anonymity the Net offers. 
And they are aware of the small odds 
against being caught.” 

Ruben Rodriguez, director of the 
Exploited Child unit for the National 
Center for Missing & Exploited Children 
(NCMEC; www.missingkids.com), con¬ 
curs: “The Net is so anonymous that 
molesters are very comfortable on it. 
They can go in and hunt kids down, 
and attempt five or six seductions at 
the same time.” 

“Let’s face it,” says a New York 


State investigator who requests 
anonymity, “the Net’s anonymity 
enables the sickness. In a couple of 
hours I could easily get 2,000 pictures 1 
if I wanted, including the Baby Rape j 
series,” a popular collection of 
pedophilia photos whose name is hor- | 
rifyingly self-explanatory. 

In recent weeks, U.S. authorities have 1 
helped nab 60 online molesters, while 
the FBI reports that its 3-year-old Inno- 1 
Images investigation—an online 
task force identifying predators—has j 

resulted in 184 
convictions. An 1 

impressive stat, j 

but less than 
confidence 
inspiring when 
research suggests 
the average child 
molester will have more I 
than 70 victims throughout his lifetime. I 
At the same time we splash sex offend- I 
ers’ names online, our lawmakers weigh 1 
in with proposed privacy law after priva- j 
cy law. “No one wants to give up priva- I 
cy,” says NCMEC’s Rodriguez, whose 
organization now runs a CyberTipline 
(www.missingkids.com/cybertip) for leads on I 
the sexual exploitation of children. “But I 
what do you do when your laws and pro- 1 
tections are turned against you? Some- 1 

thing’s got to give.” 

But what? Our conventional wisdom | 
that privacy is worth any risks? Just 
touching this petrified opinion will get 1 
me slapped with a swastika—but as 
philosopher Arthur Schopenhauer said, 
“All truth passes through three stages. 
First, it is ridiculed. Second, it is vio¬ 
lently opposed. Third, it is accepted as 
being self-evident.” 

To be continued—that’s for certain. 
Columnist Angela Gunn responds to 
Pappas on page 64. 3 
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And you're worried about investing on your own? 

You shouldn’t be. Just click on E*TRADE and see stocks, options, access to real-time quotes. And stock 

how easy investing online really is. trades are as low as $14.95. Of course, there’s always a 

There’s loads of free research to help you make real, live broker just a phone call away—just add $15. 

the decisions that affect your future. A Retirement You’ll have easy access to your portfolio, 


Planning 


24 hours a 


( Visit wwwebade.com or call 1-800-ETRADE-l for a new account packaged 

Center with -——- ' day, every 


easy-to-use calculators that help you choose the right 
IRA. A Mutual Fund Center with more than 3,500 
funds to choose from, each with an online prospectus. 

What’s a prospectus? Look it up at the Learning 
Center. Listen in on live market commentary, and 
learn from the analysts on Wall Street. There are 


day, by PC or touchtone phone. Just pay a visit to 
www.etrade.com or call us at 1-800-ETRADE-l. 
And if you’re not online yet, be sure to ask for your 
free Internet Starter Kit for Windows.® 

Amazing how much mankind has evolved. 
Especially in investing. 


Someday, well all invest this way.” ■ 


E*TRADE 


Nasdaq, limit and stop orders are $19.95. For listed orders over 5,000 shares, add $.01/share to the entire order. Orders execute during market hours. 
© 1998 E*TRADE Securities, Inc Member NASD/SIPC. MYAH098 










DOT.DOT.DOT.COM 


■ My colleague Pap¬ 
pas puts forth a 
spirited argument 
(see page 62) that 
the identity of 
every Net user 

should be public information. Spirited, 
but dead wrong. I’ve got seven reasons 
why attempts to steal your privacy 
ought to cause rioting in the streets. 

(1) You’ve done nothing wrong. Pap¬ 
pas claims that eliminating privacy pro¬ 
tects children. By analogy, since chil¬ 
dren are accosted on the streets of 
every town in our country, Pappas 
would require that every person ven¬ 
turing outdoors wear a placard with 
his/her ID info; because children are 
hurt in auto accidents, drivers should 
stencil their name on the sides of their 
cars. No. Eliminating your “right to be 
left alone” to prevent some criminal act 
that might be caused to person or per¬ 
sons unknown by person or persons 
unknown is what’s called prior 
restraint, and Americans have histori¬ 
cally found it unacceptable. 

(2) Privacy protects. We Americans 
believe that specific activities, such as 
confessing to a priest, merit absolute 
privacy protection. In other circum¬ 
stances, contravening privacy requires 
adherence to strict legal standards. 
Eliminating privacy for a broad class of 
activities such as “going online” is unac¬ 
ceptable in our society. And if today the 
reason is child molestation, what’ll it be 
tomorrow? Hate speech? Medicinal 
uses of marijuana? Speaking ill of your 
employer? Assuming that anyone seek¬ 
ing privacy is up to something evil 
assumes the worst of human nature. 

(3) Who watches the watchmen? 

Who’s going to check IDs for new 
accounts? Is it the service provider’s 
responsibility? Who’ll train those guys? 


Banning Privacy: Not on Our Lives 

Part 2: Banning never stopped anything 



To whom are they responsible? (How 
much will your monthly fee go up?) 
What if someone borrows your comput¬ 
er? We hear that many minors are being 
“endangered” via the Net. But how 
many political activists have disseminat¬ 
ed their ideas, how many prisoners have 
been freed, how many victims of abuse 
have found succor via the Net? 

(4) It’s bad for business. A recent 
BusinessWeek/Lou Harris poll showed 
that the main worry of most Americans 
online is inva¬ 
sion of priva¬ 
cy. The FTC 
is investigat¬ 
ing whether 
this concern 
stunts the growth 
of electronic com¬ 
merce. Americans seem prepared to 
walk away from online shopping if they 
suspect that sellers pay more attention 
to clicks than to credit card safety. 

(5) It’s bad for diplomacy. In Octo¬ 
ber, when the European Directive 
takes effect, European Union coun¬ 
tries will curtail communications to 
countries with “inadequate” privacy 
protection. The rest of the world is 
not happy with America dictating mat¬ 
ters political and social; the ED is in 
part directed at just such high-handed 
“policing” attempts. 

( 6 ) It’s bad for kids. Competent par¬ 
ents teach their children survival skills: 
Don’t play in traffic. Don’t lick fight 
sockets. Don’t eat paste. Don’t give out 
personal information or talk to 
strangers, online or off. If all else fails, 
here’s an idea: Unplug the computer. 
Lock the den. (It’s worth noting, also, 
that kids are safer inside, online, than 
outside playing in the streets.) 

Privacy protects the whisde-blower 
reporting child sweatshop labor. It 


shields the lesbian or gay teen reaching 
out for answers. It guards the informa¬ 
tion that details little Johnnie’s or Susie’s 
medical history. Take away privacy and 
you harm these children. 

(7) It won’t help. Child pornography 
predates printing itself. Cameras are 

used to create it; why 
tot oudaw cam¬ 
eras? Snail-mail 
has been used 
to transmit it; 
why isn’t it ille¬ 
gal to send mail 
anonymously? 
To blame the 
Net for pom dis¬ 
semination is unjust 
and simpleminded. 

The grossest Net-related 
exploitation of all is the ceaseless dem¬ 
agoguery from those uncomfortable 
with other kinds of freedom on the 
Net. This attempt to steal your privacy 
didn’t begin with Pappas’s proposal— 
and it won’t stop there, either. As a 
wise patriot once said, He who gives 
up freedom for safety will have neither 
freedom nor safety. 

Read this column, read Pappas’s col¬ 
umn, and fire up your e-mail. Send us 
your thoughts anonymously if you like. 
That’s your right. May it be ever thus. 

Sticky Notes 

The venerable Internet Movie Data¬ 
base is shacking up with Warner 
Bros, on Entertaindom (entertaindom. 
imdb.com)... Topical search indices are 
hot; I like the small-business-oriented 
SBFocus.com (www.sbfocus.com)...On 
Beyond Godiva Dept.: Chocaholics, 
scamper to ChocolatEpicure (www. 
chocolatepicure.com) and check out the 
hard-to-find dainties for sale. Until 
next month, gentle readers... H 
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the INTEL NEW YORK 
MUSIC FESTIVAL is back 
for a FOURTH YEAR! this 

YEAR’S FESTIVAL WILL BE JAM- 
PACKED WITH MORE BANDS. 

more CYBERCASTS, and 

MORE COOL MUSIC FROM 
20 OF NEW YORK CITY’S BEST 

LIVE MUSIC VENUES. 



A FESTIVAL PASS 

SEND US YOUR NAME. 
ADDRESS. AND $40 IN 
THE FORM OF A CHECK 


a 


YOU CAN 
PARTI Cl 


OR 


IN WHAT PROMISES 
TO BE THE WORLD’S 
LARGEST MUSIC EVENT EVER. BY 


MONEY ORDER TO: INTEL NEW YORK 
MUSIC FESTIVAL REGISTRATION. 33 
IRVING PLACE 4TH FLOOR, NYC. NY 
10003 OR CALL TICKETMASTER 
AT 212-307-7171. AND RECEIVE 
A FREE $10 COUPON FROM 
MUSIC BOULEVARD WITH EVERY 
FESTIVAL PASS PURCHASE! 

REGISTRATION IS LIMITED. 


VISITING THE WEBSITE AT 
WWW.INTELFEST.COM. THERE 
WILL BE CHATS. INTERACTIVE 
CYBERCASTS. CONTESTS. CDS 
AND MERCHANDISE ONLINE. 
LOADS OF SOUND FILES. BAND 
INFORMATION. AND EVEN AN 
"OPEN MIC” SO YOUR MUSIC CAN 
BE HEARD AROUND THE WORLD. 





















1 REPORT COMPILED BY 

SUBJECT OF INVESTIGATION 

DATE 

Rob Bernstein 

I-Files Online 

July 1998 


ASSIGNMENT 

Undercover surveillance of everything I-Files on the Net 


X MARKS THE SPOT. ThaX-FIlas, the show 
about paranormal and conspiratorial 
misdoings, has always been considered 
pure gold by online fans. Even as the 
show teetered on the brink of X-tinction 
back in 1993» X-Philes labored over elab¬ 
orate shrines honoring the program and 
praising show creator Chris Carter for 
breathing life back into the dead genre 
of television mystery/horror. 

Online adoration has not gone un¬ 
noticed. Carter recognizes the efforts 
of Net fans in helping drive The X- 
Filas from cult phenomenon to main¬ 
stream hit. In January 1996, Carter 
told Wavsday that, at the start of the 
show, he would log on to read news- 
group posts and Web sites discussing 
the show’s direction. In April 1998, 
Carter told TVgen (www.tvgen.com/ 
sci-fi/qa/ql 11 297a.htm), “I was much more 
attuned to the hard-core online fan 
base with X-Fllas than I was with 
Killehniuil— mainly because we sort 
of came of age at the same time.” 

An early adopter of the Net himself, 
Carter chose to incorporate it and 
technology into the show, often as a 
crucial plot device. (Note; The name of 
Carter’s production company, Ten 
Thirteen, is an unintentional anagram 
for “The Internet.”) How many times 
can you remember Agents Scully or 
Mulder logging on to research cryptic 
data or flipping open a cell phone to 
warn each other of impending evil? 
The Net practically plays a supporting 
role in the show. And it makes good 
sense. It’s the most powerful dissemi¬ 
nator of conspiracy and countercon¬ 


spiracy theories out there. 

Whatever the show’s association with 
the Net, The X-RLles’s burgeoning suc¬ 
cess has nevertheless produced fric¬ 
tion between the Fox network and the 
online fan base. In the fall of 1996, 
Fox’s legal department began deliver¬ 
ing cease-and-desist letters to a num¬ 
ber of sites it believed were infring¬ 
ing on the show’s copyrights. Fox’s 
move sparked an enormous online back¬ 
lash by fans who felt the network’s de¬ 
cision to shut down sites was tanta¬ 
mount to a slap in the face. Quoting 
their hero, Fox Mulder, fans can still 
be heard all over the Net protesting, 
“They’re shutting us down, Scully.” 

Despite the clashing, fans continue 
to support their favorite show. 
Hundreds of sites offer original fan- 
written episodes (many of which con¬ 
join Agents Scully and Mulder in 
conjugal bliss), chat rooms, mes¬ 
sage boards, episode guides, scru- 
tinization of the show, archived 
scripts, cast interviews, photo 
galleries, and more. Only the 
Star Trek and Star Wars online 
communities, which have been 
around significantly longer in 
Net years, have generated as much 
original online fan content. 

And we’ve sorted through it all 
with the help of I-Filas cocon¬ 
spirators Gillian Anderson, 
William “Cigarette Smoking Man” 
Davis, and Lone Gunman Dean 
Haglund. From the darkest corners of 
the Net, here’s your guide to the best 
of Tha X-Files on the Net. 



REPORT FINDINGS 


The Beat 
X-FUes Sites 


P.78 


Muslngs of a 
Cigarette 
Smoking Man 


Gillian’s Island 


An X-Phile*s 
Internet Episode 
Guide 


The Web's 15 Best 
Conspiracy Sites 



Gillian Anderson and David 
Duchovny in Fox’s summer 
release, Fight tbs' Future 
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GILLIAN’S ISLAND 



EVEN AFTER A 3-HOUR TOUR of Gillian 
Anderson Web sites, you’d find yourself 
lost in an ocean of unvisited links. The 
Net’s love affair with the 29-year-old 
X-Filas starlet has generated more than 
24,000documents in AltaVista. Sites di¬ 
vulge everything about the actress, in¬ 
cluding details about her daughter 
(Piper Maru), her pet (a Neapolitan mas¬ 
tiff), and her extracurricular activi¬ 
ties (drinking decaf, nonfat, foamy mo¬ 
chas and serving as a guest DJ at a 
Vancouver, British Columbia-based al¬ 
ternative-rock station). Put simply, 
she’s an isle unto herself online. 

A great deal of Anderson’s Net ap¬ 
peal can be attributed to the ultra- 
wired character she plays on televi- 
sion. Agent Scully is about as 
connected as a person can get. 
Proficient with laptops, cell phones, 
and covert government databases, she 
is one of the few television charac¬ 
ters equipped for the ’90s and beyond. 

Anderson may not be quite as expert 
with computers as is Scully, but she 
does own a laptop and connects from 
time to time. She's also cognizant of 
the online X-Filas fan movement and 
went so far as to thank the fans after 
winning her 1997Emmy for Outstanding 
Lead Actress on a Drama. 

Anderson is hoping her online appeal 
will translate into robust ticket sales 
for this summer’s X-FilflS film, Fight 
the Future. If the many Anderson 
shrines, photo galleries, and testos¬ 
terone brigades are any indication of 
fan anticipation, X-Files just might 
become Fox’s next big film franchise. 













SPECIAL ASSIGNMENT: PROFILE 

Rendezvous with Z-Flles star Gillian Anderson and find out 


if she’s as Net-savvy as Agent Scully 


INTERVIEW CONDUCTED BY 

Rob Bernstein 



I-UVIi Scully seems to be in tune with 
her computer, e-mail, and the Net. But 
you’ve admitted that’s the show, not 
real life. Has the role nudged you into 
exploring cyberspace a bit more? 
GILLIAN ANDERSON! Well, I 
do own a laptop, 
but part of me is 
a little afraid I 
would shirk my 
real-life responsi¬ 
bilities if I actually 
went online a lot. 

I-Ufl: So how do 
you look so con¬ 
vincing when you’n 
using computers on the show? 
ANDERSON: It’s called acting. I have a 
general idea of what’s on the Net. I 
don’t have a deep understanding of all 
those chat rooms, or have down all 
of the terminology. But I can defi¬ 
nitely pretend like I do. 

I-UTIi No one has a deep under¬ 
standing of those chat rooms. How 
do you feel about online adulation? 

Last we searched, there were 
24,000 Web links listed in Alta¬ 
Vista—such sites as the Gillian 
Anderson Estrogen Brigade 
(www.teatime.com/gaeb), the Gillian 
Anderson House of Worship 
(crunchie.simplenet.com/gahow.html), and the 
Gillian Anderson Picture Vault (www. 
geocities.com/Hollywood/Theater/2527). Do 
you sometimes stop and think, “Who 
are all of these people?” 

ANDERSONt Honestly, if it makes people 
happy I don’t care what they do with their 
free time, with their lives. If that’s the 
way they want to spend it, then it’s their 
choice. I don’t consider them losers in any 
way. Hey, they’re doing that instead of 
hitting the bars, and that’s fine by me. 
I-Ufli Yet the minute there’s talk or 
even rumors about you in the press, it’s 
on the Net in a matter of seconds. Does 
that make you a little paranoid? 
ANDERSON: Hmmm...I hadn’t really 


thought about it in terms of paranoia. 
I-U7lt All that “truth” showing up 
out there? 

ANDERSONt Come to think of it, now 
you’re making me paranoid. 
[Laughs] People make up stuff. 
That’s what the whole tabloid 
press is about. But all that mat- 
is the truth, and we know 
what the truth is. 


Tops Anderson’s on-screen persona, 
Agent Dana Scully 


Everything else is superfluous. 
I-Ufti So when you do log on, what 
do you log on for? 

ANDERSON: It’s mostly when I do some 
work with my local radio station. 
Sometimes, after a radio session, I’ll log 
on. But most of the time we have to abort 
the process because so many people start 
coming on to ask questions that the en¬ 
tire system shuts down. 

I-BJIs When Scully goes home at 
night and logs on, where does she go? 


ANDERSON! Most of the time * 

she’s looking for research, or 
trying to find information L 

about people she’s investigat- j 

ing. Pathogens, diseases, and p 

stuff like that. j ^ | 

I-UFI: Would she ever con¬ 
sider going into a chat room 
with a nice, single pathologist? 
ANDERSONt A nice, single 
pathologist? [ Laughs] She 
might. That’s kind 
of interesting. 

She might. 

3HU9X: I ask be¬ 
cause online, one of 
the most hotly de¬ 
bated X-Files ques- 
tions is, “Who 
should Scully become 
romantically involved 
with? ” The list runs the 
gamut from Mulder to 
Krycek to Skinner. For the 
record, what kind of man is Scully 
attracted to? 

ANDERSON: Well, hey, that’s not a 
very big pool you’ve got there. 
Z-J.IFK: Fans will throw any 
character into the scenario. 
Shoot, even Flukeman. 
p ANDERSON: What about, oh, what 
| was his name? Kresge. I thought 
there might be some possibility there 
for Scully. That was the one person I can 
see her being interested in. The only 
valid prospect in the last couple of years. 
TLLft: That’s kind of depressing. 
ANDERSON: Well, she doesn’t have a lot 
of time for anything else. 

X-UF1: There’s also some rough stuff 
out there on the Net. As a mother, what 
are your impressions of the Net? 
ANDERSON: I think that it’s valid to put 
some kind of block on some of the infor¬ 
mation that’s out there, but otherwise, I 
think the way to deal with it is in educa¬ 
tion, and working with kids early on in 
their lives so they continued on page 115 





















BEST GILLIAN ANDERSON SITE 


The X-Files 


X-CELLENT SITES 


COMPILED BY 
Unknown 


SUBJECT OF INVESTIGATION 

X-Files Fanatics 


ASSIGNMENT 

Comb the Web for links and close the case on the best X-Filas sites on the Net 


BEST OVERALL X-VIIB0 SITES 


The Official X-Files Web Site 
www.thex-files.com 

The FBI Database 

ourworld. CompuServe, com/homepages/ 
NeiLGrant/x-files.htm 

These are far and away the two most compre¬ 
hensive X-FilessWes on the Net. Clever layouts, fre¬ 
quently updated content, and easy-to-use naviga¬ 
tion design set them apart as X-Files originals. The 
official site takes full advantage of its exclusive 
rights to X'-fi/escontent (including up-to-date news 
on the new CD-ROM game), while The FBI Database 
shows X-Philes are the Web’s most dedicated fans. 


BEST X-IILXB MOVIE SITE 


The X-Files Movie (Unofficial) 

www.geocities.com/Hollywood/Academy/2364 
Before the official site even made it onto the Web, 
X-ff/esfans had already set up unofficial movie sites 
all over the Net. Every scoop, every rumor, every 
film photo that escaped or was purposely leaked 
by the film’s producers was posted online in record 
time. Here’s one of the best fan efforts to date. 


DDEB3 

This hormone-driven grotto of love is also known 
as The David Duchovny Estrogen Brigade. 
Dedicated to television’s sexiest paranormal in¬ 
vestigator, the site drools over every photo, in¬ 
terview transcript, and link for David. 


GAWS gaws.ao.net 

The most stunning thing about this fan site is not 
the Gillian Anderson photo gallery but its im¬ 
maculate design. The site is maintained with lov¬ 
ing if not obsessive care. If you’re looking for in¬ 
formation about Agent Scully, however, you’ve 
come to the wrong place. 


BEST DAVID DUCHOVNY SITE 

























antasy Sites 

YAHOO! INTERNET LIFE 


YAHOO! INTERNET LIFE 


YAHOO! INTERNET LIFE 


YAHOO! INTERNET LIFE 


YAHOO! INTERNET LIFE 


fAHOO! INTERNET LI] 


Bookmark 

Cards 


it* 







Gillian Anderson 

The Desk For Dana Fund 

www.geocities.com/TelevisionCity/Set/3473/desk.html 

GAWS 

www.internaute.fr/GArchive 

Gillian Anderson Web Site 

gaws.ao.net 

The Gillian Anderson Mailing List 

lonestar.texas.net/-xphile 


Scully?: A discussion of the photographic jour¬ 
ney of Gillian Anderson 

www.geocities.com/Hollywood/Lot/1055/ 


[ Fantasy Bites l ■ 

r David Duchovny g 

The Gossamer Archives \ 

Addicted to David Duchovny 

www.gossamer.simplenet.com |9 

users.bart.nl/~karskens/catwoman.htm m 

Gertie’s Fanfic Archive 

fredfarm.simplenet.com/fanfic/ 

ll 

DDEB3 L 

miri.simplenet.com/ddeb3/index.html 

main.htm 

David Duchovny Image Galleries 



sites.intemetcorp.net/abourque/Davidmain.html || 

The Love Is Out There 


Kiss David Duchovny!! | 

www.geocities.com/Area51/7008 


www.geocities.com/Area51/Lair/8379/kissintro.html 1 

I 'Shippers, Welcome Home!! 


Lovers of David Duchovny Web Ring & 

www.geocities.com/Area51 /Corridor/9752 


www.geocities.com/Hollywood/1424/X_Files.html 1 



Mulderisms and Scullyisms ? 

X-Files Institution for Relationshippers 


www.psych.purdue.edu/~thinker/X-isms.html | 

I pages.prodigy.com/KYOUSE/xf-love.htm 


SPCDD: Society for the Prevention of Cruelty to 1 

I The X-Files Romantic 


David Duchovny p 

1 www.geocities.com/Area51/4261 


www.geocities.com/~spcdd 1 

L FOR MORE X-FILES LINKS, VISIT WWW.YIL.COM 


i FOR MORE X-FILES LINKS, VISIT WWW.YIL.COM 1 


The Bad Guys 


www.thegrid.net/magray/XFiles/lungs.html 

Government Adversary Profile 

www.geocities.ci 
Adversar.html 


R MORE X-FILES LINKS, VISIT WWW.YIL.COM I 


I Yahoo! Internet Life’s 
Booknark Cards 

This Y-Llfe Bookmark Card tear- 
out is your guide to some of the 
best I-F11«» sites on the Net. 
Place them by your computer, stick 
them to your monitor, or use them 
as drink coasters. For the com¬ 
plete list of feature links, visit 
our Web site at wvw.yll.com. 

RATIONS BY BALVI 


The Good Guys 

I The Shrine of Pendrell 

1 www.geocities.com/Area51 /Corridor/1828/ 
I shrine.html 


I The Office ot the Assistant Director: 

I A.K.A. The Mitch Pileggi Home Page 

I www.hieran.com/office 


| The Lone Gunmen Estrogen Brigade 

rw.geocities.com/Area51 /Rampart/7913 

I The Official Melissketeer Home Page 

I www.geocities.com/Hollywood/Hills/7194 

L FOR MORE X-FILES LINKS, VISIT WWW.YIL.COM I 


Episode Guides 

Autumn Tysko’s XF Reviews 

www.geocities.com/Area51 /Vault/1411 / 
main_rev.html 


The FBI Database 

ourworld.compuserve.com/homepages/ 

Neil_Grant/x-files.htm 


The Ultimate X-Files Inforn 


www.nelsonbay.com/x-files 


L FOR MORE X-FILES LINKS, V 


Chris Carter 
St Crew 

I The Chris Carter Home Page (Creator) 
I members.aol.com/carterconn/index.htm 
I Effects and Sound (Crew) 

I www.tcfhe.com/trustno1 /shock/behind/ 

I b7main.html 


I Morgan and Wong Worship Ground 

I (Writing Team) 

I www.pathcom.com/~nooger/fiameboy/ 

I mw_index.html 

I Vince Gilligan Shrine (Writer) 

I shipper.simplenet.com/Vince.htm 
I X-Files Cast Lists 

I www2.cybernex.net/~raytina/xfeps.html 

L FOR MORE X-FILES LINKS, VISIT WWW. 


Creatures 
St tfutants 

I The Doug Hutchinson Page 

I www.vaxxine.com/nfrc/DOUGPAGE.HTM 
I Dedicated to the elastic killer, Tooms. 

I The Flukeman Fan Club 

I www.geocities.com/Area51 /8229/Flukeman.html 
1 “Everyone's Favorite Parasite.” 

I Temple of Modell 

| shipper.simplenet.com/temple.htm 
“ is mind controller is also known as Pusher. 

I The X-Files Rogue Gallery 

I www.webpak.net/~kirkhamt/xfiles.html 
I The definitive X-Files creature/mutant/alien re- 
I source. Descriptions of all the show's beasties. 


R MORE X-FILES LINKS, VISIT W 











BEST CHRIS CARTER SITE 


The Chris Carter Home Page 

members.aol.com/carterconn/index.htm 
Cloaked X-Files Templars have begun the Carter 
Cult, a group bent on spreading The Truth of The 
Creator. Despite the cloying reverence of the site, 
this page remains the most comprehensive Chris 
Carter page in the crowded world of X-Filestan sites. 


BEST *-IIUS EPISODE GUIDE 


X-Review 

traveller.simplenet.com/xfiles/episode.htm 
It’s not the prettiest X-Files episode guide out 
there, but it offers the most detailed and up-to- 
date plot synopses. The site pulls reviews from 
hundreds of other X-Philes resources and offers 
frequent X-Files editorial updates. 


BEST {-ZIW DOWNLOAD PAGE 


The X-Files Multimedia Archive 

treehouse.simplenet.com/xfiles 
X-Files junkies can have Agents Scully and Mulder 
floating across their monitors all day long after in¬ 
stalling one of the many screen savers at the 
Multimedia Archive. Desktop themes, photos, video 
clips, and an X-File-'aeb re-creation of surrealist 
Rene Magritte’s famous painting Menaced Assassin 
are also on display. 


BEST x-fiue CREATURE SITE 


The X-Files Rogue Gallery 

www.webpak.net/~kirkhamt/xfiles.html 
The gang’s all here: the inbred clan, the Peacocks, 
mind-controlling murderer Robert Modell, 
promiscuous shape shifter Eddie Van Blundht, 
and, of course, the always charming Flukeman. 
Come here to retrieve the classified dossier and 
photo of every X-Files oddity. 


BEST X-W1W FAN FICTION 


BEST HUN MAILING LIST 


www.chaos, taylored. com/ 
chaos/mailing-lists.html 
If you’re looking for like-mind¬ 
ed fanatics with whom to 
discuss The X-Files, take a 
gander at the multitudinous 
mailing-list offerings at this site. 

Specific lists exist for discus¬ 
sion of the late Agent Pendrell, 

Assistant Director Walter 
Skinner, the Cigarette Smoking 
Man, and, naturally, beloved Agents Scully and 
Mulder. All X-Philes are welcome to sign up. 


BEST X-FXKEff LIVE DISCUSSION 


AOL Keyword: XFILES 

America Online subscribers have taken it upon 
themselves to find the truth online. This unoffi¬ 
cial content area offers AOL members fan-club 
registration, chat logs, television schedules, op¬ 
tions to purchase merchandise online, and ex¬ 
haustively large discussion boards. 


OR WHY SCULLY'S 
COMPUTER NEVER SAYS, 
“YOU'VE GOT MAIL!” 

W hen anything on TheX-Filesem 
had to explode, melt, ooze, fes¬ 
ter, glow, or—heaven forbid— appear 
on a computer screen, the crew brought 
in visual-effects supervisor Mat Beck. 
Fighting tight budgets and time re¬ 
straints, Beck turned the show into one 
of the most visually stylish programs 
in TV history. At the conclusion of the 
third season, Beck left the show to pur¬ 
sue other projects, but he reunited with 
Chris Carter to create the effects for this 
summer’s feature film. 

According to Beck, the Net and on¬ 
line fans have always played a signifi¬ 
cant role in the evolution of his F/X work 
on the show. “The Net was our link to 
the audience. We read it religiously,” 
says Beck. “Whenever I worked on an 
effect, a little voice in my head would 
say, ‘If anything slipped, a note will be 
on the Net within a week.’ I remember 
this one morph that we made a little 
rougher than normal. And the next day, 
somebody attacked it online.” 

The favorite targets of wired X-Files 
fans, however, are the always outra¬ 


geous swirling, chirping computer in¬ 
terfaces that pop up whenever Agents 
Scully or Mulder check their e-mail. Net 
representations have become more re¬ 
alistic since the first season, but Beck 
explains in good humor, “There’s a per¬ 
ceived need to give e-mail a visual anal¬ 
ogy of something unfolding. What I love 
most is when we have the letters come 
on a computer screen one by one...rat- 
a-tat-tat-tat-tat. As if the FBI uses 30- 
year-old computer terminals.” 


The Gossamer Archives 

www.gossamer.simplenet.com 
Consumed by the dark world of The X-Files, fans 
have taken to writing their own episodes. Many 
feature Agents Scully and Mulder falling in love. 
Others join the agents with other television char¬ 


acters (see Agents Scully and Mulder team up 
with the Mystery Machine gang to solve a 
Scooby Doo conspiracy). And some are just sim¬ 
ply unexplainable. 































Web of Deceit 



NET MUSINGS OF A CIGARETTE SMOKING MAN 



illiam B. Davis, who plays the shady 
Cigarette Smoking Man on Fox’s 
TheX-Files, is completely unlike the char¬ 
acter he portrays on TV. He doesn’t 
smoke. He doesn’t believe in conspira¬ 
cies. And he doesn’t use a typewriter (as 
seen in the infamous Episode 79, 
“Musings of a Cigarette Smoking Man”). 

In fact, Davis, who fancies his alter ego 
to be “technologically challenged,” owns 
a desktop computer and began logging 
onto the Net in late 1993. He recalls con- 
necting to his remote Spokane, 
Washington-bound system from the 
Vancouver, British Columbia-based set in 
the early days of the show, and admits, 
“I would search and surf for days and find 
a reference to me and go, ‘By goodness, 
I’m on the Net!’ It felt good that some¬ 
body was watching.” 

Today, Davis doesn’t have to search for 
very long to find an online reference to his 
equivocating, chain-smoking character. 
The Cigarette Smoking Man actually has 
his own category in the Yahoo! search di¬ 


rectory. And dedicated fans, such as the 
members of The Black Lung Association 
( m/w. chaos, taylored. com/home/blacklung ), 
have designed intricate online forums that 
require secret passwords just to partici¬ 
pate in a discussion about the actor. 

With so much X-Files activity online, 
Davis is sometimes compelled to check 
in with fan sites and seek out fan reac¬ 
tion. “The last time I did a real look was 
when I got shot,” says Davis. “I was cu¬ 
rious what people thought about that. The 
more serious the fan, the less likely they 
were to think the character was dead. They 
pick up on the littlest things.” 

At times, the actor will even reveal him¬ 
self online and enter into discussions with 
fans. “Normally, when I go into discussions 
with fans, I don’t know any more than they 
do,” he says. “I don’t know if Chris [Carter, 
the show’s creator] has decided yet if I’m 
Mulder’s father. Sometimes I think the writ¬ 
ers are creating on the fly. I tell [fans] that 
and then nobody believes it’s me.” 
Concludes Davis, “It’s the perfect cover.” 



The X-Files Frequently Asked Questions 

bedlam.rutgers.edu/x-fHes/xfilesFAQ.html 
Who’s Rat Boy? What’s the deal with that black 
alien ooze? What’s the buzz about the bees? If 
you’re confused by the latest developments on 
the show or just need to review a few seasons, 
link over to the X-Files FAQ. Even after reading 
it, you might still be confused, but at least you’ll 
know what to be confused about. 


BEST X-rilMB RESOURCE 


The Original X-Files Alphabet Book 

www.iinet.net.au/~jcw/xfiles 
The ultimate X-Files lexicon online. By the time 
you’re finished with this site, you’ll be able to iden¬ 
tify everything from Anasazi to Zeta Recuilli. 


« 



Dante’s Inferno 

www.berksalive.com/dantesinfemo.html 
Animator Bob Cesca’s X-Files parody, “Meat 
Reticuli,” is a short but amusing Flash animation 
spoof. Join Dante the worm and his moronic side- 
kick Jimmy McScorgle as they are abducted by 
aliens who implant extraterrestrial hamburger 
meat into their puny brains. 


1 


STRANGEST I-FI1M FAN OBSESSION 


MulderGlasses Shrine 

members.aol.com/gravespa2/muldglas.htm 
For some fans, Agent Mulder’s most irresistible 


site offers commentary, photos, and fan fiction 
devoted solely to the agent’s spectacles. 
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FRI 19:45 TEL: 8884INTRIGUE www.intriguecar.com 


CONFIDENTIAL TRANSMISSION 


ATTENTION: DRIVE THE CAR- SEE THE MOVIE- 
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Size 

Matters. 



When it comes to adding room, size is everything. That's 
why each removable SparQ™ cartridge from SyQuest® 
holds a full gig of data. That's a whopping 1,000 
MEGABYTES. And if you're looking for big value, addi¬ 
tional SparQ cartridges are priced at only $ 39 each 
compared to $ 124 for a Jaz™disk So if you want 
ample room that will easily fit your budget, get 
the SparQ drive and cartridges. For a list of retail¬ 
ers in your area call 1-800-245-2278, or simply 
visit our website at www.syquest.com/sparq 
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AN X-PHILE’S INTERNET 

EPISODE GUIDE 


telligence files (the record of its involvement 
with extraterrestrials). Too bad it's written 


SUBJECT OF INVESTIGATION 

The X-Files 


from all seasons of The X 


Flies 


AGENTS SCULLY AND MULDER have found 
that hackers, computers, and e-mail 
pack more punch than the standard- 
issue FBI handgun. In honor of their 
Net proficiency, we’ve decided to cat¬ 
alog the show’s most wired episodes. 

SEASON 1: 

“GHOST IN THE MACHINE” 

A diabolical mainframe named COS remotely ac¬ 
cesses Agent Scully’s home computer and downloads 
her personal journal—without even ringing her phone. 

SEASON 2: 

“ONE BREATH” Following her mysterious abduction 
and return, Agent Scully lies gravely ill in a hospital 
bed. Commiserating over her fate, the Lone Gunmen 
and Agent Mulder go online for a nitpicking of the can¬ 
celed sci-fi show Earth 2. 

“AUBREY” From a small town in Missouri, Scully in¬ 
terfaces with sophisticated FBI imaging software in 
hopes of catching a killer. She must have had a dig¬ 
ital fiber-optic connection to generate the amazing 
graphics that poured over her screen. 

“DIE HAND DIE VERLETZT” See Scully shine as a 
bona fide Web surfer! She even accesses a FBI data¬ 
base for a complete work history of a substitute teacher 
named Mrs. Paddock. 

“COLONY” Anonymous e-mail alerts Mulder to the 
obituaries of three medical doctors with identical fa¬ 
cial features. He knows he’s on to something big. 
Either that or a prankster got a scanner for Christmas. 
“END GAME” Ending Mulder’s apartment empty, 
Scully decides to pass the time by checking her e- 
mail.. .simply by turning on Mulder’s computer) Who 
says they're not a couple? Configured e-mail is the 
’90s equivalent of leaving a toothbrush in your part¬ 
ner’s bathroom. 

“FEARFUL SYMMETRY" A videoconference links 
Mulder to the Lone Gunmen, but hacker Frohike is 
disappointed Agent Scully isn’t joining the call. 
“ANASAZI” Breaking into the DOD database, a hack¬ 
er named the Thinker downloads government UFO in- 


SEASON 3s 

“731” After Agent Pendrell tells Scully 
about the chip located in the back of her 
neck, our favorite female FBI agent 
speculates that the technology might be 
used to download a person’s thoughts. 

“2SHY” Serial killer Virgil Incanto uses 
online services to find well-fed victims 
before consuming their body fat. 

“WETWIRED” In Braddock, Maryland, 
it seems TV is turning normal citizens 
into homicidal maniacs. So Mulder con¬ 
sults the Lone Gunmen, who use their 
hacking ways to examine cable signals. 

SEASON 4: 

“HERRENVOLK” Agent Scully search¬ 
es a social security database and dis¬ 
covers five clones living across the coun¬ 
ty, all named Jeremiah Smith. 

“NEVER AGAIN” Borrowing a friend’s 
computer, Scully hits one button. The 
modem dials, the computer beeps, and 
a Net connection is made. 

“PAPER HEARTS” When serial killer John Lee Roche 
learns too much about Agent Mulder, Agent Scully sur¬ 
mises that he found the info on the Net. Ever wonoer 
what Roche thought as he surfed by The David 
Duchovny Estrogen Brigade? “Hey, that guy looks just 
like Mulder!” 

“ZERO SUM” Agent Mulder receives pictures via e- 
mail concerning the odd death of a mail sorter. 
Assistant Director Skinner does the Cigarette Smoking 
Man a favor and deletes them from Mulder’s system. 
“MEMENTO MORI” Initially stymied as he tries to ri¬ 
fle a reproductive center’s database, Mulder finds the 
password on a nearby paperweight. (Note to govern¬ 
ment conspirators: Use better passwords.) 

SEASON 5: 

“UNUSUAL SUSPECTS” The Lone Gunmen hack in¬ 
to a FBI database in an attempt to help a mysterious 
and alluring woman. But they discover she’s wanted 
for blowing up a military lab and killing four people. 
“KILL SWITCH” An artificial intelligence, living on the 
Web, grows too powerful. Its creator tries to destroy 
it, but the Al cops an attitude and offs the poor guy. 

Phil Farrand is the author of the Nitpicker’s Guides, in¬ 
cluding The Nitpicker’s Guide for X-Philes (Deli, 1997). 
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THE WEB’S 15 BEST 

CONSPIRACY SITES 


AH, THE CONSPIRACY THEORY. Is there 
anything that can bring us together 
and separate us more than a good ol’ 
tale of paranoia? Personally, I enjoy 
hearing these theories (and believe 
me, I hear quite a few). I consider them 
the best stories of our time. On the 
Internet, they’re all there for the 
reading (and interpreting and dissem¬ 
inating). Some theories feel pretty 
dead-on. And others are so far out there 
that they come back home again. 

F’rinstance, the last conspiracy the¬ 
ory I heard concludes that the Salzburg 
family had Princess Diana assassinat¬ 
ed in an effort to gain control over 
pre-Gutenberg feudal rights. I’ve also 
heard that the late princess’s car was 
destroyed by a particle beam fired from 
outer space (and that the Windsor fam¬ 
ily retaliated by ki lling Mother Teresa 
a week later)! I can’t say, “It never 
happened.” I haven’t the proof to prove 
them wrong. And that, my friend, is the 
beauty of a good conspiracy theory. 

The following are 15 of my most 
beloved conspiracy sites. Some are 
firsthand accounts posted by con¬ 
spiracy victims and others are links 
to very real and mysterious govern¬ 
ment projects. These addresses are just 
the beginning of the many Truths that 
are out there. Head over to vwv.yil. 
eoB/eontent/B*g/9807/xfilas. 
htBl to read the rest of my conspira¬ 
cy Web site picks. 


REPORT COMPILED BY 

Dean Haglund (aka Langley/Lone Gunman) 
ASSIGNMENT 

Leak Lone Gunmen’s favorite Web hangouts 
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B parascope 

www.parascope.com 

“Their kung fu is the best!” These paranormal in¬ 
vestigative reporters are the definitive source on 
everything from Hoover-era X-Files to obscure 
Louisiana voodoo rituals. 


I MUFON (THE MUTUAL UFO NETWORK) 

www.mufon.com 

Serious extraterrestrial hunters at MUFON hope to 
use fact-based information to prove or disprove 
the UFO enigma. They gamer respect from us, if 
only for their tax-exempt status. 


S LENNON FBI FILES 

ourworld.compuserve.com/ 
homepages/Jon_ Wiener/fbi.htm 
Was John Lennon a threat to national se¬ 
curity? Read the documents that pur¬ 
portedly prove a government conspiracy 


B CITIZENS FOR TRUTH ABOUT THE 
KENNEDY ASSASSINATION 

www.webcom.com/~ctka/index.html 
Some people just won’t let the John F. Kennedy 
’ conspiracy theory rest. Good for them. In addi¬ 
tion to pursuing new truths about JFK’s assas- 
sination (I now hear it was suicide), the CTKA 
* is still on the case of the murders of Sen. Robert 
F. Kennedy and Martin Luther King Jr. 

0 HUMAN RADIATION EXPERIMENTS 

tis-nt.eh.doe.gov/ohre 

Did you know that the Department of Energy con- 
ducted radiation experiments on fellow 
Americans? Find out why the DOE had human 
subjects ingest plutonium “Pluto” bars. The scat¬ 
tered records are all collected here. 


0 THE SMOKING GUN 

www.thesmokinggun.com 
No one escapes this site’s sights. Real FBI, CIA, 
and police documents concerning hundreds of 
mysterious cases are archived online. Even the 
late comedian Lou Costello is implicated in “the 
conspiracy.” HEY, ABBOTT!! 


Q THE OFFICIAL FBI HOMEPAGE 

www.fbi.gov 

It may be total propaganda, but the 
official FBI site is still worth a look. It’s 
wise to be informed of the Man’s pub¬ 
lic maneuverings. 


□ THE COKE-A-COLA CONSPIRACY 

■ www.geocities.com/Area51/ 

Corridor/1888/cokecola.html 
Fact No. 1: New Coke tasted awful. Fact No. 2: 
Classic Coke tastes much better than New Coke. 
Our Theory: New Coke was designed ONLY to 
renew interest in the classic formula. Read the 
site that blew the alleged New Coke conspiracy 
wide open. No return on deposit, though. 


FJI THE OMEGA FILE 

fig! www.eagie-net.org/omega 
Is a New World Order conspiring to take 
over the planet? Are aliens and world 
leaders intent on bringing freedom-lov¬ 
ing peoples to their knees? The Omega 
File offers a surprising answer that in¬ 
volves Antarctic military bases, UFOs, 
and everyone’s favorite bad guys, Nazis. 




Conspiracy sites include, from lefts The 
Official FBI Home Page, Bert is Evil!, 

The Crop Circular, and The Smoking Gun. 

D fortean times 

www.forteantimes.com 

Fortean Times, grounded in the beliefs of the fa¬ 
mous, deceased skeptic Charles Fort, is required 
reading for all conspiracy theorists. Every month, 
the electronic version of the magazine will keep 
you informed of paranormal happenstance. 

B iJthe crop circular 

■ www.nh.ultranet.com/~lovely 
Aliens love to play with crops. Poor farmers. Plow 
through an enormous "databank” of crop-circle 
photographs, notes, and detailed research from 
around the world. 


OUTBREAK 

www.outbreak.org 
Track the site that tracks diseases. According to 
Outbreak.org, there have been two cases of an¬ 
tibiotic-impervious, flesh-eating staphylococcus 
germ mutations in the United States in the last two 
years. And that’s the least of your worries. 

0 HAARP HOME PAGE 

w3.nrl.navy.mil/haarp.html 
Located near the village of Gakona in south central 
Alaska, the High Frequency Active Auroral Research 
Program (HAARP) is monkeying around with iono¬ 
spheric energy. The official site claims that the ex¬ 
periments are harmless. But the 3.8 gigawatts of 
power bouncing off the atmosphere have many 
environmental activists begging to differ. 


S MIND CONTROL FORUM 

i www.mk.net/~mcf 

In 1977, self-described American Psychotronics 
victim Ed Light was forced to take part in a non- 
consensual government mind-control experiment. 
His online personal accounts are remarkable. Read 
them before he’s “forcibly zapped” into taking down 
the evidence. 


Q BERT IS EVIL! 

fractalcow. com/bert/bert. htm 
Say it ain’t so. The site raises some convincing 
arguments connecting Bert with Mr. Hooper's un¬ 
timely death. If found guilty, the cone-headed pup¬ 
pet could receive 20-to-life. B 
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Comparing the Tried-and-True with the Net-and-New 


[sound off to Washington]# 
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OLD WAY 


[making the best burger]* 


O Looking for an alternative to the ubiquitous burnt summer-BBQ 
burger, i asked the chef at a local burger joint that features killer 
quarter pounders for his secret. 

©The C hef recommended super-high-quality Niman-Schell beef, 
lots of sharp Cheddar, grilled onions, and a searing-hot grill. 
©Bought the ingredients, gathered friends, fired up the grill, and 
got to ’cueing. 


Total time elapsed 

8 minutes researching, plus 
shopping and cooking time 


NET WAY 


Comments 

The burgers were awesome. 



©Net surfing, I found The BBQ Pit, with Barbeque Man, the 
Gourmand of BBQ (novaplaza.com/bbqman/recipes.shtml), where 
there were great tips, including directions for soaking wood chips to 
add flavor to a ’cue. There was also an intriguing burger recipe for 
something called Pepper Cheese-Stuffed Burgers. 

©Bought the ingredients, gathered more friends, fired up the grill, 
and prepared the stuffed burgers. Was easy: Put slices of store- 
bought Monterey Jack cheese with jalapeno peppers onto burger 
patties. (You can also use slices of normal cheese plus one-quarter 
cup of canned, chopped green chilies.) Grilled ’em. 


Total time elapsed Comments 

3 minutes Net surfing, plus shop- These were pretty darn good, too. 
ping and cooking time 



Tie, though the Net Way 
has an advantage if you 
don’t happen to know 
about a great burger joint 
where you can ask the chef 


■ FiMniMH am orqpiirp n Accip \/inpnr 

• 
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OLD WAY 


©So my friend, incredulous, said, “You mean you haven’t seen 
L’AwenturaP ” I hadn’t. So I checked the local video store. Too 
obscure, though the store had Blow-Up and Zabriskie Point , other 
Michelangelo Antonioni classics. 

©I called other video stores and finally found the movie at one of 
the chain’s branches. The price, I was told, was $3.33 plus tax for 
a three-day rental. 

©Reserved it and hit the road. 


NET WAY 


Comments 

For larger orders, when there's 
no rush, Reel might make more 
sense and eliminate the need 
for all that driving. On the 
other hand, you do have to 
spend at least twice as much 
and wait up to 10 days to 
watch the movie. 


www.yil.com 


©Tried Reel (www.reel.com) and searched for the title. 

©It was there, along with even lesser-known Antonioni films. The 
rental cost: $4.50. 

©The cheapest delivery charge—for delivery in 3 business days to 
10 business days—was $6.50. Quicker delivery would cost an extra 
$10 to $15. 

©Decided to save cash and time in spite of the drive; went to 
retrieve the on-hold video. 


Total time elapsed 

4 minutes surfing 



L' foven&ts ! 
® SS *s. 


Total time elapsed 

40 minutes checking and calling, 
plus another hour driving 


Comments 

The more obscure the film, the 
less likely it is that local stores 
will have it. 


s Old Way. The film was worth the trek, by the way. 
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NE THING I CAN’T UNDERSTAND ABOUT 
Americans —they wear tennis shoes when they are 
not playing tennis! In France, you always make 
sure you are ‘just right’ when you go for a walk. 
You’ll never know who you might run into.” 

My native informant on Continental Flight 05 5 is Flo, on her 
way to visit her parents on a semester break from the Rocky 
Mountains foreign-student mill where she is getting an MBA. 
The intestinal dispute I’m having with the airline’s chicken se¬ 
lection has made us friends—not right away, but by the fourth 
or fifth time I pass her seat on the way to the lavatory. 

We start talking about Flo’s experience as a Frenchwoman in 
the States. “My college offers a class to the foreign students called 
American Ways,” she says. “They tell us that you Americans are 
all superficial, that Americans say, ‘I’ll call you tomorrow,’ and 
they never do.” Trying to improve Franco-American relations, I 
respond: “Flo, Americans do that because we don’t like to hurt 
people’s feelings. Haven’t you ever given a made-up phone num¬ 
ber to a creep in a bar you were trying to get rid of?” 

Flo screws up her face. “Why would I do something like that?” 

I ponder that a bit later while waiting for my luggage at Paris’s 
Charles de Gaulle Airport. Gee, Flo, you might do exactly that 
on the Internet—give the guy a fake handle to give him the slip. 
And that’s only the beginning of what you’ll have to learn when 
the Internet hits big in France. Chat rooms, spamming, Hanson 
fan pages. On the other hand, I think while boarding the bus to 



After years of resistance 
to a mostly English 
Web, French users are 
beginning to look 
beyond their beloved, 
low-tech Minitel 

By Joel Lewis 


Illustration by Rowan B arne s ~ Murphy 


Paris, there are always those Jerry Lewis comedy sites, homages 
to the comedian who has become synonymous with France’s 
mystifying taste in U.S. pop culture. 

Since I’m on my way to a French Internet exposition, it seems 
as good a time as any to consider the odd relationship the French 
people have had with the online world. By the technological stan¬ 
dards of Western Europe and America, France is lagging behind 
the pack. Only 16 percent of French families own computers, com¬ 
pared with about 42 percent of American families. Only 3 percent 
of the French population uses the Internet, compared with about 
20 percent in the U.S. and 9 percent in the U.K. and neighboring 
Germany. Though other nations across Europe, particularly 
Germany, the Scandinavian countries, and the Benelux countries, 
have taken to the Internet with enthusiasm, France has resisted the 
Net’s lure. Fearful as always of losing turf to the Anglo-Saxon bar¬ 
barians, the French have long specialized in cultural and techno¬ 
logical protectionism, and the specter of the World Wide Web, a 
text-based medium whose text is more than 80 percent English, 
was enough for one French minister to declare it “a new form of 
American colonialism.” Bruno Oudet, president of the French 
branch of the Internet Society (ISOC), told The New York Times: 
“Until a few months ago, bringing up the Internet in official cir¬ 
cles would have been considered anti-patriotic.” 

But the rising tide of the Internet has reached France’s shores 
at last. This year, the number of French citizens subscribing to 
an ISP or accessing the Web from work is up 100 percent from 
last year; it now exceeds 1.5 million. Magazine kiosks are be¬ 
ginning to display French-language Internet magazines. Those 
ubiquitous Dummies books are stacked high in the Parisian li¬ 
braries alongside Balzac, Stendahl, and Robbe-Grillet. (The 
publishers kept the English word Dummies—DInternet pour les 

















Cretins doesn’t flow as nicely.) French 
president Jacques Chirac was widely 
ridiculed in the press last year for pick¬ 
ing up a mouse and asking an aide its 
purpose—shades of George Bush with 
a supermarket scanner. 

And yet, as the French said even be¬ 
fore Yogi Berra did, this is like deja vu 
all over again. 

All this Internet eclat comes at the ex¬ 
pense of one of France’s proudest tech¬ 
nological innovations. No, not the re¬ 
cent—and quite fabulous—2-franc 
self-cleaning street toilet, but Minitel. 

The cutely named Minitel is the small, 
clunky, dumb terminal used to access 
Teletel, the videotext network created in 
1980 by France Telecom and adopted 
in French households by the millions. 

(It has a keyboard but no mouse, which 
may help explain Chirac’s faux pas.) 

Though early American videotext experiments such as Knight- 
Ridder’s Viewtron crashed and burned in the ’80s, Minitel flour¬ 
ished in France, not least because the government so thoroughly 
subsidized it with a terminal-in-every-home crusade. With its 
home phone line and keypad, French Minitel enabled users to or¬ 
der everything from theater tickets to videotext sex—the equiva¬ 
lent of900-services, with numbers plastered all over Paris. Today, 
Minitel offers 25,000 online services to its 3 5 million users. In 1994, 


Tower of power: The Eiffel Web site shows off the best of wired France, 
but it remains to be seen how the Net will affect French life. 

callers made nearly 2 billion calls to the service, generating bil¬ 
lions of francs for France Telecom and its service providers. In 
short, Minitel is a national treasure. 

“I love the Minitel,” declares Georgiana Colvile, a professor of 
English Literature at L’Universite Francois Rabelais at Tours. “It 
sits next to the phone and is very reliable and easy to use. The 
Web? If I need to look at pictures, I can climb up the hill and watch 
the bad artists sell tourists paintings of Sacre Coeur.” 

Well, maybe oui, maybe non. Despite widespread affection for 
the reliable Minitel, many French are hearing the footsteps of 
the new technology. The Web’s graphical superiority and uni¬ 
versal standards can make Minitel seem old-fashioned, and even 
a protectionist nation such as France doesn’t want to be out of 


step with the rest of the world. Last 
August, French prime minister Lionel 
Jospin called for a “responsible infor¬ 
mation society” and pledged more 
than 1 billion francs (about $165 mil¬ 
lion) to wire schools, train teachers, 
fund start-up Internet businesses, and 
make print and visual media available 
on the Internet. The press chimed in, 
and expositions such as the one I’m at¬ 
tending were the result. Everyone be¬ 
gan predicting doom for Minitel. 
Despite the big Internet push, how¬ 
ever, it may be tougher than most 
Internet boosters realize to wean the 
French from their Minitel terminals. 

Minitel endures. Its operators cre¬ 
ated a Web site that offers down¬ 
loadable software that acts as a gate¬ 
way to Minitel through the Internet. 
Subscribers who access Minitel via 
the Internet pay a charge of about $2.95 per month in addi¬ 
tion to per-minute usage charges. 

And then there is the business argument. Minitel makes mon¬ 
ey. The Web, thus far, has proven a notoriously tough place to 
make a franc (not to mention a buck or a yen). As a result, the 
largest of the service providers—dubbed the Minitel Mafia by 
some in the French Internet industry—are reluctant to take their 
hefty revenues and invest in the Web. The French national rail 


system, SNCF, for example, receives more than 25 million bill- 
able online inquiries ayear over Minitel. “Switch to the Internet?” 
a SNCF spokesperson told the Wall Street Journal. “That’s like 
purposely trying to send our customers away.” 

As the millennium approaches, France Telecom appears to be 
sending mixed messages. Yes, it’s promoting the Internet But it’s 
also still developing Minitel. The next-generation terminals will 
supposedly offer Internet access without PCs—the Gallic version 
ofWebTV; perhaps, at a cost of about $500. The phone giant has 
also developed Minitel Photo, a rarely used technology that offers 
quality graphics that can be viewed on the most recentMinitel units. 
It is sometimes used by real-estate service providers and is a vast 
improvement over the usual menu of simple pictographs. 

As we pull into the center of Paris, I see that the Eiffel Tower 
has been wired. There is a giant computer keyboard made of rub¬ 
ber, a promotion by Packard Bell, plopped in front of the Espace 


French president Jacques 
Chirac was widely 
ridiculed in the press 
last year for picking up a 
mouse and asking an 
aide its purpose—shades 
of George Bush with a 
supermarket scanner 

































Eiffel-Branly. That’s a small exhibition plaza 
between the Tower and the Seine. Kids are 
running around the huge keyboard, using its 
props as a soccer goalpost. (World Cup is be¬ 
ing played in France this year.) Inside the 
Espace Eiffel is the Exposition Internet, the 
epicenter of “La Fete de I’lntemet,” France’s 
48-hour celebration of the joys of going on 
the Net, with or without Minitel. 

From Nancy, near the German border, to 
the industrial city of Toulouse in the south, 

French cities are hosting demonstrations, ex¬ 
hibits, and instruction—all funded by money 
provided in Prime Minister Jospin’s initiative. 

At the exposition, I am met by Anne Billard, 
a press rep for France Telecom. The compa¬ 
ny is using this expo to sell its Wanadoo Internet 
service, but it is a worried company these days. 

Not only does it have the Minitel/Web dilem¬ 
ma, but its monopoly on phone service was bro¬ 
ken up this January. In the past, French tele¬ 
phone service was abysmal. Phone installation 
could take up to a year, apartments with phones 
cost much more, and it wasn’t uncommon to 
meet a young Parisian in his or her early thir¬ 
ties who grew up without a telephone. All of 
this has contributed to a French culture that, 
unlike America’s, is not centered around the 
telephone. Some analysts have suggested that 
this is the single largest obstacle blocking the 
expansion of the Net 

The new telecom competition will mean bet¬ 
ter service for French citizens. But what will it 
mean for France Telecom, especially at a time 
when Internet service is exploding as a cultural and economic is¬ 
sue? Mme Billard—a young, attractive woman who seems over¬ 
whelmed by the huge crowds and camera crews—assures me that 
France Telecom’s bad old days are over. “You ask for a phone, you 
get it the same day!” she declares, almost smiling. She tells me that 
France Telecom provides T1 and ISDN lines and that the Wanadoo 
ISP handles 56.6Kbps modems. But what does the name mean? 
“Ah, it means, ‘I want to do the Internet,’ I suppose,” she says, with 
some doubt in her voice. 

On the main floor of the exhibition hall, there are dozens of 
computers set up to allow people to test out the Web. Dozens 
of perky assistants wearing “Internet: c’est @ vous” (“Internet: 
It’s for you”) T-shirts are helping people on their first journey 
into cyberspace. The crowd ranges from youngsters to pen¬ 
sioners to the French turbocharged version of the American yup¬ 
pie, the BCBGs (“bon chic, bon genre”). All of the people I speak 
to are surfing the Web for the first time; for many it is the first 
time they have ever touched a real computer. One older Parisian 
couple, Ibex and Emo Bumpas, say they are having a splendid 
time looking at a site devoted to the Normandy Coast, where 
they spend their Augusts. “But what would we do with a com- 


Twich 


INTERNET TERMS, GALLIC STYLE 

The Web is still the Web, in Paris or Cannes, 


linguistic pride and historically dis¬ 
missive of attempts to water down 
their language with Anglicized ter¬ 
minology, the French have created 
their own Internet vocabulary. These 
terms are in wide use throughout the 
Francophone world, including French 
Canada, but it remains to be seen how long 
they will hold up as more and more become 
familiar with common Internet protocol and 
phrases. This list is derived from various 
French Internet publications. 

browser = explorateur 
cookies = biscuits 
cool site = site branche 
e-mail * courrier electronique 
flame war = attaque verbaie 
Hypertext Mark-Up Language = 



puter?” asks M. Bumpas. Others state that 
they are happy with their Minitels. Only a 
few Parisians embrace the new technology 
wholeheartedly. Alain Courtade, a young 
man at the Expo with his family, seems thor¬ 
oughly charmed: “In a few years, this will 
all be second nature to my children. It is all 
but that’s about it. Possessed of a great ver 7 exciting. 

\ \ The highlight is a live pre- 

~ * sentation that requires that I 

I put on 3-D glasses. The 3-D 
I glasses are useful, as the main 
F actress has a body like that of 
F Star Trek’s Jeri Ryan. She is 
wearing a computer monitor on 
fierTiead, and inside that monitor is an im¬ 
age of her face. Through my mediocre 
French, I can make out the roughest outlines 
of her speech, which celebrates the wonders 
of the Internet. Broccoli-shaped globules, 
apparently representing communication, 
float all over the theater. Vive I’lntemet! 

On my way to the Metro station, I pass by 
the Eiffel Tower again. When that icon of 
Paris was completed more than a century ago, 
it symbolized the boldness of an industrial so¬ 
ciety that was just about to harness electrici¬ 
ty. Now it’s the online subject of one of 
France’s most popular tourist Web sites—a 
multimedia-drenched affair that includes a 
running count of the number of tourists who 
have made the trip to the Tower. 

Glancing across the Espace Eiffel plaza 
before I disappear underground, I see a kid 
booting his soccer ball straight at the keypad. An act of ag¬ 
gression or one of exploration? In other words: Can 35 mil¬ 
lion Minitel users be wrong? With French unemployment 
rates at near-historic high levels, there is some belief among 
the Net crowd that an Internet revolution would create thou¬ 
sands of new jobs and build an altogether new industry in 
dozens of Alices de Silicon across the nation. But despite the 
growth in online use and government support, there are still 
cultural and economic obstacles. In a country where many 
firms insist on handwritten cover letters so prospective em¬ 
ployers can have graphologists “analyze” applicants, will im¬ 
personal e-mail catch on? And with the high value-added tax 
(VAT) on computers, will people buy PCs as leisure items? 

So it seems that the French are cursed with being the first on¬ 
line culture on the planet: While many of us in the U.S. were 
struggling with DOS commands, the French were shopping on¬ 
line and flirting on chat fines. Now that the technology has 
shifted to the Web’s open standards, there is palpable resistance 
on the part of entrenched Minitel interests to abandon such an 
obvious vache-frique (cash cow) in favor of the monetary vague¬ 
ness of the Net. Is it shortsighted.. .or just French? Q 


in-box = corbeille d'arrivee 
lurking = maraudage 
out-box = corbeille de sortie 
search engine = moteurde recherche 
service provider = Fournisseur Internet 
snail-mail = courrier escargot 
Web = Web 


Joel Lewis teaches creative writing at Rutgers University/New Brunswick. His 
work has appeared in TimeOut New York and The New York Observer. 


Jerry Lewis Comedy Museum and Store www.jerrylewiscomedy.com 
MinitelWeb www.minitel.fr ♦The Eiffel Tower www.tour-eiffel.fr 
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(travel into history 

A refreshing educational and 
family-oriented travel guide 
from cable TV’s History Channel 
can help you plan vacations de¬ 
signed around historic spots. 
Type in a locale and get a whole 
trunkload of historic informa¬ 
tion, nearby lodging, and loads 
more. Want to stay in a hotel 
that's got some history of its 
own? The Historic Hotels pages 
will place you in the past (albeit 
at today’s prices); the featured 
hotel when we perused the 
pages was the Hotel Maison de 



Ville in New Orleans, an 1800s- 
era structure that once put a roof 
over the heads of both 
Tennessee Williams, who 
worked on A Streetcar Named 
Desire while sitting in the court¬ 
yard, and John James Audubon. 
You can also check out history¬ 


conscious events nationwide 
and make reservations online. 

www.historytravel.com 

(BUY THE RIGHT FUND 

Want to invest, but you’re not in¬ 
to buying and selling individual 
holdings? Mutual funds are just 
the ticket, and Money magazine 
tells you which ticket to buy and 
what kind of ride you can ex¬ 
pect. Using the Fund Finder, you 
can select factors important to 
you—such as expenses, per¬ 
formance, or risk—and then 
search 7,500 funds to find that 
match made in high-finance 
heaven. You can also discover 
which funds did best in 1997, as 
well as the Best 50 Stock Funds 
and Best 50 Bond Funds. 
www.pathfinder.com/money/ 
funds/index.html 

(TEACH KIDS PET CARE 

So you say you’re thinking 
about possibly getting the kids 
a dog? Walk them through this 
site first. Tour the site with any 
or all of three collie guides— 
Cody, Kelly, or Trouper—and 
learn important lessons on 
how to care for, love, and even 
grieve for a canine compan¬ 
ion. Safety, responsibility, re¬ 
spect, and even good citizen¬ 
ship come into play here. And 
a nice touch is all the photo 
portraits of youngsters with 


’ 




their dogs. It’s a sweet, valu¬ 
able site that can go a long 
way toward helping kids grow 
up right. 

www.howtoloveyourdog.com 


(UPDATE YOUR ALMANAC 

The Internet itself often seems 
to resemble one big almanac, 
but it’s nice to have a tried-and- 
true version of the form as a 
portable, stand-alone product. 
So the folks who have for years 
published the Information 
Please Almanac have 
put most of it online 
(meaning immedi¬ 
ate Oscars and 
sports results, so 
you don’t have to 
wait for the next 
print version to be 
released, some¬ 
time next year), 
along with tie-ins to 
current doings, dic¬ 
tionaries, quizzes, and 
more. It’s faster to use 


Investigate your 

ACHES AND PAINS 

You could go out and buy a med¬ 
ical text or home-care guide and 
spend a lot of dough, or spend a lit¬ 
tle less and get a CD-ROM that has 
a lot of illustrations but so-so con¬ 
tent. But why pay anything? The 
Columbia University College of 
Physicians and Surgeons Complete 
Home Medical Guide is as incredi¬ 
bly useful as anything you’re going 
to come across—and it’s free. You 
can use it to help in a self-diagno¬ 
sis orto gain more information con¬ 
cerning a condition or disease you 
suffer from. 
Choose from 
34 chapters 
and appen¬ 
dices cover¬ 
ing all com¬ 
plaints, from the tip 
of your uppermost fol¬ 
licle to the farthermost 
reaches of your tootsies, 
and read about the problem, 
its treatment, and its pre¬ 
vention. And there are 
simple but excellent il¬ 
lustrations. Less glitzy, me¬ 


dian the print edition, it doesn’t 
take up valuable comic-book 
room on your shelf, and, unlike 
most of the almanacs you prob¬ 
ably have, it’s been updated 
since the Carter administration. 
www.infoplease.com 
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Each month, we gather all the sites we 


think offer wonderfully practical services 


dia-sawy, and news-oriented than 
the Mayo Clinic’s Health 0@sis 
( www.mayohealth.org ), this has 
the weight and tone of authori¬ 
ty, and it could—possibly 
should—be your primary med¬ 
ical cybersourcebook. 
cpmcnet.columbia.edu/texts/guide 

(RHYME ANYTHING 

For poets, lyricists, and pun¬ 
sters enthralled by the vitality 
of English, here’s a brilliant, in¬ 
telligent rhyming dictionary 
from the computer Einsteins at 
Carnegie Mellon University. 
Type in a word, then select the 
kind of rhyme you want: a per¬ 
fect rhyme, a match for the last 
sound only, homophones, or 
other soundalike constructions. 
A ton of choices spills out, sort¬ 
ed alphabetically by number of 
syllables. We fed it eclipse and 
got nearly 50 suggestions for 
final-syllable rhymes, a few two- 
syllable matches ( ellipse , 



I equips, outstrips), and even mi- 
\ crochips as a three-syllable at- 
; tempt. An advanced search 
; function finds rhymes that are 
; closest in meaning. It’s great: 
; Don’t hesitate to alleviate that 
: rhyming weight, mate. 

| www.link.cs.cmu.edu/dougb/ 
i rhyme-doc.html 

BUY FOREIGN 
CURRENCY ONLINE 

We’ve spotlighted a couple of 
great currency converters in 
past issues, sites that take one 
form of money and show you 
what that translates into in oth¬ 
er countries’bills and change. 
But Direct FX goes one step fur¬ 
ther: You can order the foreign 
money online and have it de¬ 
livered to your door, an espe¬ 
cially great thing for folks who 
don’t have easy access to ex¬ 
change services or banks that 
handle foreign dough. It will 
also send you the equivalent in 
traveler’s checks, if you’d pre¬ 
fer. Though it claims it takes no 
commission, as other brokers 
do, there is a slightly steep 
$20 charge for delivery, and 
a minimum of $500 per order. 
But if you have nowhere else to 
turn and don't want to find your¬ 
self in a foreign airport trying 
to tip the cabbie with a $50 
American traveler’s check, it’s 
worthwhile. And if you prefer 



to fax your order, there’s a num¬ 
ber to call. 

www.foreign-currency.com 


(TIP THE RIGHT AMOUNT 

You’ve had your meal or given 
the bellhop your bag or just 
been dusted off by the barber- 
now the hard part: What to tip? 
Ten percent? Fifteen? Is $1 
enough? Is $3 too much? The 
Original Tipping Page lists the 
currently acceptable amounts 
for a number of situations, in¬ 
cluding: waiter or waitress, 15 
percent; coat check, $1; bus- 
boy, zippo; taxi driver, 15 per¬ 
cent; manicurist, at least $1. 
Tipping is not a science, but it 
can be a struggle, an embar¬ 
rassment, and occasionally a 
source of tension with cowork¬ 
ers and life partners. Avoid the 
hassle; use this site. 
www.cis.columbia.edu/homepages/ 
gonzalu/tipping.html 


KNOW YOUR 
RIGHTS OVERSEAS 

Let’s be honest: When you 
travel, one part of your mind 
is focused on the fun and frolic 
and cultural enrichment of your 
adventure...and the rest won¬ 
ders whether your journey is go¬ 
ing to make for a Midnight 
Express sequel. Anything can 
happen, and unless you’re lucky 
enough to have diplomatic im¬ 
munity, you’ll sleep better know¬ 
ing what you can and can’t do. 
So don’t be an ugly American: 
Check in with Judicial 
Assistance, from the U.S. State 
Department, to learn the basics 
of law in foreign countries as 



well as information about con¬ 
sulates that can help while 
you’re over there. 

travel.state.gov/judicial_ 

assistance.html B 

Send us news of your useful 
find! Write: useful@zd.com. 
And check our past picks at 
www.incrediblyuseful.com. 
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WHO'S YOUR 

FAVORITE 


MUSIC STAR? 


On July 15, Yahoo! Internet Life—in cooperation with 
the Intel New Music Festival—will present our first an¬ 
nual Online Music Awards. The awards, which will go 
to music-related Web sites, artists, record labels, and 
audio technology companies, will be selected by a pan¬ 
el of experts. But we also want your vote. Who are your 
favorite wired artists? Who has the best sites? The best 
sound clips for downloading? The best fan chat? Take 
a moment to fill out this ballot, selecting one artist from 
the Present column and one from the Past column, and 
then submit it. Results will be tabulated, and winners will 
be announced at the awards ceremony. 



THE BALLOT 


FAVORITE ARTIST 

(PRESENT) 

j TJTori Amos 
: -P Beck 
||y Garth Brooks 
i IB Paula Cole 
| ‘b Celine Dion 
Bob Dylan 
jjy Hanson 
Madonna 

| Marilyn Manson 
gyMetallica 
j ay Pearl Jam 
I |y (The Artist Formerly 
Known as) Prince 
! S3 Puff Daddy 

□ Radiohead 
jlpLeAnn Rimes 

□ The Rolling Stones 
I Cl Spice Girls 

HOther_ 


FAVORITE ARTIST 

(PAST) 

□ Kurt Cobain/Nirvana 

□ Jerry Garcia/The Grateful Dead 
ilyjjimi Hendrix 

□ Janis Joplin 

□ John Lennon/The Beatles 
TlBob Marley 

'OEMs Presley 

□ Tupac Shakur 

□ Biggie Smalls 
CfFrank Zappa 

"QOther_ 


THE RULES 


Fill out this ballot the electronic 
way—it’s online at mm.yil.com/ 
muslcpoll —or the traditional way, by 
checking your choices, clipping the 
ballot, and sending it via snail-mail to 
this address. The deadline is July 8. 
Surfer’s Choice Award 
Yahoo! Internet Life 
One Park Avenue, 16th Floor 
New York, NY 10016 


...AND WHO'S THE 
BEST UNSIGNED ACT? 


In addition to helping music fans stay abreast of the movements of their fa¬ 
vorite established stars, the Net can help spring bands that haven’t yet been 
signed to contracts. That’s one of the guiding philosophies behind the Intel 
New Music Festival, which asks bands to submit their demos electronically 
and then posts the results so the world can hear. In the past, acts such as 
Swervedriver, Starling, and Anna Egge have been signed after their perfor¬ 
mances at the festival; this year, the event’s organizers want fans to vote. 
Go to www.intelfest.com/vote, review the sound clips, see the shows if you 
happen to be in New York (we’ll be there, too), and then cast your vote. 
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Visit us on the Web to discover 
special subscription savings offers. 
Plus get details on your FREE CD-ROM. 
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FOR THE 25 MILLION PEOPLE WHO CAN’T USE A STANDARD 
MOUSE, KEYBOARD., OR MONITOR, MUCH OF THIS GEE-WHIZ 

PROGRESS ON THE WEB ISN’T PROGRESS AT ALL-THOUGH 

THE TECH INDUSTRY IS SLOWLY DOLING OUT SOLUTIONS 


I | or most of us, the World Wide Web is opening 
t new doors to exciting places every day. But for 

at least 10 percent of the population, the latest 

II technological advances are just as quickly slam¬ 
ming doors shut. Geoff Freed at the Corp. for 
Public Broadcasting/WGBH National Center 
for Accessible Media (NCAM) estimates only 

about 1 percent of Web sites are completely accessible to peo¬ 
ple with visual, hearing, and mobility problems. 

Imagine surfing the Web but not being able to use pages 
that contain tables, pictures, or image maps (large graphics 


that require you to click around in order to navigate through 
a site). What if the columns were scrambled so they didn’t 
make sense? Welcome to the frustrations of the blind and 
visually impaired who use screen-reading equipment, which 
reads screen contents aloud. 

Bob Harris, a blind employee of the Environmental 
Protection Agency in Chicago, says he hits so many snags when 
he tries to surf the Net using Netscape Navigator and a set¬ 
up that translates a screenful of type into a small, refreshable 
braille display that “after a few tries, the Net and I end our 
connection.” According to Curtis Chong, director of tech- 



used 
Cente 
for, among other 
things, printing. W?b 
pages. It produces 
pages with braille on 
both sides. 

















CHRISTOPHER REEVE 

MANY BUS I NESSES ARE 

RE A LIZl NS IF.YOU 

3RING A DISA8LED 
PERSON INTO THE WORK¬ 
PLACE ... A TREMENDOUS 

CH ff%CUR S, a NO- 

EVERYONE IS RAISED 
IIHIt a H IG H ER LEVEL 
3ECAUSE THEY REAL- 

I ZE HOW MUCH MORE 
CAN BE ACCOMPLI SHED. 


iopment of assistive technology and e 


nology for the National Federation of the Blind (NFB) in 
Baltimore, Maryland, almost half of all Web sites cannot be 
used by the blind. “The task of using the Internet for a blind 
person is not something that is done with ease,” says Chong, 
who is blind and uses the Net regularly with screen-reading 
software. “You have to be a very sophisticated computer user 
to get a benefit from the Internet.” Web access for the b li nd 
doesn’t come cheap, either: A typical screen-reader setup costs 
$1,200, and a braille display setup starts at $3,000. 

Those with limited or no use of their hands, who can’t use 
keyboards or mice even when that equipment has been altered we can’t just leave 20 percent of the population out.” $econd, 
in size or shape, have fewer complaints. Many use voice-recog- he says, there is an increase in laws such as the Americans with 


nition software starting at $150 that 
lets them control both Mac and 
Windows applications with spoken 
commands. Navigation isn’t as much 
of a problem for these users: To use im¬ 
age maps or frames, for example, they 
can move the cursor slowly to where 
they want to click or ask the software 
to pop up a numbered grid over the 
screen that lets them zoom in gradu¬ 
ally to the area they want to click. 

Jim Anderson, a quadriplegic and 
county attorney in the Rockport, 
1 1 Texas, state prosecutor’s office, is hap- 
! py with using voice-recognition soft- 
l ware but sees room for improvement 
in his access: “One of the biggest 
problems I have with the Internet is 
frames. There’s no easy way to tog¬ 
gle between the frames yet.” 

The keyword here isyet. Just as the 
rise in popularity of graphical inter¬ 
faces was a disaster for users of assis¬ 
tive technology—leaving them un¬ 
plugged until their products caught up 
with the market and offered access to 
Windows and Mac software—so has 
the advent of new Web technologies 
left many users back at Square 1. The 
lurching pace of progress is nothing 
new to users of assistive tech. 

WHO'S TO BLAME? So who’s 

at fault? Web developers? Makers of 
assistive-technology products? The competitive realities of 
the software business? All of the above. But hope is in the air, 
thanks to academic and government groups that are advanc¬ 
ing awareness and promoting change. 

On the whole, says Dr. Gregg Vanderheiden, director of the 
renowned Trace Research & Development Center at the 
University of Wisconsin, the computer industry is “all over 
the map” on accessibility. But he says more is being done for 
two reasons: “First of all, it’s becoming increasingly clear that 
as computers move into employment, education, and daily fife, 


STEPHEN HAWKING 


i HAVE IMMEDIATE ACCEf 
TO THE INTERNET AND 

E-mail wherever i am. 

MUST BE ONE 0$THE 

MOST CONNECTED PEOPLE 
IN THE WORLD. MY BODY 
MAY BE STUCK IN THIS 
CHAIR, BUTlWITH THE 
! NTERNET MY MIND CAN 
GO TO THE ENDS OF THE 
UNIVERSE 


anywhere using a wireless global telecom system and a 
notebook computer specially modified for him by Intel. 
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With its image map and 
lack of text links, Vibe's 
home page leaves blind 
users’ screen readers 
out in the cold. Users 
surfing sans mouse, 
however, can use voice- 
recognition software 
such as DragonDictate 
to control cursor move¬ 
ment and mouse-clicks 
with verbal commands 
such as “Mouse Up,” 
“Page Down,” and 
“Mouse Grid’’—shown 
here—to zoom in to the 
area they want to click. 


Some sites, such as 
that of The New York 
Times, make up for 
their use of image 
maps by also offering 
a text menu that 
screen readers 
can decipher. 



the design guidelines. In fact, HTML 4.0 requires you to in¬ 
clude the options that screen readers can translate if you want 
the page to be a true HTML 4.0 document. 

And the W3C isn’t alone in its efforts: The NFB, the NCAM, 
the Trace Center, and similar groups have all posted links to 
guidelines for making Web pages accessible. The NCAM and 
the Trace Center are working closely with the W3 C program, 
as are a number of big companies, including Microsoft. 
Microsoft is “both one of the companies doing the most and 
one of the companies under the most pressure to do work,” 
says Vanderheiden. 

ONE STEP FORWARD, TWO STEPS BACK 

In February, after admitting that Microsoft has been slow to 
make its products accessible, its CEO, Bill Gates, announced 
that he had named an executive to monitor development to 
ensure the products are more accessible. 

But the company has some catching up to do: Internet 
Explorer 4.0, for example, shipped with fewer accessibility 
features than its previous version. Not only didn’t it work 
with screen-reading software, but it also rendered the desk¬ 
top useless for the visually impaired. Says Gates, “Even 
though we were able to very rapidly turn around and in 30 
days ship version 4.01 that solved those problems, it defi¬ 
nitely sent the wrong message.” According to Dan Rosen, 
general manager for new technology in Microsoft’s research 
department, the company will eventually incorporate speech- 


Disabilities Act and the Telecommunications Act of 1996, 
which require companies and public facilities such as schools 
and libraries to make workstations and telecommunications 
equipment accessible to everyone. The ADA is the most sig¬ 
nificant legislation in U.S. history for people with disabilities 
and is being reinforced by the promotional work of influen¬ 
tial people, including Christopher Reeve. In late April, the 
Senate Labor and Human Resources Committee held hear¬ 
ings prior to revising and extending the Technology-Related 
Assistance for Individuals Act, which allocated $34 million an¬ 
nually for states to promote assistive tech. Testifiers called for 
increased funding and warned that the disabled may other¬ 
wise fall behind in tech skills, further increasing the high un¬ 
employment rate in that population. 

The Web Accessibility Initiative for the World Wide Web 
Consortium (W3C), the international body that sets the com¬ 
mon standards for the World Wide Web, released the first work¬ 
ing draft of its HTML guidelines last month, calling for Web 
developers to make pages accessible to assistive technology by, 
among other things, providing alternative text for all images and 
image maps, and making sure image map information is acces¬ 
sible and keyboard-navigable. Its site even provides sample 
HTML code for accomplishing these things. The W3C also built 
features into HTML 4.0 that make it easier to follow many of 


Jeri Clausing writes for The New York Times’s Cybertimes. 
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in either Windows 98 or Windows NT 5.0. 

Microsoft isn’t the only software developer feeling the pres¬ 
sures of a competitive market. Development of voice-recog¬ 
nition software, which was once used primarily by mobility- 
impaired users, is now driven by its mass appeal. Ted Kempster, 
technical support manager with Dragon Systems Inc., one of 
the companies that pioneered voice-recognition software, says 
| there is a struggle in the field over whether to release products 
quickly for the mass market—or perfect them first. 

Dragon, according to Kempster, now focuses on the mass 
1 market over what was once its main market: people unable 

i to type for reasons varying from birth defects to repetitive 

I stress injuries. Although its first product, DragonDictate, is 

| still largely hands-free, its latest, NaturallySpeaking, is not— 

though further accessibility development is planned. “Those 
of us with personal connections to our disabled customers are 
! real cheerleaders for maintaining that access,” he says. “But 

| there a lot of people who would like to see us focus on sell¬ 

ing a million, what’s going to sell to the most people and serve 
the most people well.” 

The company recommends DragonDictate to disabled users, 
but some users are still left out of the loop: those with cerebral 
palsy, for example, many of whom have both limited motor con¬ 
trol and voice patterns that the software has difficulty under¬ 
standing. The older product is also slower and clumsier to use, 

I requiring that you pause between each word rather than speak 

! naturally. Says user Jim Anderson, “NaturallySpeaking doesn’t 


give you as much control [as DragonDictate does] over screen 
content. It gives access to menu commands, but doesn’t un¬ 
derstand commands like ‘Mouse Down’ and doesn’t have 
MouseNudge, a command that lets you nudge the cursor with¬ 
in the pop-up grid.” 

The NFB’s Chong says the assistive-tech market’s heroes are 
the small companies such as Henter-Joyce, the developer of 
JAWS for Windows screen-reading software, that remain com¬ 
mitted to adapting their products constantly to help their users 
gain access to the latest technological advances. 

WEB DESIGNERS CAN MAKE A DIFFERENCE 

Says Chong, “If you don’t understand accessibility or don’t 
think that a blind person is ever going to read your page, you’re 
going to make it as glitzy as possible.” But using any of the raft 
of currently released guidelines, designers can take simple steps 
to ensure compatibility with assistive-tech products. 

Though the use of the ALT text attribute, which lets a page 
designer identify a graphic in a way a screen reader can under¬ 
stand, is on the rise, lack of access to pictures is not the basic 
problem. Image maps are perhaps the biggest roadblock: Sites 
that use them as the sole entry point and navigation device can¬ 
not be accessed by users of screen-reading software. Some sites 
are using an effective workaround: The New York Times, for ex¬ 
ample, uses a large 
image map but al¬ 
so offers a text 
menu below it. 

Will Webmasters 
heed the new 
guidelines and ini¬ 
tiatives? “We are 
very optimistic 
about it because 
[the W3C is] very 
large and it has the 
participation of 
some very impor¬ 
tant people,” says the NCAM’s Freed. But trying to keep up 
remains a daily struggle for users. Says Chong: “Every time 
we hear about progress, my first reaction is, My god, what 
accessibility problems are we going to run into now?” 

“I try saying, ‘It’s doable and I can handle it,’ but, if the truth 
be known, it’s getting harder and harder,” says the Environmental 
Protection Agency’s Harris. £5 


CPB/WGBH National Center for Accessible Media (NCAM) 
www.wgbh.org/wgbh/pages/ncam 
National Federation of the Blind (NFB) www.nfb.org 
Trace Research & Development Center 
trace.wisc.edu 

Americans with Disabilities Act www.usdoj.gov/crt/ada/adahoml.htm 
Telecommunications Act of 1996 www.fcc.gov/telecom.html 
Web Accessibility Initiative www.w3.org/WAI 
HTML 4.0 Specification www.w3.org/TR/REC-html40 


HOW ACCESSIBLE IS YOUR SITE? 

One simple way to tell how accessible a Web site 
is is to visit Bobby (www.cast.org/bobby). There 

you can type in the URL of any site and select a 
browser you would like to view it through virtu¬ 
ally, and soon you will see the page in question 
appear with marked-up symbols, notations, and 
a brisk, efficient report at the bottom of the page 
indicating which items or tasks on your page will 
cause problems. 
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“When the going gets weird, the weird turn pro.” - Dr. Hunter S. T 

fter childhoods spent as unwilling captives on family trips to 
Disney World, the Grand Canyon, and other tourist meccas, 
I Doug Kirby, Mike Wilkins, and Ken Smith have spent the 
ilpast decade and a half seeking out the oddest and most off¬ 
beat attractions America has to offer. When Kirby, Wilkins, and 
Smith hit the road, they’re not looking for long lines or breathtak¬ 
ing vistas. They’re looking for gigantic Paul Bunyans, alligator farms, 
and even the world’s largest ball of twine (17,400 pounds in weight 
and 12 feet in diameter). And they’re looking with you in mind. 

In 1984, in the formative years of the Net, the three men began 
to chronicle their sightings of the weirdest and wackiest in tourist 
America for a fledgling Web site that later became HotWired. This 
Hypertour was such a success that the trio began to think about cre¬ 
ating its own Web site. Roadside America hit the Web in Septem¬ 
ber 1996, and from the start it has done what its creators wanted it 
to do, serving as a kind of a roadside attraction on the information 
superhighway, an idiosyncratic, whimsical, somewhat obsessive site 
that diverts traffic from traditional online destinations. 

The Web is full of travel stories. Lots of intrepid road warriors 
have posted tales and supplemented them with images. But no one 
has documented, in such an extensive and professional way, the 
truly bizarre roadside attractions that seem to proliferate in every 
nook and cranny of the United States. “We try to have a payoff on 
every page, a reward for every click,” says Wilkins, who works as 
a money manager and author when he’s off the road. 

Visitors who enter through the site’s front door are greeted by a 
clickable postcard proclaiming “Greetings from ROADSIDE AMER¬ 
ICA.” Emulating an actual roadside attraction, the site offers a Wel¬ 
come Center, a good place for first-time visitors to get their bear¬ 
ings. From there, it’s only a single click to the world’s largest buffa¬ 
lo, the world’s largest cow, a patriotic pig—and the dozens of other 
tourist attractions beyond those three. 

Roadside America has some organizing principles. The Roadtunda 
offers a clickable map of U.S. states, so visitors who are planning a trip 
through a certain state can find some attractions there. But Roadside’s 
creators are dedicated to the concept of the Hypertour, which dis¬ 
courages linear thinking. Roadside doesn’t aim to be overpackaged or 
hyperefficient. And it’s not. It’s akin to a meandering journey along a 
scenic blue highway, rather than a see-nothing blur of a drive along an 














www.roadsideamerica.com 


The Roads Less Taken 

Founded in 1996 by inveterate travelers with 
an eye for the absurd, Roadside America uses 
hypertext technology to tour the country. 
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A bit of structure amid Roadside America’s There are travelers, and 

chaos: Enter a state creators are happy to then there are trav- 

and Roadside America take your suggestions elers —this special sec- 

will call up the oddest for odd destinations tion is for hard-core 

it has to offer. and attractions. Hypertourists only. 


the three men seem to have pretty normal domestic lives. 
Kirby and Wilkins are married, and their wives occasionally 
accompany them on the road, though not on the intense 
Hypertours. Smith is a bachelor (“the last deranged bache¬ 
lor,” according to Kirby). All three men share a passion for 
the bizarre, a love for a caffeine-fueled road odyssey, and an 
appreciation for a truly well-done attraction. If a roadside cre¬ 
ation is poorly done, corporate, or just prefab nostalgia, Road¬ 
side will say so. This quick-to-judge tone throws some visi¬ 
tors, who have called the creators “sarcastic jerks.” 

Sarcastic jerks or no, the three men have hit on something 
big. Roadside America gets about 300,000 page views per 
month, and though it has hundreds of pages online, the cre¬ 
ators say this is only about 20 percent of the material they’ve 
collected. Their ultimate goal is to “unravel the massively 
complex code that comprises the tourism landscape,” Kirby 
says. “OK, so maybe it’s slightly less important than the 
Human Genome Project, but it’s a lot more fun.” In addi¬ 
tion, Roadside America has spawned a few side projects, 
including a book version of the content and a Smith-penned 
volume titled, Raw Deal: Horrible and Ironic Stories of For¬ 
gotten Americans. Between work and road trips, the crew 
doesn’t seem to have much leisure time, but Smith doesn’t 
seem to mind. “It fills all those extra moments you’d spend 
having a real life,” he says. “Without Roadside I wouldn’t 
know what to do with myself.” 

Like many of the best Web sites, Roadside America is a labor 
of love. “We make some money, but plow it back into the proj¬ 
ect,” Kirby says. Recently, Roadside’s creators have begun talks 
with potential advertisers. “We gotta pay for gas somehow,” 
Smith says. But the main priority remains the content. Thanks 
to e-mail feedback from users, the Roadside team has learned 
of new places to visit and received updates about some of its 
favorite attractions. “Several visitors just let us know that the 
Tragedy in U.S. History Museum in St. Augustine, Florida, 
which featured Lee Harvey Oswald’s bedroom furniture, has 
closed, its contents auctioned off,” says Kirby glumly. “But,” he 
adds, perking up, “a new conspiracy museum in Dallas thrives!” 

Kirby says he never tires of the road because there’s always 
something new to see: “Just when you thought you’d seen it 
all, up crops a Museum of Menstruation or a King of Toilet 
Seats.” Wouldn’t an occasional trip to a national park or a lazy 
afternoon alongside a river be a nice change of pace? “It’s not 
that we don’t like nice streams, but we don’t have any time,” 
Kirby explains. “We’ll have time to visit national parks when 
we’re older,” adds Smith. “Anyone can appreciate the Grand 
Canyon,” he says, “but it takes effort to see the beauty of a 
crater or an alligator farm.” 

After hundreds of thousands of miles, countless fill-ups, 
innumerable drive-through burgers, and dozens of frantic 
searches for an ATM, what have these men learned about 
America? “There’s no embarrassment here,” Kirby says. “Any¬ 
thing is fair game,” Smith says. B 


eight-lane interstate. “To plot a tour, people have to get out a ; 
paper map and draw dots on it,” says Kirby, who doubles as the : 
creative director for AT&T’s corporate Web site. Roadside also j 
encourages strange associative links. For example, a statue of the j 
Jolly Green Giant (www.roadsideamerica.com/attract/MNBLUjolly.html) i 
links to a giant statue of a urinating ox. “One pees and the other : 
sells peas,” Wilkins explains. 

Not every roadside attraction pans out. Some aren’t well ; 
managed. Some aren’t well conceived. But there are enough : 
bizarre projects punctuating America’s blue highways to make : 
the project worthwhile. Who could have dreamt anything as j 
strange as Carhenge, a set of automotive monobths in Alliance, ; 
Nebraska? And who could have delivered a summary of the ; 
attraction as informative and irreverent as Roadside Ameri- ; 
ca’s—only about 40 percent of those who visit Carhenge, the ; 
online visitor learns, have even heard of Stonehenge. The spe- j 
cialty areas are also delightfully off-kilter. Roadside Ameri- : 
ca’s Pet Cemetery catalogs the remains of celebrity animals. : 
Celebrity animals? Well, there’s Smokey the Bear II, the sue- j 
cessor to the famous forest-fire-fighting bear. When he died, j 
the Park Service didn’t know what to do with his body, so it : 
burned the corpse. 

Smokey II isn’t the only morbid entry in Roadside America’s i 
guidebook. As the site illustrates, much of American tourism j 
revolves around death. When Wilkins recently attended an : 
Internet conference in Palm Springs and learned he was only i 
half a mile from Sonny Bono’s grave site, he snapped some : 
quick pictures and wrote the site up for Roadside. 

For people who spend so much time in pursuit of the bizarre, ; 



Michael Shapiro, author o/NetTravel: How Travelers Use the Internet, 
wrote about wired adventurers in our June ’98 issue (page 88). 


TO FIND OUT HOW TO RENT A CAR ONLINE SO YOU CAN VI 


IE ATTRACTIONS IN THIS STORY YOURSELF, SEE “Y-LlFE SlTE TEST! RENTING A CAR” ON PAGE 102. 
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Finding Old Friends 
in Unexpected Places 

www.clark.nel/pub/pribut/chess.html 

C hess on the Web has proven 
more than a lumbering logis¬ 
tical game for Steven Pribut, in 
Rockville, Maryland. It has con¬ 
nected him with friends old and 
new. In a virtual chess match, he 
came across a chess buddy in New 
York whom he hadn’t seen in.*' 
more than 16 years; they now cor/ 
respond almost every day. “Even¬ 
tually we’ll probably see e&ch 
other in real life so he can beat me 
in person again,” says Pribut, who 
also plays chess via e-mail*’with a 
new friend in England. / 

Promoting a 
Lifesaving Diet 

www2.rpa.net/~rcfisher / 

B attling her husband’s heart dis¬ 
ease meant a reorganization of Rosemary Fisher’s kitchen- 
She helped him/control the threat by changing the family 
diet. Then sb,Z fought a severe medical problem of hot- 
own—osteoporosis—with a combination of recipes. The 73- 
year-old nutritionist from Rochester, Neiv 
York (left), has written four books about 
healthy eating, and she donates all the 
proceeds to charity. Now she’s got a Wyb 
site, too. “I just want to share what I hajve 
learned and experienced with others :so 
they have the same chance I did For 
increased health and happiness,” she says. 

Remembering Beloved Pets 

www.in-memory-of-pets.com 

To mourn the death of his beloved cocker 
I spaniel, Candy, last year, John Mingo cre¬ 
ated a Web site to keep her memory alive. 

The Belmont, New Hampshire, man 
soon found he wasn’t the only bereaved 
pet lover online. His site grew into In 
Memory Of, a virtual bereavement group 
where users pay homage to their pets by 



Amid all 

the hoopla, some 
ordinary people are 
doing extraordinary 
thing^ online 


NAPOLI 


sharing their stories. He also lists 
resources for pet lovers who have 
suffered a recent loss. “Thanks for 
giving us a place where we know 
others understand,” writes one 
visitor in the guest book. 

Fostering Creativity 
Across Continents 

www.geocities.com/Athens/6915/index4.htm 

A thens Avenue is a mythic 
place where poets gather to 
\ share their muses—and dissect 
them. The Poetry Circle, started 
iri*-J996, was formed by six writers 
from Detroit, Michigan, to Mel¬ 
bourne, Australia (Jennifer Ley of 
New York is pictured below). 
After they meet online on the 
Avenue to critique one another’s 
work, they ‘post their finished 
. pieces there, letting them reach a 
wider audience*. 




Has the Net made an impact cm you? E-mail us at t0uched@zd.com. 



than they could with print journals. They 
also offer tips on how to start your own 
virtual literary colony. “We’ve cultivat¬ 
ed a supportive environment for 
poets—in spite of what can sometimes 
be a dehumanizing medium in which 
to work,” says founder Doug Tanoury. 


A Personal Take on Autism 

www.paulbunyan.net/users/cbsolson/B0lson1 

I don’t mind being autistic,” writes Bradley Olson on his 
home page, where he offers an audio “hello” to site visitors. 
“It’s part of who I am.” The 20-year-old Special Olympian, 
who is studying computers at Northwest Technical College 
in Bemidji, Minnesota, takes a personal look at the disability 
he was diagnosed with at 18 months. Besides local links and 
information about autism, Olson shares his interests in 
music, volunteerism, and the three Web rings he man¬ 
ages: one on special-needs kids, one on autism, and a 
third on angels. Q 

Lisa Napoli writes for The New York Times !r 
Cybertimes (WWW.nytimes.com). 
















T hough I write about personal computers for a living, 
I’ve never owned one. I live in a small studio in 
Manhattan’s East Village, where keeping a Pentium 
tower and a 17-inch monitor would prevent me from 
opening my front door, much less my sofa bed. Since I’m giv¬ 
en to punctuating my sentences at parties late Saturday nights 
with remarks like, “E-mail me” or “Did you read the movie 
review on Sidewalk?” I spend a lot of extra hours in my office. 


Needless to say, I longed for Internet access at home—but not 
with a desktop, thanks. 

Then, in October 1996, along came WebTV The set-top 
box device connects to your television, much like a VCR, and 
provides Internet access right on the tube. It seemed as though 
Internet access had moved out of the office and into the liv¬ 
ing room. Everyone with a TV and a couple hundred bucks 
to spare could become as wired as Bill Gates. Gates himself 
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liked it so much he bought the compa¬ 
ny. In August 1997, his Microsoft Corp. 
acquired WebTVNetworks. It has since 
released a second version of the device, 
WebTV Plus (Microsoft has also bun- 
dled WebTV Plus software with 
Windows 98). Sold for $199 (including 
keyboard), the box is manufactured by 
Sony, Phillips, and Mitsubishi. Between 
the original model, now dubbed 
“Classic,” and the new Plus system, 
WebTV boasts more than 300,000 users. 

Make that 300,000 and one. I resisted 
buying WebTV Classic, and I’m happy 
I did. The first version of the set-top box 
displays annoyingly long and blurry 
pages, doesn’t allow downloading, and 
has a slow modem. At $99, it’s much 
cheaper than a PC, but it is more of a 
toy than a replacement for the comput¬ 
er. Luckily for all us studio dwellers, 
WebTV Plus is something else. A 
56.6Kbps modem ensures adequately fast 
Net connections, and the new device ad¬ 
mirably replicates the functionality of a 
Web browser. On the downside, read¬ 
ing text longer than 20 words still re¬ 
quires that you scroll maniacally to get 
to the end of an article, and some of the 
smaller fonts are still hard to view. 

Fonts, Kbps—this doesn’t cut to the 
heart of WebTV’s appeal. This does: You 
can view television and the Net simul¬ 
taneously. By pressing View on the 
WebTV remote control, users can rotate 
among three viewing modes: television- 
only, Internet-only, and picture-in-pic¬ 
ture (WebPIP). WebPIP is true integra¬ 
tion of the two mediums—this mode 
allows WebTV users to watch Monday 
Night Football (in the lower-right-hand 
comer of the TV screen) and seek out 
sport statistics on the Net (on the rest of 
the screen) at the same time. 

WebTV also attempts to blend the 
two mediums via “Crossover Links.” 
These hot links appear as “I” icons on 
the bottom of the screen (see sidebar, 
right) while you’re watching television. 
If a TV show or commercial offers a 
Web address, the “I” icon will pop up 
and provide a link to the site. 

Of all the services WebTV offers, cus¬ 
tomizable online listings are perhaps the 
most developed. These listings (accessi¬ 
ble in PIP mode) let you retrieve local 
information, such as weather updates, 
movie show times, and restaurant ad¬ 
dresses. WebTV Plus can be pro- 



MAKING WAVES 
ON WEBTV 


B ouncing onto TV screens this season: inter¬ 
active Baywatch. In a broadcast first, the final 
three episodes of this season were “Internet en¬ 
hanced” for WebTV subscribers and Windows 98 
beta testers. During the broadcast of the show’s 
three-part May finale, more than 20 Web hotlinks 
(transparent “I” icons that popped up on the TV 
screen during the show) provided viewers with on¬ 
line access to behind-the-scene pinups of the cast, 
character profiles, and purchasable Baywatch goods. 

Though a Web-enhanced Baywatch may not qui¬ 
et skeptics of interactive television, the technolo¬ 
gy continues to pique the interest of network pro¬ 
ducers. Show creators at E! Entertainment 
Television are so tickled by the new technology 
that they’re Internet-enabling the movie preview 
show Coming Attractions. This summer, WebTV 
users will be able to watch the program and ac¬ 
cess online filmographies, movie reviews, and on- 
air contests simultaneously. E! Entertainment 
Television also plans to transmit some of the 
Internet-enabled content via its broadcast signal. 

One of the big networks has also taken a crack 
at interactive programming. Since early May, NBC's 
in-house group Digital Productions has been of¬ 
fering a Web-enhanced version of the sketch- 
comedy show Saturday Night Live. The enhanced 
programming permits WebTV subscribers to access 
SNL chat rooms, online polls, and games based on 
the program’s characters as sketches unfold. 

Three months ago, “Web-enhanced television” 
was little more than gimmickry. In the next six 
months, expect change. Others lining up to become 
WebTV partners include: The Food Network, Home 
& Garden Television, TriStar Pictures, Walt Disney 
Attractions Television Productions, and The 
Weather Channel. —RobBernstein 


grammed to download updated infor- s 
mation automatically every night to your | 
hard disk. There’s also a dedicated on- | 
line television listing that works like a | 
linkable TV Guide (available up to two > 
weeks in advance of show times). But for 
AOL users who are concerned about los¬ 
ing the opportunity to rant endlessly 
about their favorite shows, perhaps the 
most appealing function of WebTV Plus 
is the comprehensive Chat function. 

As you’d expect, the content WebTV 
emphasizes is TV-oriented. I was happy 
to see that several of my favorite Web 
sites, including E! Online and MSNBC, 
are content partners with WebTV; a sin¬ 
gle click on the remote’s Home button 
puts you in Internet-only mode and takes 
you to the WebTV home page. There, 
daily stories and links provided by con¬ 
tent partners are displayed. If you want 
to go somewhere else on the Net, you’ll 
have to hit the Go to button and type in 
the Web address. 

If unrestricted Web linking is a concern 
of yours, however, WebTV Plus comes 
with two levels of security, SurfWatch 
and Kid Friendly, both of which prevent 
your charges from seeing sites unsuitable 
for them. For adults, WebTV supports 
Netscape’s encryption protocol Secure 
Sockets Layer, the best thing we have so 
far to enable creditcard numbers to trav¬ 
el safely over the Net. WebTV Plus also 
offers a smart-card slot (still unusable) 
for what it foresees as the future of se¬ 
cure shopping over the Net. 

Another big draw of WebTV, of 
course, is its e-mail service, so it’s heart¬ 
ening to report that the service works 
fine, although the small keyboard takes 
some getting used to. And there’s plen¬ 
ty of storage in this litde box. The sys¬ 
tem’s 1.1 GB internal hard disk lets you 
save e-mail, and the “Favorites” folder 
has enough space to bookmark about 
600 Web sites for quick retrieval. 

Fans of Netscape Navigator or 
Microsoft Internet Explorer may have a 
hard time getting used to WebTV Plus’s 
own built-in browser, but the company 
claims that it can read any site that 
Navigator 3.x or Internet Explorer 3.x 
can. That means you should be able to 
read virtually any site on the Web, 
though most will obviously not have been 
“enhanced” for easy reading on the 
WebTV screen. And many of the plug¬ 
ins you get with continued on page 115 
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Each month we send experts in various fields 


to seek out the best the Web has to offer. 


DOPPLER DOT NET. Weather enthusiasts 
can now tap the precision of selected 
Doppler radar sites nationwide to track 
the latest tornadoes. 
www.doppler.net 


But first, a quick look at what’s hot this month 


Is that twister headed for Kansas? Find out 
now at www.doppler.net. 


CULTUREFINDER. Feeling culturally de¬ 
prived? This multicity guide for arts 
lovers features interviews, performance 
schedules, and all the forums you need to 
express yourself artistically. 

AOL Keywords: CultureFinder 

REAL ESTATE CENTER. Besides the basics 
of finding, renting, and buying a home, 
AOL’s prime location also provides 
mortgage, tax, and financing facts. 

AOL Keywords: Real Estate 






N2K ENCODED MUSIC. This multigenre 
music hub’s new face provides easy ac¬ 
cess to news, features, torn - dates, and 
artists’ pages—all from its stylish, un¬ 
crowded front page. 
www.n2kencodedmusic.com 

MY EXCITE. Reflecting the Web’s obses¬ 
sion with personalization, the search en¬ 
gine now lets users create customized 
news and communications services. 
www.excite.com 

FINANCIAL TIMES. The Web edition of 
the venerable London financial daily 
now provides a dozen continuous 
news updates daily and adds a fee- 
based archive. 
www.ft.com 


URBAN DESIRES. The recently departed : 

’zine returns—with no articles. It’s now 
a venue for “new-school new media,” j 

including short films and animations. INSIDE SPORTS ONLINE. Why wait for S/’s 
www.urbandesires.com : annual swimsuit issue when IS gives you 

a lovely model every day} And yes, 
there’s daily sporting commentary, too. 
www.insidesports.com 


F0REIGNWIRE. The Web successor to the 
U.K.’s defunct Tower magazine provides 
international-affairs commentary along¬ 
side forums for posting your own ideas. 
www.foreignwire.com 

DATACHIMP. You won’t find primates at 
this helpful financial site, but rather a 
team of “amateurs who aren’t rich,” dis¬ 
pensing clear tips on Roth IRAs, risk, 
and other topics to help boost your fi¬ 
nancial acumen. 
www.datachimp.com 


Z0ETR0PE: ALL-STORY. This writers’ 
workshop within Francis Ford 
Coppola’s literary ’zine gets you the 
feedback you want from other 
scribes—and they’ll never even know 
you’re blushing. 
www.zoetrope-stories.com 

CINESCAPE ONLINE. The sci-fi entertain¬ 
ment tide expands its film and TV cov¬ 
erage to the Web, with lively news, in¬ 
terviews, Top 10 lists, and a rumor mill. 
www.cinescape.com 
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MOUNTAIN BIKE DAILY. As a companion to 
the printed edition, this ’zine includes 
features, racing news, and a trail finder. 
www.mountainbike.com 

I ^TtsTenTertainment . j 

PLAYBOY LISTENING LOUNGE. Rhino 
Records’ spirited Playboy Club revival 
features celebrity chats, audio cuts, and 
snapshots from “The Playboy Lounge,” 
a weekly Playboy event at New York’s 
Cheetah club. 
www.playboy.com/rhino 

THE NEW BATMAN/SUPERMAN ADVEN¬ 
TURES. Commute easily between dark, 
foreboding Gotham City and the ever- 
bright Metropolis at Warner Bros.’ 
headquarters for its animated TV shows. 
www.batman-superman.com 

MRBIGGS.COM. An insider’s guide to al¬ 
ternative comics online. Browse Biggs’s 
portfolio of bizarro people, then tour 
some of his suggested links. 
www.mrbiggs.com/index.html 



How bizarre. Mr. Biggs takes you on a colorful 
tour of the Web's alternative “comix. ” 


VIDEOSEEKER. Missed Leno’s mono¬ 
logue? This searchable NBC-TV video 
archive stores Jay’s gems and loads of 
other broadcast and original content. 
www.videoseeker.com 

NICK JR. This is a kids’ companion to the 
cable TV network that doesn’t forget 
parents. It includes a grown-ups’ guide 
to Nickelodeon shows and a friendly 
Q&A forum. 
www.nickjr.com 


TECHKN0W. Kids get their “surfer’s li¬ 
censes” at PBS’s Net-literacy site. It’s a 
clever means of making responsible Web 
use a coveted rite of passage. 
www.pbs.org/kidsAechknow 

RIBMAN. Given this page’s motto, “the 
site that bites,” how could you not get a 
laugh here, while actually learning some 
new beef-barbecuing tips? 
www.ribman.net 

OVERBOARD. This weekly PBS soap- 
opera comic book helps you say “No” to 
lectures and “Yes” to entertaining role 
models when teaching kids about drugs. 
www.pbs.org/wnet/closetohome/overboard/ 
index.html 



BODY, MIND & MODEM. Where is your 
body’s “one-point”? Find the answer at 
the online primer to Aikido Kokikai, a 
martial art based on inner peace and 
strength through meditation. 
www.bodymindandmodem.com 

YAHOO! COMPUTERS. Do you really need 
that $35 printer cable? Get your PC tech 
questions answered here, then take the 
plunge and visit the Shopping area to find 
hot computer auctions and storefronts. 
computers.yahoo.com 

^'^MARKETPLACE. 

ARTUFRAME. When you need to fill some 
blank walls in the house, this storefront 
custom-frames art and photo prints. 
www.artuframe.com 

KOSHER GROCER. Those estranged from 
their kosher kitchens can let this site re¬ 
unite them with the foods they want and 
need, via FedEx. 
www.koshergrocer.com 

SP0RTSITE.COM. This multilingual sport¬ 
ing-goods mall lets you order from the 
inventory of 13 catalogs with a single, 
centralized order form. 
www.sportsite.com 
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Renting a Car 

We found the Web great for comparing rates among 
rental companies and booking rental cars in advance— 
as long as you don’t need a baby seat, a ski rack, a 
hand-controlled vehicle, or any other bells and whistles 

ResearchSites 


BEST HIGHWAY SAFETY INFORMATION 
INSURANCE INSTITUTE FOR HIGHWAY SAFETY. 

Car crashes are the leading cause of 
death of Americans under 37 years old. 
Check out the crashworthiness of par¬ 
ticular models here and learn about 
state laws regarding speed limits, child 
restraint, seat-belt use, and driving 
while impaired. 
www.hwysafety.org ★★★★ 

BEST MILES-PER-GALLON DATA 
MODEL YEAR 1998 FUEL ECONOMY GUIDE. 

Which burns less fuel: a Cadillac or a 
Ford Taurus? The Department of 
Energy’s Fuel Economy Guide, search¬ 
able by vehicle type (two-seater, mid- 
size, passenger van, etc.) or 
make/model, separates the guzzlers 
from the teetotalers. 
www.eren.doe.gov/feguide ★★★★ 


BEST GUIDE TO 
“EXTRA” RENTAL CHARGES 
BREEZENET’S GUIDE TO AIRPORT RENTAL 
CARS. Do you understand fnel purchase 
options, loss damage waivers, and per¬ 
sonal liability insurance, or do you play 
it safe and assume you need them all? 
You may be buying more extras than 
you need. 

www.bnm.com ★★★★ 

BEST PRINTABLE DRIVING DIRECTIONS 

MAPS ON US. Enter two addresses and 
Maps On Us will calculate the best 
route, with a flexible definition of best-. 
fastest, shortest, highways, or back 
roads. The turn-by-turn directions 
include total driving time and zoom-in 
maps that let you examine each leg of 
your trip. 

www.mapsonus.com ★★★★ 


BEST SCENIC DRIVES 
NATIONAL SCENIC BYWAYS ONLINE. This 
collection of drives that feature breath¬ 
taking natural or historical scenery 
has maps and photos of State By¬ 
ways, National Scenic Byways, 
and “All-American Roads” such as the 
Blue Ridge Parkway and the Pacific 
Coast Highway. 
www.byways.org ★★★★ 

BEST GUIDE TO WACKY SIDE TRIPS 
ROADSIDE AMERICA. Plot out your own 
multistate tour of America’s follies. 
Where else are you going to find out, 
for example, about the Radon Health 
Mines of Montana? 
www.roadsideamerica.com ★★★★ 

BEST GUIDE TO SPEED TRAPS 

THE WWW SPEEDTRAP REGISTRY. Who 

needs to be pulled over for doing, say, 
54 miles per hour in a 50-miles-per- 
hour zone by a cop straight out of 
Deliverance ? Find out here where the 
traps are, what the cop cars look like 
there, and how much the tickets run 
if you get caught. 
www.nashville.net/speedtrap ★★★★ 

BEST GREASY-SPOON GUIDE 
THE DINER PAGE. Dave Goldberg and 
his readers review diners from coast to 
coast. If you’re headed out on a car trip 
through Baltimore, Maryland, for 
instance, you can find out how to get 
to the diner that was used in the 1982 
movie Diner. 

www.astro.princeton.edu/~goldberg/ 
diner.html ★★★★ 

BEST WAY TO FIND LOCAL AMENITIES 

YAHOO! MAPS. When you need to find 
the nearest restaurant, bookstore, or 
dry cleaner, enter a street address or 
city name and you’ll get a directory of 
local businesses, augmented by a 
zoomable map and driving directions 
from your location. 
maps.yahoo.com ★★★★ — R.B. 
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Full-ServieeSites 


How good are the car rental agencies on the Net? 

We went online to reserve midsize cars for four trips, checking both nationwide agencies and travel hub sites. Here’s what we found. 



TheBottomLine 


Just as travel agents frequently offer cheaper fares than do airlines, travel hub 
sites can—and do—offer better prices for rental cars than do rental companies. 
We found the hub sites’ prices were significantly lower across the board. They 
also have price-shopping features that let you compare rates among a dozen or 
more national, regional, and local rental companies. Our winning site, Internet 
Travel Network, edged out the others because of its versatility: It was the only 
hub site through which we were able to book a one-way rental. 


If you need special equipment such as a ski rack or baby seat, pick up 
the phone rather than book online: On the whole, comfort/utility extras can 
be requested but not reserved online. As a rule, pricing is not available on¬ 
line for any of these extras, either. And requesting an extra via a hub site 
is the equivalent of wishing on a star: The list of extras from which you 
make your specifications is a generic one, not reflective of each rental 
company’s offerings. 


• =The service offers this feature. 0= Ttre service does not offer this feature. ★ > Winner [*] Affiliations with airlines allow most rental companies to grant frequent-flier miles to their customers, [t] 
Affiliations with hotel and motel chains allow most rental companies to grant discounts to their customers, [fl GPS = Global Positioning System [§] Travel hub sites offer a selection of rental agencies. We've listed 
the lowest price found at that site, [u] Dollar's reservation system was not integrated with its vehicle inventory. Though its site allowed us to make a reservation for each of these trips, it also reported a lack of 
available cars for those reservation dates and locations. 
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to nutrition, though; articles from 
VR.G.’s magazine touch on many other 
facets of the vegetarian lifestyle—for ex¬ 
ample, how to find leather-free shoes, 
how to raise kids to be vegetarian, and 
even tips on vegetarian investing. 
www.vrg.org ★★★★ 


Nutrition 



by Jeanne P. Goldberg 

One of the nation’s premier 
nutritionists, this Tufts profes¬ 
sor heads a panel dedicated to 
finding the most healthful food 
and nutrition information online 


Each of these sites provides accurate nutri¬ 
tion information in a user-friendly fash¬ 
ion and also offers something special for 
each of seven segments of the population. 
Here, then, are the sites The Nutrition 
Navigator Team considers among the best 
that are meant for each group: kids, peo¬ 
ple with special dietary needs, educators, 
journalists, parents, health care profes¬ 
sionals, and women. Some of the sites take 
full advantage of Web technology to pro¬ 
vide interactive tools or games. Other sites 
stand out by being the voice of sanity in 
areas where it’s tough to find sound online 
advice. Still others are exemplary in tai¬ 
loring their content to a specialized audi¬ 
ence, such as kids or journalists. Though 
we have chosen the sites described below 
for their appeal to one category of user, 
several of them will be of equal interest to 
a wide range of users. 


THE BEST 


For kids-. Dancing veggies and skate¬ 
boarding bananas? DOLE 5 A DAY HOME- 
PAGE is a “totally cool” site that’s already 
won several awards, presumably for its 
creativity in educating kids, parents, and 
teachers about why fruits and vegetables 
are so good for them. In the Cool Stuff 
section, users can click on a favorite fruit 
or veggie to find out more about its his¬ 
tory, growing season, and nutritional val¬ 
ue. There’s lots of information, and it’s 
presented in a very engaging style. The 
Nutrition Center posts Nutrition Facts 
labels and lists sources of vitamins A and 
C, and fiber. Fun Stuff includes games, 
cartoon characters, and lots of healthful 
recipes that kids can help make. 
www.dole5aday.com 
★★★★ 



For educators-. Inventive and smart, KIDS 
FOOD CYBER CLUB should take some of 
the sting out of teaching nutrition to 
kids. Kids Only holds a great selection 
of interactive games that kids can play to 
test their food and nutrition knowledge. 
Favorites here include Rate Your Plate, 
which lets kids evaluate the nutrition 
quality of food choices, and Your Ad 
Here, which asks kids to design their 
own ad for a healthy food. Grow It 
Yourself shows how to grow plants and 
talks about the benefits of a plant-based 
diet. Teachers will love Nutrition 
Sleuths, an Internet scavenger hunt with 
a nutrition theme. Hunger in Our Land 
talks about the ongoing problem of 
hunger in the U.S., increasing aware¬ 
ness of an issue that rarely appears on 
consumer Internet sites. A free 69-page 
teacher’s guide is available for download 
to help incorpo¬ 
rate these Web- 
based activities 
into the class¬ 
room. Work¬ 
sheets, lesson 
plans, and a guide 
to basic nutrition 
are all included. 
www.kidsfood.org 
★★★★ 


promotes vegetari¬ 
anism in a friendly, 
atter-of-fact 
manner. There are 
guides here for all 
ages and conditions, including teens, 
older adults, infants, and pregnant 
women. Menu plans and recipes are 
available to help put sound principles in¬ 
to practice. The content is not limited 


Far journalists-. The 
mission of the IN¬ 
TERNATIONAL FOOD 
INFORMATION 
COUNCIL is to 
“serve as the criti¬ 
cal link between 
the scientific com¬ 
munity, food man¬ 
ufacturers, health professionals, govern¬ 
ment officials and the news media.” It’s 
not surprising, then, that IFIC’s Web site 
hosts an impressive array of resources for 
journalists. Click on Information for 
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Reporters to find news releases, Q&As, 
and media events. Whip off an e-mail to 
IFIC’s press office and it will point you 
to independent experts for your topic of 
interest. Scientific Reporting provides 
insights on definitions of statistical 
terms, suggested questions to ask when 
interviewing study authors, and other 
tips for responsible reporting. Articles in 
Food Safety and Nutrition 
Information—a large section 
with 15 subheadings—inter¬ 
pret complex information, cit¬ 
ing studies and recognized ex¬ 
perts throughout. Most 
articles have convenient links 
to backgrounders and sum¬ 
maries of relevant studies. 
ificinfo.health.org ★★★★ 

For parents of children with dia¬ 
betes-. Every parent of a diabet¬ 
ic child needs to know about 

’ •>■« »nni uiitu niAOETPS 

leXHOOf , 


increased fruit and vegetable consump¬ 
tion. Information is from reputable gov¬ 
ernment agencies and professional 
sources. For example, several especially 
useful articles come directly from the 
FDA Consumer magazine, a publication 
that addresses food and nutrition topics 
of current interest. Users may browse 
the site by topic or conduct a more fo- 



Glamour, Vogue, Allure, Self, 
Mademoiselle, PHYS is billed as 
tion for normal people.” This colorful, 
hip site takes full advantage of interac¬ 
tive technology in the Self-Analysis sec¬ 
tion to allow you to analyze your own 
diet, calculate your healthy weight and 
Body Mass Index, and assess personal 
health risks. Articles such as “Dairy 
Queen,” which gives the low- 
down on calcium, are reprinted 
from the contributing maga¬ 
zines. Brand new to PHYS is 
an area with content from the 
Tufts University Health & 
Nutrition Letter. Visitors can 
read articles or even e-mail 
questions to the experts at 
Tufts. An index, search engine, 
and very complete Help sec¬ 
tion make it easy to find infor¬ 
mation. Some areas of this site, 
such as The Snack-O-Matic, 
can’t be taken too seriously. 

and the empha- 
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formation from federal and state agen¬ 
cies. The Nutrition section covers a 
variety of current topics, among them 
breast-feeding, folic acid, cancer, aging, 
and the 5-A-Day program to promote 



Food Court tnat allows visnuis iu cun 
personal menu plan (complete with recipes and 
a shopping list) and to look up nutrient values of foods, a special section for 
visitors over age 50, and an exercise section with tips from a personal trainer. 
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THE BEST 


by Jeanr” Q ' 


For kids-. Dancing veggies and skate¬ 
boarding bananas? DOLE 5 A DAY HOME¬ 
PAGE is a “totally cool” site that’s already 
won several awards, presumably for its 
creativity in educating kids, parents, and 
teachers about why fruits and vegetables 
are so good for them. In the Cool Stuff 
section, users can click on a favorite fruit 
or veggie to find out more about its his¬ 
tory, growing season, and nutritional val¬ 
ue. There’s lots of information, and it’s 
presen ted in a verv pnmmrm «=± 


to nutrition, though; articles from 
VR.G.’s magazine touch on many other 
facets of the vegetarian lifestyle—for ex¬ 
ample, how to find leather-free shoes, 
how to raise kids to be vegetarian, and 
even tips on vegetarian investing. 
www.vrg.org ★★★★ 

For educators-. Inventive and smart, KIDS 
FOOD CYBER CLUB should take some of 
the sting out of teaching nutrition to 
kids. Kids Only holds a great selection 
of interactive games that kids can play to 
test their food and nutrition knowledge. 
Favorites here include Rate Your Plate, 
which lets kids evaluate the nutrition 
quality of food choices, and Your Ad 
Here, which asks kids to design their 
own ad for a healthy food. Grow It 
Yourself shows how to grow plants and 
talks about the benefits of a plant-based 
diet. Teachers will love Nutrition 
Sleuths, an Internet scavenger hunt with 
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ages and conditions, including teens, 
older adults, infants, and pregnant 
women. Menu plans and recipes are 
available to help put sound principles in¬ 
to practice. The content is not limited 


ufacturers, health professionals, govern¬ 
ment officials and the news media.” It’s 
not surprising, then, that IFIC’s Web site 
hosts an impressive array of resources for 
journalists. Click on Information for 
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Reporters to find news releases, Q&As, 
and media events. Whip off an e-mail to 
IFIC’s press office and it will point you 
to independent experts for your topic of 
interest. Scientific Reporting provides 
insights on definitions of statistical 
terms, suggested questions to ask when 
interviewing study authors, and other 
tips for responsible reporting. Articles in 
Food Safety and Nutrition 
Information—a large section 
with 15 subheadings—inter¬ 
pret complex information, cit¬ 
ing studies and recognized ex¬ 
perts throughout. Most 
articles have convenient links 
to backgrounders and sum¬ 
maries of relevant studies. 
ificinfo.health.org ★★★★ 


For parents of children with dia¬ 
betes-. Every parent of a diabet¬ 
ic child needs to know about 
the CHILDREN WITH DIABETES 
site. It provides a mix of information 
and support that can help diabetic chil¬ 
dren of any age and their families. The 
Diabetes Clinic answers frequently 
asked questions that deal with the scores 
of decisions that take on new impor¬ 
tance when a child is diagnosed with di¬ 
abetes: how to eat an adequate diet, 
what to do on sick days, the ins and outs 
of blood testing. This section also in¬ 
cludes information on diet, new diabetes 
management products, and summer 
camps. A People section lets both par¬ 
ents and kids hook up with others to 
provide support and share experiences, 
problems, and solutions. Though the 
information on this site cannot replace 
regular medical care, as an additional re¬ 
source it has a lot to offer families deal¬ 
ing with the effects of diabetes. 
www.childrenwithdiabetes.com ★★★★ 


For health care professionals: Busy health 
care professionals can rely on 
HEALTHFINDER to organize the often con¬ 
fusing mass of health and nutrition in¬ 
formation from federal and state agen¬ 
cies. The Nutrition section covers a 
variety of current topics, among them 
breast-feeding, folic acid, cancer, aging, 
and the 5-A-Day program to promote 


CyberDiet www.cyberdiet.com 
CyberDiet’s team has used its combination of 
technical savvy and nutrition know-how to 
construct an oasis of sane and well-pre¬ 
sented nutrition information on the Web in 
a format that is fun to use. Registered di¬ 
etitian Timi Gustafson provides a slew of 
interactive calculators. Also featured: a 
Food Court that allows visitors to construct a 
personal menu plan (complete with recipes and 
a shopping list) and to look up nutrient values of foods, a special section for 
visitors over age 50, and an exercise section with tips from a personal trainer. 


increased fruit and vegetable consump¬ 
tion. Information is from reputable gov¬ 
ernment agencies and professional 
sources. For example, several especially 
useful articles come direcdy from the 
FDA Consumer magazine, a publication 
that addresses food and nutrition topics 
of current interest. Users may browse 
the site by topic or conduct a more fo¬ 


cused search using the search engine. 
We found many interesting goodies on 
this site—there’s a fist of online medical 
journals, a database of toll-free numbers, 
a library locator, a medical dictionary, 
and information about support and self- 
help groups. On the whole, this site is 
substantive and user-friendly. 
www.healthfinder.gov ★★★★ 

For women : PHYS was so much fun, we 
couldn’t tear ourselves away (even for 
lunch!). Put together by the folks who 
publish such women’s magazines as 


Glamour, Vogue, Allure, Self, and 
Mademoiselle, PHYS is billed as “nutri¬ 
tion for normal people.” This colorful, 
hip site takes full advantage of interac¬ 
tive technology in the Self-Analysis sec¬ 
tion to allow you to analyze your own 
diet, calculate your healthy weight and 
Body Mass Index, and assess personal 
health risks. Articles such as “Dairy 
Queen,” which gives the low- 
down on calcium, are reprinted 
from the contributing maga¬ 
zines. Brand new to PHYS is 
an area with content from the 
Tufts University Health & 
Nutrition Letter. Visitors can 
read articles or even e-mail 
questions to the experts at 
Tufts. An index, search engine, 
and very complete Help sec¬ 
tion make it easy to find infor¬ 
mation. Some areas of this site, 
such as The Snack-O-Matic, 
can’t be taken too seriously. 
But with its upbeat tone and the empha¬ 
sis on “working with what you’ve got,” 
PHYS will help you shape up your eat¬ 
ing habits without throwing any extra 
guilt your way. 
www.phys.com ★★★★ 


Additional reporting by Julie A. Smith, 
M.S., R.D. 

Jeanne P. Goldberg, Ph.D., R.D., is Associate 
Professor and Director, Center on Nutrition 
Communication, School of Nutrition 
Science and Policy, Tufts University, 
Nutrition Navigator Team Director. 
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When hardware doesn’t work right, the 
technical intricacies and infinite tech- 
support telephone-hold times make 
us want to throw chairs and stamp feet. 
If you’re technologi¬ 
cally brave, however, 
you can try to fix the 
problem yourself. THE 
PC GUIDE’S excellent 
Troubleshooting Ex¬ 
pert section is broken 
down into broad types 
of desktop PC issues. 

After you click on the 
problem you’re experi¬ 
encing, it provides a 
background explana¬ 
tion, possible diag¬ 
noses, and recom¬ 
mended fixes. PC 
Guide also has extensive explanations 
about how your PC works, how to make 
it run more efficiently, and installation 
guides for items such as CD-ROM dri¬ 
ves and memory. We found the writing 
concise, eschewing technical jargon for 
simpler explanations. 
www.pcguide.com ★★★★ 

PC MECHANIC troubleshoots a full range 
of PC problems, from the motherboard 
to the monitor and most everything in 
between. It’s written in a question-and- 
answer style, with tech jargon. 
pcmech.pair.com ★★★■& 

i-hFBBT. 

ZDNet’s FIX IT NOW! is a combination of 
FAQs, tips, and techniques gleaned from 
Ziff-Davis magazines (including this 
one) and Web sites. There’s a ton of 


information here, with the emphasis on 
how-it-works backgrounders, perfor¬ 
mance tweaks, and repair tips for PCs, 
Macs, and peripherals, including 
modems and printers. 
www.zdnet.com/zdhelp/fixit_help/fixit_help.html 
★★★☆ 


The CNET Reference Desk has two 
great things going for it: Its MAC FAQS are 
the most thorough Mac troubleshooting 
documents we found. And the TECH CEN¬ 
TRAL SUPPORT LINES section provides the 
hours and support phone numbers for 
more than a dozen popular hardware 
vendors. It also provides phone-tree 
options for those vendor support lines so 
you can find support faster. 
www.cnet.com/Resources/Tech/Mac.faqs/ 
Hardware/index.html ★★★☆ 
www.cnet.com/Resources/Tech/Supportlines 

MODEMHELP simply and clearly walks 
you through installing an internal 
modem and configuring Windows 95 
dial-up settings, then links you to ven¬ 
dors’ support and info pages. If you’re 
still stumped, it’ll help via e-mail 
or phone. 

www.modemhelp.com ★★★☆ 


USA TODAY ANSWER DESK lets you ask ques¬ 
tions about hardware problems. You also 
can access its well-organized library. The 
answers are short on detail, but they are 
clearly written and geared toward the less 
technologically inclined. 
www.usatoday.com/life/cyber/bonus/qa/ 
techform.htm 

THE PC VIDEO HARDWARE FAQ focuses sole¬ 
ly on troubled PC video adapters and 
monitors. 

www.heartlab.rri.uwo.ca/vidfaq/videofaq.html 

PC LUBE AND TUNE does an excellent job of 
telling you how to set up your PC, 
although it doesn’t help much with trou¬ 
bleshooting. For instance, it has a thor¬ 
ough discussion of how to partition hard 
disks and why you’d want to. 
pclt.cis.yale.edu/pclt/default.htm 

Bought a new PC for that old printer? 
When you need a new driver for virtu¬ 
ally any leading printer, check out CAR¬ 
TRIDGES USA. 

www.cartridgesusa.com/related.html 

PRINTER AND PHOTOCOPIER TROUBLE¬ 
SHOOTING AND REPAIR covers many top¬ 
ics, but it’s more chaotically organized 
and less well written than the other 
troubleshooting FAQs. 
www.paranoia.com/~filipg/HTML/REPAIR/ 
F_Printer.html —D.H. 


ON THE SERVICES 


CompuServe Hardware and Software Sup¬ 
port Forums. OS/2, Mac, and Windows 
users will find a little slice of heaven here, 
plundering CompuServe’s historic area of 
expertise: downloadable patches and 
updates and a veritable newsstand full of 
computer publications. 

Go: MSW-110 

A0L PC Help Desk. Windows users can 
learn how to download, convert files, find 
information, and get quick help. Mac users 
will be fed back onto the Web for 
real help from Apple. 

Keywords: Help Desk 
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Driving 


tourists: This is the only site that lets 
you use hotels and landmarks—without 
knowing their addresses—as start or 
end points. But it doesn’t have options 
such as the ability to select the fastest 
or shortest routes. 

www.expediamaps.com/DrivingDirections.asp 


}THE BEST 


We put these sites to the test with sev¬ 
eral perplexing long distance (city-to- 
city) and local (door-to-door) trips, 
including a trip from eastern Wisconsin 
to western Michigan and a trip across 
a confusing small town. 

ON US, which gives 
both long dis- «$$|| 
tance and local 
directions, was 
the best per¬ 
former. Maps On 
Us can spell out the 
fastest or shortest * 
routes, and you can ask 
it either to avoid or 
favor major highways. It 
can even save your start 
and end points for future use. We found 
its long distance directions solid with 
one exception: It missed using the ferry 
to cross Lake Michigan. It performed as 
well as any site did with local directions. 
www.mapsonus.com ★★★<? 


THE REST 


mm 


It can’t help you with local trips, but 
DeLorme’s CYBERROUTER provides the 


clearest long distance directions, such 
as which interstate exit to use for your 
particular destination. We also liked the 
fact that when a numbered highway 
passes through a city, the directions 
provide the name of 
that street as it’s 
known in a partic¬ 
ular town. 
route30.delorme. 
com ★★★☆ 

_ ■ For long dis- 
'jjn tance trips, 
AUTOPILOT 
provides up 
three routes, let¬ 
ting you choose, for exam¬ 
ple, whether to use interstates or 
scenic routes. You can also find the 
locations of the chain hotels that 
sponsor this site. The driving direc¬ 
tions indicate road types (for example, 
interstates or U.S. highways), but not 
the street names of numbered high¬ 
ways in cities. No local routing is 
provided, unfortunately. 
www.freetrip.com ★★★☆ 

It can’t help you with local trips, but 
MICROSOFT EXPEDIA MAPS knew about 
the ferry across Lake Michigan, and we 
particularly liked one feature built for 



Spot-Check 

Using a number of tricky long distance and local routes, we put these sites to the test. 


Route accuracy 
(long dist./ local) 

Landmarks 

indicated?!!] 

Highway avoidance Route types 
possible? offered 

AutoPilot 

i Y/[‘] 


Y 

Y 

Fastest 

DeLorme’s CyberRouter 

1 Y/n 


N 

N 

Fastest/shortest 

MapBlast 

Y/N 


N 

N 

Fastest/easiest 

MapQuest’s Tripquest 

Y/Y 


: Y 

N 

Fastest/shortest 

Maps On Us 

Y/Y 


Y 

Y 

Fastest/shortest 

MS Expedia Maps 

Py/iY 


N 

N 

Standard 

t*]: This site did not offer this function, [f] Y indicates site can cre< 

ite routes that t 

ake you past landmarks. 


MapQuest’s TRIPQUEST, which provides 
the directions you’ll get from many 
other sites, including Infoseek, Web- 
Crawler, Lycos, and Excite, gives long 
distance routes but offers local direc¬ 
tions only for major metropolitan 
areas. It does a nice job of providing 
the street names for numbered high¬ 
ways going through a city, but we 
found its long distance directions were 
often inefficient. For instance, it not 
only failed to route us with the ferry 
from Wisconsin to Michigan, but it 
unnecessarily routed us through city 
streets in the Chicago area on our way 
to western Michigan. 
www.mapquest.com 

MAPBLAST! provides routing capabili¬ 
ties and services to sites such as those 
for Yahoo!, CNET, and USA Today. 
We found both long distance and 
local directions sparse and sometimes 
wrong. For instance, on our trip 
to Michigan, it not only missed using 
the ferry but missed an important 
turn, taking us hundreds of miles out 
of our way. 

www.mapblast.com — D.H. 


□ RIVER’S AID 


Road Watch America Direct. Nationwide 
road-condition, construction, and traffic 
reports are here. 

rwa.metronetworks.com/rwadirect.html 
Eat Here. Search reviews of some of the 
most interesting highway eateries. 
www.eathere.com 

Roadside America. A Y-Life five-star site. 
See page 94. 

www.roadsideamerica.com 

World’s Largest Roadside Attractions. 

Discover about 200 of them, located 
along various highways and byways. 
www.lnfomagic.com/~martince 
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TH E BEST 1 

The Gardener’s Guide section of THE 
GARDEN GATE is a handpicked collection 
of links that will guide you quickly to 
the type of site you’re looking for, 
whether you have specific or regional 
questions, want to learn about plant 
and flower families, or need help in 
plant selection. This is also a great spot 
for discovering newsgroups, LIST- 
SERVs, mailing lists, and FAQs. 
www.prairienet.org/ag/garden/homepage.htm 
★★★★ 


If you’re looking for a plant to match 
a growing condition or specific design 
need, say a touch of pink in that 
shady corner of your garden, use the 
Plant Encyclopedia at GARDENING.COM, 
which lets you search more than 1,500 
plant entries by name, attributes, or 
growing conditions. Entries contain 
photos and growing information. To 
help you care for your plants, the fully 
illustrated Ortho Problem Solver 
addresses almost 700 problems, from 
pests to diseases. 
www.gardening.com ★★★★ 



With more than 12,000 different items of¬ 
fered from rare and unusual plants and 
seeds to tools, furniture, clothes, and 
kitsch, Garden.com has plenty of ways for 
you to spend your hard-earned dollars. 
www.garden.com 

Shepherd’s Garden Seeds sells more 
than 500 varieties of flowers, vegetables, 
and herbs online. 
www.shepherdseeds.com 
If you’re looking for anything unique or 
hard to find, try Cyndi’s Catalog of 
Catalogs, which has links to hundreds of 
gardening merchants. 
www.cog.brown.edu/gardening 


The Toolshed in Time- 
Life’s VIRTUAL GARDEN 

has a clickable map of 
the States to help you 
identify your planting 
region, a seasonal to- 
do list, and an almanac 
with frost dates. The 
plant encyclopedia is 
a searchable database 
that contains almost 
3,000 North American 
plant species. Each 
entry contains a beautiful illustration 
and facts on the care of the plant. 
For some fun on this site try taking a 
QuickTime VR tour of some famous 
gardens, visit the Marketplace for some 
shopping, and browse the gardening 
e-’zines and books. 
pathfinder.com/vg ★★★★ 


T HIJ?EST 11 


Making herbal soap, shampoo, and skin 
cream isn’t as hard as it might seem. 
Check in with THE WHOLE HERB, devot¬ 
ed to growing herbs and understand¬ 
ing their medicinal, cosmetic, and culi¬ 
nary uses. The tempting recipes 


include Black Olive Spread with Gar¬ 
lic Chives and Thyme, and Roasted 
Pepper, Garlic and Basil Salad. 
www.wholeherb.com ★★★<? 



Beginners, head for GARDEN GUIDES to 
get precise step-by-step information 
on how to grow a vegetable, flower, or 
herb garden. The tutorials here will 
show you how to compost, the basics 
of companion planting, and how to cre¬ 
ate container gardens. 
www.gardenguides.com ★★★■<? 

The excellent design section at THE 

ARMCHAIR GARDENER will help you cre¬ 
ate the “bones” of your garden. 
armchairgardener.com ★★★☆ 

From the man who calls himself 
the “The Doctor of Dirt,” learn 
the basic principles of organic garden- 
ing at HOWARD GARRETT’S BASIC 
ORGANIC PROGRAM. His articles cover 
topics such as how to control pests nat¬ 
urally, the wonders of compost, and 
some excellent recipes for organic plant 
food, such as Tree Trunk Goop and 
Compost Tea. 

www.whitehawk.com/dirtdoctor ★★★☆ 

For a relaxed, low-fi look at gardening 
come to THE (NO) PROBLEM GARDEN. 

You’ll find advice on how to solve com¬ 
mon problems, the basics of “natural” 
gardening, and a garden diary. There’s 
also a gallery of garden images called 
Art From a Digital Garden. 
www.netusa1.net/~lindley/index.html 
★★★☆ — L.K. 


ON THE SERVICES 


A0L Gardening. Advice on growing both 
vegetables and flowers can be found here 
from The National Gardening Association, 
The New York Times, and others, supple¬ 
mented by message-board advice from fel¬ 
low green thumbs. 

Keyword: Garden 
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Storybooks 

""Kids 



BEDTIME-STORY is designed for busy 
working parents whose children are 
bored by their bookshelves and have an 
insatiable thirst for stories they’ve nev¬ 
er heard before. You can print out sto¬ 
ries to read or download the Crescendo 
plug-in and have your bedtime reading 
accompanied by soothing music. 
Dozens of tales are available about kids 
and their bears, dragons, pets, mon¬ 
sters, and morals. Before loading the 
entire story, you can click on a preview 
to find out what it’s about, which age 
group it’s suitable for, and approxi¬ 
mately how long it will take to read. 
www.bedtime-story.com/bedtime-story 
★★★★ 

I-herest ,73 


chosen. Not all the stories are moralistic; 
in “Let’s Go Home,” a young boy is giv¬ 
en multiple methods of transportation 
from which to choose on a fanciful jour¬ 
ney home. The illustrations, which load 
surprisingly quickly, resemble children’s 
drawings—bright, primary colors bor¬ 
dered by thick, black lines—only ren¬ 
dered much more neady. 
www.geocities.com/~storybrooklane kirkit 


Hhe best 1 


AESOP’S FABLES ONLINE COLLECTION as¬ 
sembles more than 654 classic parables, 
about one-fifth of which are accompa¬ 
nied by illustrations. More than a dozen 
can also be heard via RealAudio. The fa¬ 
bles are indexed alphabetically, with the 
moral of each story beside its tide, so 
parents can quickly decide whether 
tonight’s bedtime lesson is going to be 
foreboding (“Evil wishes, like 
chickens, come home to roost”) or 
merely motivational (“Little by lit¬ 
tle does the trick”). Recently added 
to the site are 127 text-only fairy 
tales by Hans Christian Andersen. 
www.pacificnet.net/~johnr/aesop 
★★★★ 


sense, fables and animal stories, heroes 
and adventure, and stories from every¬ 
where. Most stories load as single 
pages, and most are suitable for ages 5 
and up. 

www.thekids.com/kids/stories kkkk 


The stories at STORY BROOK LANE can 
have an exponential number of plotlines. 
In “Christopher’s Choices,” for example, 
deciding to “go to school” or “go to 
the arcade” causes the child to experi¬ 
ence different 
consequences 
depending on 
which link is 


Beautifully illustrated in watercolor, 
TALES TO TELL, at thekids.com, has more 
than two dozen stories to choose from 
in four categories—rhymes and non¬ 


BANPH is insect star of an imaginative 
epic of a heroic ant who must defend his 
colony from attack in a fictional world 
where insects rule. Each of the 12 chap- 



If your kids prefer the kind of bedtime 
reading they can take with them into bed, 
here are a few sites that suggest appropri¬ 
ate reading. 

100 Picture Books Everyone Should Know 

www.nypl.org/branch/kids/gloria.html 

Mister Rogers: The Neighborhood Booklist 

www.pbs.org/rogers/booklist.html 
Recommended Youth Reading 

www.st-charles.lib.il.us/low/ythread.htm 

ters loads as a single page, so it may take 
a few minutes for all the graphics to 
load before you can breezily scroll 
through the story. But the illustrations 
are well worth the wait, featuring ex¬ 
quisitely detailed anthropomorphic in¬ 
sects dressed in medieval garb. 
www.banph.com kkkk 

ALEX’S SCRIBBLES: KOALA TROUBLE was 

dreamed up by a 5-year-old Australian 
boy, Alexander Balson (with help from 
his dad, Scott). Read all about the ad¬ 
ventures of a koala named Max in nine 
interactive stories that require kids to 
answer questions and click on pictures 
to advance the plot. Musical accompa¬ 
niment includes the Australian nation¬ 
al anthem and the theme from The 
Nutcracker ballet. 

www.gil.com.au/max ★★★☆ — D.F. 


POPULAR CHARACTERS 


Many children’s classics are not available 
online (if they were, why would you need 
to buy the books?). Fortunately, children 
can explore the virtual worlds inhabited by 
these well-known characters. 

Berenstain Bear Country 

www.berenstalnbears.com 

Seussville 

www.seussville.com 

The Peter Rabbit Web Site 

www.peterrabbit.co.uk 

The World of Curious George 

www.hminet.com/george 

The Magic School Bus 

place.scholastic.com/ 

magicschoolbus/index.htm 

Pooh’s Yellow Pages 

www.geocities.com/EnchantedForest/1895 
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World 

Music 


THE BEST 

The term world music might just be the 
most inane of all the genre designations, 
unless there is some form of music that 
originates from beyond this world 
(please send us a letter if you know of 
one). In effect, world music is an ethno¬ 
centric American euphemism for miscel¬ 
laneous, and it includes all traditional eth¬ 
nic styles that don’t sell enough on their 
own to merit a place next to mainstream 
pop or rock. Luckily, many sites cover 
these specific styles with the scrutiny 
they deserve. The terrific R00TSW0RLD 
gives us a broad sense of all the styles 
included under the aus- 
pices of the genre. Its ■ 
insightful features, in- 1 
terviews, and reviews I 
range from the Gipsy ] 

Kings to Ukrainian fiddle 
music to Kenyan pop- 
bottle folk. There’s a fall 
slate of artist profiles and 
sound samples (broken down by region), 
plus in-depth discussions of instruments 
such as bagpipes and accordions. 
www.rootsworld.com/rw/rw.html ★★★★ 

fe BEST lira 

CEOLAS diligently studies the full 
range of Celtic music. The name of 
this comprehensive resource is de¬ 
rived from the Gaelic words ceol (mu¬ 
sic) and eolas (knowledge), and the 
archive includes reviews, samples, 
tour and festival schedules, artist 
profiles, and discographies. The 
Celtic Dance section defines two dis¬ 
tinct types and points to local re¬ 
sources for dance classes. 
celtic.stanford.edu/ceolas.html irkirit 


AFRO-CARIBBEAN MUSICS describes and 
samples 65 styles—everything from 
Afro Funk to Zouk. For most styles, the 
visitor can hear representative songs, 
determine which artists fit into which 
category, and even find out a little about 
each style’s country of origin. 
www.ina.fr/Music/index.en.html ★★★<? 


and JAMMIN REGGAE ARCHIVES might 
be the best place to spark your inter¬ 
est, with its Rastafarian patois dictio¬ 
nary, collection of lyrics, and virtual 
radio courtesy of KSDM, San Diego. 
niceup.com irkirk 

FLAMENCO WORLD offers a three-chan¬ 
nel audio jukebox: an introduction to 
flamenco, traditional recordings, and 
modern interpretations. The maga¬ 
zine section includes a detailed histo¬ 
ry of flamenco. There’s a Spanish 
version of this site, too. 
www.flamenco-world.com ★★★☆ 

Samba fans might start planning a 
trip to Rio de Janeiro for Encontro 
2000, a sprawling, weeklong samba 
celebration. At the WORLD-WIDE 


SAMBA HOME PAGE, you can read the 
festival’s schedule or suggest an 
enredo (theme) for the celebration. 
www.worldsamba.org ★★★☆ 

BRAZILIANMUSIC.COM ventures beyond 
samba to include other styles such as 
bossa nova and Latin jazz. 
brazilianmusic.com 

The traditional Jewish folk/jazz music 
known as klezmer has a happy home at 
the exhaustive, community-minded ARI 

DAVIDOW’S KLEZMER SHACK. 

www.well.com/user/ari/klez ★★★☆ 

Perhaps the most overlooked influence 
on American music is East 
Asian music. The bare-bones 
EAST ASIAN MUSIC page sum¬ 
marizes the age-old styles 
and instruments of China, 
Japan, Korea, Southeast 
Asia, and Indonesia. It also 
provides useful advice about 
how to get a hold of some 
representative recordings. 
www.medieval.org/music/ 
world/asia.html 

The INTERNATIONAL MUSIC 
ARCHIVES offers general 
overviews of musical styles 
and their associated instruments from 
around the world, along with extensive 
profiles of artists central to what 
is known as world music, such as Indi¬ 
an sarod master Ustad Ali Akbar Khan 
and the Moroccan Master Musicians 
of Jajouka. 
www.eyeneer.com/World 

The Mexican-inspired popular style is 
covered TEJAN0 HOME PAGE with a jour¬ 
nal of news, events, and artist profiles, 
plus a tribute to Selena. 
www.ondanet.com:1995/tejano/tejano.html 

NAHENAHENET. The RealAudio showcase 
of Hawaiian music, Susan J’s Hawaiian 
Music Report, and Da Kine’s Online 
Concert Connection stand out at this 
breezy site. 

www.interpac.net/~nahenahe —MG. 
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tiatives that 
affect the social¬ 
ly conscious share¬ 
holder’s voice in the 
affairs of companies. 
www.socialinvest.org krtrtrer 


■HE BEST 1 


If you’re the type of investor who prefers 
putting your money where your heart is, 
make CO-OP AMERICA your first stop. This 
nonprofit group provides the best over- 


Twenty of the 32 mutual funds at least 2 
years old tracked by the Social Investment 
Forum have earned top rankings from Lipper 
and Morningstar, the leading arbiters of fund 
performance. Good Money keeps track and 
offers analysis, www.goodmoney.com 


How do you spot the 
angels—the ones you 
want to reward with your 
hard-earned savings? 
The best site for identi¬ 
fying promising individ¬ 
ual stocks is CITIZENS TRUST. 
Citizens, which makes its 
money by running a family of 
socially conscious mutual funds, pro¬ 
vides a list of the 300 companies (i.e., 
networking giant 3Com) that have 
passed its rigorous social screens. Cit¬ 
izens has constructed a report card cov¬ 
ering each company’s record on minor¬ 
ity hiring, the environment, and com¬ 
munity involvement. 
www.efund.com — D.F. 


MEREST ~"T1 


The SOCIAL INVESTMENT FORUM offers 
one of the best sources for news from 
the front lines of social activism— 
including updates on government ini- 


view of the realm 
of “socially re¬ 
sponsible” invest¬ 
ing—investing in 
companies or finan¬ 
cial institutions with 
a strong moral compass. 
www.coopamerica.org itirkir 


> Tips, Tricks, 
Downloads- 


► Net Events.Useful 

tiii ii 

► Over 3000 sites 
and growing 

► Issues,Columnists, 

Special Reports 


• Complete back issues of Y-Life 

• Our Cybercelebs section, including 
interviews with Robin Williams, Pam 
Anderson, Billy Crystal, Conan O'Brien 
and more. 

• Our EZUser section where all that 
technical mumbo-jumbo is translated 
into English. 


► Sports, Celebs, 
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a hyperlinked time line and glossary. 

www.geocities.com/Athens/8420/main.html 


She best .H3 


Quick: The Filipina actress who pre¬ 
miered in the Broadway production 
of Miss Saigon was (a) Imelda Marcos; 
(b) Ferdinand Marcos, resurrected in 
drag; (c) Corazon Aquino; 
or (d) Lea Salonga. To find 
the correct answer (if you 
don’t know it off the top of 
your head), take THE ASIAN 
AMERICAN CHALLENGE, a 
brief quiz that will help 
you determine, deep 
down, just how Asian- 
American you really are. 

Penned by Howard 
Jonathan Hong, the scath¬ 
ingly witty questions test 
your knowledge on every¬ 
thing from Amy Tan to Yo- 
Yo Ma. Hint: Yo-Yo Ma is not “a 
repressed Chinese Oedipal bad word.” 
www.yolk.com/magazine/issl/test.html 
★*** 


If you scored poorly on the previous 
site’s test, you may want to spend 
a few hours tooling around the 
ASIAN AMERICAN CYBERNAUTS page, 
which is perhaps the most comprehen¬ 
sive and well-organized set of links per¬ 
taining to Asian Americans available on 
the Web. 

www.netasia.com/~ebihara/aacyber.html 

YHHHt 

Did you know that San Francisco built 
a segregated school for Asians in 1885? 
The CHRONOLOGY OF ASIAN AMERICAN 
HISTORY relates all the major events in 
the often difficult lives of Asians in the 


Americas, from the seventeenth-centu¬ 
ry arrival of Chinese and Filipinos in 
Mexico to the 1989 law entitling every 
Japanese-American internment survivor 
to $20,000 in monetary reparations. 
web.mit.edu/21h.153j/www/chrono.html 
***☆ 


Most major metropolitan areas in the 
U.S. have a Chinatown or some sem¬ 
blance of one. CHINATOWN tells the story 
of the first one, established in San Fran¬ 
cisco during the 1850s. Though you may 
think of Chinatown as just a great place 
for a dim-sum brunch, this PBS Online 
presentation relates the many racial, 
political, and economic factors that led 
to the development of this unique immi¬ 
grant enclave. It includes a QuickTime 
movie from the televised documentary, 
as well as an interview with 
its director. 

www.pbs.org/kqed/chinatown/ 
index.html ★★★☆ 


Modern cultural icons and heroes: Yoko 
Ono, Jackie Chan, and Astro Boy 


“A HISTORICAL PERSPEC¬ 
TIVE OF AMERICANS OF 
ASIAN INDIAN ORIGIN: 1790 

TO 1997” is an enlightening 
look at the saga of Indian immi¬ 
gration to the U.S. The document’s 
author, Srirajasekhar Bobby Koritala, has 
a conversational, refreshingly candid writ¬ 
ing style that may be considered down¬ 
right caustic. 

www.tiac.net/users/koritala/india/history.htm 

*★** 


For a chilling look at perhaps the ugli¬ 
est period in Asian-American history, 
visit THE JAPANESE AMERICAN INTERN¬ 
MENT. Beginning with the Munson 
Report, a dizzying pastiche of pho¬ 
tographs, government documents, and 
quotes from wartime political figures 
relates the cold facts leading up to 
the enactment of Executive Order 9066 
and its aftermath. Maps and descrip¬ 
tions of “the camps” are included, as are 


Since its launch in 1996, 
CHANNEL A has become the 
premier online venue for 
contemporary Asian-relat¬ 
ed information, products, 
and services. It’s pretty up¬ 
front about its role as an 
“edutainment retailer,” but 
the content is truly impres¬ 
sive. Learn about Asian 
astrology, laugh with colum¬ 
nist/comedian Margaret Cho, 
or— shameless plug alert —read a 
rotating selection of snippets from 
the popular book Eastern Standard Time: 
A Guide to Asian Influence on American 
Culture from Astro Boy to Zen Buddhism 
(authored by myself). 
www.channela.com irkirti 


Why buy the ’zine when you can get it 
online for free? OK, so GIANT ROBOT isn’t 
exactly highbrow culture, but you won’t 
find a hipper source of information on 
the cutting edge of Asian Americana. 
The interests of the ’zine’s co-creators, 
Eric Nakamura and Martin Wong, are 
wide and varied. Esoteric aspects of 
Asian and Asian-American history— 
such as the ancient Chinese practice of 
foot binding—are covered alongside 
Japanese sumo wrestling, Hong Kong 
films, and Ultraman. 
www.giantrobot.com -kirtrCc — D.G. 
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Buying 

Home 


THE BEST 


3 


CRUTCHFIELD makes shopping for elec¬ 
tronics online a real pleasure, with 
a huge selection and competitive 
prices. This is definitely the place 
to go if you have a specific make 
and model in mind. Chances are 
you’ll find it here. Shipping is $6 
for UPS 2-day delivery anywhere in 
the lower 48 states. Crutchfield’s re¬ 
turn policies are uniquely generous. If 
you aren’t satisfied with your mer¬ 
chandise, you can return it at the 
company’s expense. The prices are 
comparable to what you find in any 
discounted superstore—for example, 
we found a Panasonic DVD/CD play¬ 
er (DVDA100) that was $500 at 
Circuit City Online offered at 
Crutchfield for $500. But if you are 
looking for genuine bargains, read on. 
www.crutchfield.com ★★★★ 

If you really want to have fun buying 
home electronics on the Internet, try 
an online auction. FIRST AUCTION has 
the best selection of 
home electronics of 
all the Web auction 
houses. The prices 
are low, and if you 
are lucky you can 
pick up a real steal 
here. We saw a 
Sharp Hi-Fi 4- 
Head VCR with a 
manufacturer’s list 
price of $310. The 
starting bid was $109 




and the unit sold for $139. Items are 
shipped UPS in 10 business days. All 
the products are either new or factory 
refurbished—many still have manufac¬ 
turer warranties. 
www.firstauction.com ★★★★ 


THE REST 


13 


If you are looking for the hottest new 
digital audio, video, and satellite 
equipment, R0XY.C0M is a must-visit 
site. It even offers e-mail technical 
support. If you need information on 
what digital technology really does, 
then check out the easy-to-read 
primers for each product category. 
Roxy has closeout deals where you 
can pick up some bargains. We found 
a JVC DVD Player (XV1000BK), 
which normally sells for $925, on sale 
for $650. Roxy ships via UPS, with a 
standard charge of $10 for items un¬ 
der 20 pounds. 
www.roxy.com irirkir 


EBAY sells i 




and used electronic 
equipment that you 
buy directly from 
the seller. You must 
register with eBay 
to bid, but there is 
no cost involved. 
Buyers usually pay 
for shipping. 
www.ebay.com 
★★★☆ 

For an annual fee 
of $70 you can join the 
NETMARKET shopping 
club. Membership al¬ 
lows you to bid in on¬ 
line auctions, take 
advantage of cred¬ 


its for future purchases, get an extend¬ 
ed warranty for purchases, and receive 
other discounts at restaurants and ho¬ 
tels. The prices at netMarket were 
pretty variable, however. The JVC 
VCR (HR-VP638) that we found at 
Crutchfield for $260 was $279 here. 
On the other hand, we found a $ony 
Digital Answering Machine ($P- 
PAQ600) that sold for $160 at Tek 
Discount Warehouse offered here for 
only $117. 

www.netmarket.com ★★★☆ 

TEK DISCOUNT WAREHOUSE is another hit- 
or-miss site. The Panasonic DVD/CD 
player (DVDA100) that Crutchfield had 
for $500 was on sale here for $450. Tek 
has a very broad selection and a fair re¬ 
turn policy, and it ships UPS standard. 
All the products are new and come with 
manufacturer warranties. 
www.discountwarehouse.com ★★★☆ — L.K. 


ON THE SERVICES 


A0L. JCPenney sells phones, portable and 
home stereos, VCRs, camcorders, and 
TVs online. 

Keywords: JCPenney 


BEFORE YOU SHOP 


Before you buy anything, check out 
E/Town for an electronics-buying guide. 
www.e-town.com 

Circuit City Online doesn’t offer online 
shopping, but it does have an excellent 
buying guide that explains the basic fea¬ 
tures of the technology and offers a DVD 
Techie Details section. 
www.circuitcity.com 

Consumer Reports Online. Full access to 
this venerable advertisement-free publica¬ 
tion will cost you $3 per month, but for 
rigorous tire kicking, consumer-style, 
head to the tried-and-true. 
www.consumerreports.org 
Compare.Net. This fresh-every-day site 
shops online for you, looking at multiple 
sites to find you the best price online for 
the item you’re after. Yahoo! offers a sim¬ 
ilar shopping bot. 
www.compare.net 

shopguide.yahoo.com/shopguide/elec.html 


113 



















SPORTS 


orld Cup fans.. 



■BBi 

Though American fans are still learn¬ 
ing exactly how the scissors kick works, 
the rest of the dribbling world avidly 
follows the most popular internation¬ 
al sport—and the World Cup is even 
bigger than the Olympics. For 1998, 
the World Cup’s host country is France, 
and the FRANCE 98 WORLD CUP site 
accompanies summer’s goal-kicking, 
slide-tackling antics with plenty of 
online action. At France 98, neophyte 
soccer fans who don’t know the histo¬ 
ry of the Cup or those who want a 
refresher course can peruse the histo¬ 
ry of the World Cup from 193 0 to 1994. 
Fans who will be on the Continent and 
want to watch some of the games in 
person can find venue and ticket infor¬ 
mation. It’s not all static statistics and 
ho-hum history, however: The Playing 
Field and online trivia games can keep 
soccer-hungry surfers busy answering 
trivia questions (Who hosted the ’62 
Cup?) while they anxiously await the 
next Cup game. 



Say you want to watch some Germany- 
Yugoslavia Cup action—or even U.S. 
Major League Soccer action—but you 
just can’t find it on the dial. It’s no toss- 
up for where to go: WWW.SOCCERTV.COM 
answers all the questions, such as who’s 
playing whom and on which channel. 
The site catalogs television stations 
across the world that offer soccer 
games—matches in every league from 
the Spanish Primera Division to Fut- 
bol de Mexico. Updated every day, this 
site may have a limited scope, but it 



On the Net, soccer fans can get info about the pros 
they admire, including the U.S.'s Eric Wynalda. 


makes for a vital weapon in the super 
soccer fan’s arsenal. 
www.soccerTV.com kkkk 

As professional soccer continues to 
prosper everywhere, youth leagues 
sprout in order to provide the future’s 
pros. The American Youth Soccer Or¬ 
ganization organizes teams across the 
nation, and parents who want their kids 
to get kicking (and not just watching) 
can get information from AYSO ONLINE 
on which groups are available in their 
area. Parents and young adults who 
want to try a hand at coaching or ref¬ 
ereeing games can learn how to become 
certified through AYSO. 
www.soccer.org ★★★☆ 


America created halls of fame, but the 
United Kingdom is attempting the 
coup de grace with the INTERNATIONAL 
FOOTBALL HALL OF FAME project (and 
no, that doesn’t mean American foot¬ 
ball). The Hall of Fame is still in the 
planning phases, but it’s already possi¬ 
ble for soccer fans to vote online 
for some of their favorites. Greats 
such as Pele and George Best already 
have the nod, and the Hall of Fame site 
even lists some of the greats’ own 
favorite players. 
www.int-foot-fame.com ★★★☆ 

No more bickering over what consti¬ 
tutes offsides or how much air pressure 
is the proper amount for a soccer ball: 
Anything important about the rules of 
organized soccer—topics that range 
from its regulations to leagues or equip¬ 
ment specifics—gets decided by the 
gurus at the Federation Internationale de 
Football Association, and they have plen¬ 
ty of information available for rulemon- 
gers to collect at FIFA ONLINE. Behind the 
rules and regulations, lighter offerings 
such as FIFA magazine and media releas¬ 
es man the rest of the site. 
www.fifa.com ★★★☆ 

Though S0CCERTALK! discussion sec¬ 
tions exist for many age groups, best of 
all as far as parents are concerned are 
the monitored message boards for the 
19-and-under crowd. The site is in talks 
with Eurosport for a possible mer¬ 
chandise tie-in, and it has an online 
store—where, among other goodies, 
you can buy new boots if your old cleats 
are worn out—and a Daily Contest that 
awards free T-shirts. 
www.soccertalk.com ★★★☆ 

The United States’ Major League Soc¬ 
cer has only been kicking for a few years, 
but its Web site catalogs the events of the 
league’s 12 teams. In true American 
cross-promotional fashion, there are 
links to all sorts of merchandise-pur- 
chasing sections. Schedules list when and 
where the league’s teams will play next, 
and short articles help give MLSNET.COM 
more of an online newsmagazine feel. 
www.mlsnet.com irkkk — B.V. 
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Gillian Anderson 

continued from page 69 

don’t feel the need to have that kind of 
outlet. If they’re predisposed to finding 
that [pornographic] kind of information, 
there’s something lacking in their fives. It’s 
not about getting the information, be¬ 
cause they can get it anywhere they want. 
Y-LIFE: Well, what do you think about 
all of the manipulated photos of you that 
are on the Net—from facial distortions 
to superimposed nude bodies? You and 
Alicia Silverstone are perhaps the favorite 
subjects of these enthusiasts. Does this 
bother you at all? 

ANDERSON: No. It would bother me 
more if I thought they were real photos 
of me nude. Knowing that they’re not, 
it doesn’t really bother me at all. 
Y-LIFS: Then you take a live-and-let- 
live approach? 

ANDERSON: Why should I be bothered? 
As far as David [Duchovny, her costar] and 
I are concerned, our images are exploit¬ 
ed left and right, and we have no control 
over it. So it’s just another aspect of that. 
Y-LIFE: Speaking of exploitation, there’s 
been a lot of tension between Twentieth 
Century Fox and online fans over some 
X-Files fan sites and the posting of copy¬ 
righted materials. At first, this was large¬ 
ly tolerated; now, Fox is going after them, 
and many fans feel it will backfire. How 
do you feel? 

ANDERSON: I’m not actually aware of that 
struggle. Tell me more about it. 

X-LXFE: Well, there are a lot of sites out 
there devoted to you and David. Most are 
not posted for profit, although some fans 
do post copyrighted stills of the show. 
So Fox lawyers have sent out cease-and- 
desist letters to some of the sites. The on¬ 
line community gets unhappy when this 
happens, but Fox has a point as well. 
ANDERSON: I’m not versed enough about 
the Internet to know what’s being ex- : 
ploited and what’s not. But I believe in j 
freedom of speech, and to a certain de- ! 
gree, freedom of the press. My opinion : 
right off the bat is that it’s just people on- : 
fine having a good time. As long as it’s j 
not for profit. Even if it was for profit, 
Fox is making a tremendous profit on : 
everything. I don’t think it would di- : 
minish the profit that they’re making. If j 
it’s not for profit, and it’s just for fun, hey, j 
it’s par for the course. 

Y-LIFE: There’s a lot of speculation on the ; 


: Internet about the success of your upcom- 
; ing movie. Entertainment Weekly rated the 
: film one of the riskiest releases of the com- 
; ing season. Is that a concern of yours? 

ANDERSON: No, it’s not a concern at all. 
I I don’t know why they would have rated 
: it risky. With all of the die-hard fans 
alone, the movie would end up being a 
success, and that’s not even taking into 
consideration new viewers or people who 
have never seen the show before. 
Y-LIFE: What does the success of the 
film mean for you? 

ANDERSON: It would mean that in the fu¬ 
ture, we would revisit this situation every 
few years and do more features, which for 
me is an exciting prospect. 

Y-LIFS: Are you getting tired of the tele¬ 
vision series? 

ANDERSON: It’s not that I’m getting tired 
of it, it’s just that it’s incredibly grueling. 
And if we’re going to be doing features 
every few years, ya know, it seems that 
the more productive scenario to keep us 
alive and interested in doing the work 
would be to have the show flip over to 
features, and gradually let go of the TV 
series within the next one or two years. 
Y-LIFE: On the Net, fans rate Jose 
Chung’s “From Outer Space” and Clyde 
Bruckman’s “Final Repose” as the best 
episodes. Which do you like most? 
ANDERSON: I think that one of the more 
recent ones—the vampire one, called 
“Bad Blood,” is one of my favorites of all 
time now. 

Y-LIFE: Do you feel any of the episodes 
have gone too far? 

ANDERSON: There are some I’m not too 
crazy about, but not because they went too 
far. I wasn’t that crazy in the end about the 
two-parter involving my daughter. I liked 
aspects of them, but as a whole, they 
didn’t turn out as well as I wanted them to. 
Y-LIFE: Does [X-Files creator] Chris 
Carter ever come on the set to show you 
things he finds online, like what Net fans 
think about your performances? 
ANDERSON: Chris will sometimes bring 
up things that perked his interest online. 
But we don’t actually see him that often. 
X-LOT: Final question: When it comes 
to believing in extraterrestrial fife, are 
you more like Scully or Mulder? 
ANDERSON: My take is that the universe 
is vast beyond our wildest dreams, that 
it’s more likely than not that there is fife 
out there. In that respect, I’d have to say 
I’m more Mulder-oriented. S 


WEBTV 

continued from page 99 

the newer versions of Navigator and 
Explorer, such as Java, are missing from 
WebTV Plus’s browser, although im¬ 
portant applications such as RealAudio 
are fully operational. 

Mercifully, WebTV is as easy to install 
and sign up for as it is to use. I set up 
WebTV Plus in roughly 20 minutes— 
with a majority of my time spent read¬ 
ing the manual. All I had to do was match 
my setup to the one illustrated in the 
guide. After inserting WebTVs various 
color-coded connectors into the appro¬ 
priate inputs in the back of my TV and 
cable box, I was ready to go. Note: 
WebTV runs over phone fines. You’ll 
have to connect the device to a phone 
jack. Ifyou don’t have two lines, you may 
want to invest in voice mail, although 
WebTV Plus includes an option for free¬ 
ing up the fine when a call comes in. 

Registering as a WebTV user is also 
quite simple. A few minutes inputtingyour 
name, address, and other related info on¬ 
to the subscription screen is all it takes. And 
ifyou already have an ISP, that’s fine—you 
can use WebTV in conjunction with your 
own account. But there’s an economic in¬ 
centive to using WebTV Network’s own 
Internet service: If you subscribe to it, 
you’ll pay only $24.95 per month; if you 
don’t, you’ll be paying $14.95 above and 
beyond ISP charges. 

The final word? Well, WebTV Plus is 
no PC, and it’s not a replacement for one. 
But if, for whatever reason, you don’t— 
or can’t—have a PC in your home, if 
you’re new to the Net, or ifyou have kids 
who are squabbling over going online, 
WebTV Plus is a definite plus. 0 


WebTV Plus sucks because... 

Small fonts make some Web pages hard to read. 
Not all Web plug-ins work. 

Native content is still fairly undeveloped. 

Its functionality is limited compared with a PC’s. 

WebTV Plus is cool because... 

It’s relatively simple to set up. 

It’s as quick as a 56.6Kbps modem. 

It hasaharddiskfor e-mail and caching Web sites. 
You can surf and watch at the same time! 


Angela Hickman is a staff writer at PC 
Magazine. 
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fuc PRETTY-m 06 ESTRANGE iiiQ 


Craving strange? Go straight to www.prettystrange.com. 
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h Waffleboys Domain 
Ik of the Waffle 

www.fgi.net/~corpalt/skaddicts/waffle.htm 
Waffleboy doesn’t waffle on what he loves most in 
life: syrup, butter, and, of course, waffles. This dis¬ 
play of unhealthy human obsession includes a brief 
history of the waffle, waffle recipes, and a heaping 
helping of waffle links. Visitors can also peruse a 
miscellaneous collection of nonsense, including 
the never-to-be-famous waffle cheer, a waffle 
prayer, and a waffle comic strip. Note: Since 
there are no accurate synonyms for waffle, 
the word appears in nearly every sentence 
of Waffleboy’s Web site, as it does in this 
little blurb. Simply fascinating. 


The Darwin Awards 

www. DarwinAwards. com 

The coveted Darwin Awards are dispensed posthumously to 
people who accidentally kill themselves while performing stunts 
of pure idiocy, thereby strengthening the collective intelligence 
of the human gene pool. For instance, 1994’s champ checked 
out after being crushed by a vending machine from which he 
was apparently attempting to score a free can of soda. Read 
other gory stories here and be sure to vote for this year’s nom¬ 
inees, including those killed by your everyday goldfish, fire¬ 
works, and the sheer force of gravity. 


Herman's Heaven 

members, aol. com/bumingier/bananas. 

Who’s Herman? According to the site’: 
master, “He is a Banana who lives in 
my pocket. He’s a good banana and 
he behaves, so I treat him well.” Sur¬ 
prisingly, the site is not an exercise 
in bad phallic tomfoolery. Instead, it’s a 
bizarre, often amusing collection of tales 
chronicling the many a-peel-ing adventures of a boy 
and his sidekick banana. We particularly enjoyed The 
B-ray, an area of the site that allows visitors to view 
X rays of Herman’s fruity insides. 


Kill the Whales foundation 

pw2.netcom.com/~pokey647/main.html 

Brace yourselves, Free Willy fans: Some people out there think this save- 
the-whales stuff has gone too far. The Kill the Whales Foundation works 
toward a whale-free world. What’s more, those donating money or har¬ 
poons to the cause may trim some blubber off their next tax bill: The Kill the 
Whales Foundation is a not-for-profit organization. (Note to animal- 
rights folk: This is a not-for-serious organization.) 


The Mr T Quote of the Week 

www.uidaho.edu/~kowa 
9693/MrT/quotenf.htm 
Is it going to be “I pity the fool" or 
“Fool, I’m gonna mess you up”? Each 
day, return to the site for a new audio 
clip from Mr. T, everybody’s favorite 
'80s muscle man. Quotes are taken 
from The A-Team, Rocky III, and the 
critically acclaimed cinematic master¬ 
piece D.C. Cab. 


The Cow Car 

www. wildfire. com/~tony/cowcar. html 

This cow lover was so moooved by Holsteins that he painted his Mazda 
Miata to resemble one. And he has the pictures to prove it, including a 
shot that was published in an issue of Fortune. Read the owner’s FAQ 
(“Is there a downside to driving a cow car?”), his attempt at a chil¬ 
dren’s story, “Jessie the Cow,” and links to pages of other cow-car 
owners on the Web. 















“...this was the best 
still-frame performance I have ever “Remarkable...blurs the line between 
seen from a camcorder.” video and still cameras.” 


Best Of The Year 
Video Magazine, January 1998 


Best Of What’s New 
Popular Science, December 1997 


“...it’s a combination DV camcorder 
and digital still camera.” 

Golden Plug Award 
E/Town, August 1997 


“Input device of the year.” 


The Pla yback On This Digital Camcorder 
s Nothing Short Of Stellar. 



“Top Pick-Digital Camcorder.” 

Editor's Choice Award 
Petersen’s Photographic, April 1998 


“...flat out impressed with 
the design and output...” 

Editor’s Choice 
PC Graphics & Video, 
December 1997 


GO 

“Optura’s thirty-frames- 
per-second speed will help capture 
those fleeting moments...” 

Guy Tech Awards 
GQ, December 1997 


“Editors’ Choice.” 

Editors' Choice 
Finalist Award, Macworld, 
March 1998 


For more great feedback on the award-winning Canon Optura Digital Camcorder with its unsurpassed SLR-like 
capability, call 1-800-QK-CAN0N. Or visit us at www.canondv.com. 
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FASTER THAN A SPEEDING CIVILIZATION. 

You don’t have to blaze through the forest, hug trees and grow a beard to escape 
the cruel grip of civilization. Introducing the completely reinvented 1998 Rodeo. 
Solace from all things urban. Its new 205 horsepower V6 c^n outrun an office rumor 
while the new 5-link suspension dampens stress and crushes worry. So, in the 
name of progress and the betterment of society, relax. THE E\!EVif 1008 RODEO. 


Specialized Worldwide Builders of Adventure Machines 







